¥

K

Tom6 Neoi1
Volume 6 2020




HAVYHBIN PE3YJIBTAT. TEXHOJIOT'MY BU3HECA 1 CEPBUCA
CETEBOU HAYYHO-MPAKTUYECKUU XKYPHA

RESEARCH RESULT. BUSINESS AND SERVICE TECHNOLOGIES
ONLINE SCHOLARLY PEER-REVIEWED JOURNAL

MypHan 3apezucmpuposaH 8 PedepansHoli ciyrbe no Had30py 8 chepe 853U, UHPOPMALUOHHbLIX MexHO102uli U Maccosbix KOMMyHUKayul (PockomHad3sop)
Csudemenbcmeo o peaucmpayuu cpedcmea maccosoli uHgpopmayuu 3a. Ne @C 77 - 69120 om 14.03.2017 a.

The journal has been registered at the Federal service for supervision of communications information technology and mass media (Roskomnadzor)
Mass media registration certificate El. Ne FS 77-69120 of March 14, 2017

Tom 6, Ne 1. 2020

UN30aemcsa c 2014 e.
ISSN 2408-9346

Volume 6, Ne 1. 2020

First published online: 2014
ISSN 2408-9346

PEAAKUUOHHAA KONJIETUA:
[7IABHbIVI PE[JAKTOP: 3aiiyeea H. A., LOKTOP 3KOHOMMUYECKMX HayK, npodeccop, npodeccop
Kadenpbl MHAYCTPUKU TOCTENPUUMCTBA, TypU3ma M crnopTa POCCMIACKOrO 3SKOHOMMYECKOro
yHuBepcuteTa um. I'.B. NMnexaHosa», Poccua
3AMECTUTE/Ib T/IABHOIO PEAAKTOPA: CauHkoea O. K., [OKTOpP 3KOHOMWYECKMX HayK,
[AOUEeHT, npodeccop Kadeapbl MexKAYHAPOAHOTO TYPU3MA U FTOCTUHUYHOTO BU3Heca UHCTUTYTa
3KOHOMMKM M ynpasneHua BenropoAckoro  rocyfapCTBeHHOTO  HaLMOHaNbHOroO
nccnefoBaTebCKoro yHusepcemuTeta, Poccua
3AMECTUTE/Tb TNABHOIO PEOAKTOPA MO CBA3AM C 3APYBEXKHbIMW ABTOPAMMU:
Knumoesa T. b., KaHAWAAT SKOHOMUYECKMX HAYK, AOLEHT, 3aBeayoLan Kadbeapoi MmexayHapoAHOro
TypuamMa W TOCTMHWMYHOrO 6u3Heca WIHCTUTYTa SKOHOMMKM W ynpasnewus bBenropogckoro
rocyAapCTBEHHOTO HALMOHANbHOTO UCCeA0BaTENLCKOTO YHUBEpCHTeTa, Poccna
OTBETCTBEHHbIN CEKPETAPb: Koponeea MWN.C., kKaHaupat reorpaduyecknx Hayk, AOUEHT
Kadeapbl MeXAyHapoAHOro Typusma M TOCTUHMYHOTO 6u3Heca WHCTUTYTa SKOHOMUKU W
ynpasneHua  BenropoAckoro  rocyAapCcTBEHHOrO  HALMOHANBLHOTO  UCCNeA0BaTE/IbCKOro
yHuBepcuTeTa, Poccua
PEOAKTOP AHINIMACKUX TEKCTOB: JlaweHnko MW.B., KaHAMAAT GUNONOTUYECKUX HayK,
[OUEeHT Kadenpbl aHTMICKOW OUAOMOTUM U MENKKYNbTYPHON KOMMYHMKaumMu, WHCTUTYT
MEXKYNbTYPHON ~ KOMMYHUKAUMKM UM MeXAYHApOAHbIX  OTHOWeEHWN  Bbenropopackoro
rocyAapcTBEHHOTO HaLlMOHaNbHOTO MCCNe0BaTeIbCKOTO yHMBepcuTeTa, Poccna
Y/IEHBI PE,QAKLMOHHOVI KOJI/IETNN:
Ailimazambemoe E. B., [OKTOP 3KOHOMMUYECKMX HayK, npodeccop, pektop KaparaHAWMHCKOro
9KOHOMMYecKoro yHusepcuteta Kasnotpebeotosa, KasaxcraH
AHmoHosa B. A., JOKTOP 30HOMMYECKMX HaYK, AOLEHT, 3aBeaytolan Kadeapoi TexHonorm B
pectopaHHom xo3aictee MO BMO «[loHeUKUA HaUMOHA/IbHBLIA YHUBEPCUTET IKOHOMMKM U
Toprosan umeHn Mwuxauna TyraH-BapaHoBckoro», YkpanHa
AgpaHacbes O. E., poktop reorpaduueckux Hayk, goueHT, npodeccop Kadeppbl 6usHec-
TEXHONOTMI B Typu3Me M TOCTenpuUMCTBE POCCUIACKOTO rocyAapCTBEHHOrO YHMBepcuTeTa
Typu3sma u cepsuca, Pocecua
Bactokoea A. T., LOKTOP TEXHUYECKUX HayK, npodeccop, AMPEKTOP UHCTUTYTa TEXHONOMMIA 1
6usHeca MOCKOBCKOrO roCyZapCTBEHHOMO YHUBEPCUTETA TEXHONOTMUI U ynpasneHua um. K.l
Pasymosckoro, Poccusa
Fayey /1., KaHAMAAT TeXHWYECKMX Hayk, npodeccop,
npou3BoACTB, YHMBepcUTETa «TpaHCMAbBaHMAY, PymblHUA
Aymavyeea E. B., pnoktop 6uONOrMYeckux Hayk, [OLEHT, 3aseAytowan kKadeapol 6Guonornm
BenropoAcKoro rocy4apcTBeHHOTO HaLWMOHAIbHOTO UCCNe0BaTENbCKOTO YHUBEpeuTeTa, Poccua
Meopycecky Y., KaHANAAT XMMUYECKNX HaYK, [OLEHT, AOLEHT Kadeapbl CeNIbCKOXO3ANCTBEHHDIX HayK
1 UHXeHepuu NULLEBbIX NPoAYKToB, YHuBepcuTeT «/lyumnaH baara», PymbiHuA
MakpuHoea E. WU., p.3.H., npodeccop, 3aB. Kapeapoil rOCTUHUYHO-TYPUCTUHECKOTO CEpBUCa,
Kommepumm u peknambl AHO BO «Benropopackuit yHUBEpPCUTET Koonepauyu, 3KOHOMUKU U
npasa», Poccua
Msayukoea H. U., KaHANMAAT TEXHUYECKMX HAYK, AOLEHT, 3aBeaytolan Kadeapol TexHoNormm
NPOAYKTOB MUTaHWA BenropoAcKoro rocyaapcTBEHHONO HALMOHANBbHOMO UCCAEA0BATENBCKOTO
yHuBepcuTeTa, Poccua
06opuH M. C., LOKTOP SKOHOMUYECKMX HayK, Npodeccop Kadeapbl IKOHOMUYECKOTO aHaNu3a v
CTaTUCTVKK MepmcKkoro MHCTUTYTa (punnana) ®rbOY BO  «POCCUICKMIA IKOHOMMUYECKMIA
yHusepcuteT umeHun [.B. MMnexaHosa»; npodeccop Kadeapbl MUMPOBON W peroHanbHoON
9KOHOMMKM, IKOHOMMYECKOW Teopun [epmCcKOro rocyAapcTBEHHOrO  HaLMOHaNbHOro
nccnefoBaTeIbCKOro yHusepcuTeta, Poccua
Maenosuy C., KaHAMAAT HayK, AOLUEHT, 3aBeaytowana Kadeapol Typusmonorum dakynbreta
reorpadum, benrpagckuit ynusepcutet, Cepbusn
Mucapeesckuii U. M., [OKTOp 3KOHOMWYECKMX HayK, npodeccop, 3aseaytolmii Kabeapoi
TYPU3Ma U rOCTUHUYHOIO XO3AMCTBA XapbKOBCKOTO HaLMOHANbHOMO YHUBEPCUTETA FOPOACKOrO
X03AicTBa, YKpanHa
Mnaoxux P. B., noktop reorpaduyeckux Hayk, npodeccop, npodeccop Kadbeapbl pekpealuoHHon
reorpadmm n Typnsma KasaxcKoro HaLlMOHaNbHOrO yHUBepCUTETa UM. anb- Papabu, KasaxctaH
Maskun A. B., AOKTOP 3KOHOMMWYECKMX HayK, KaHAWAAT reorpaduyecknx Hayk, npodeccop,
3aBeaylOWmnii Kadeapoit MeHeaKMeHTa BONKCKOrO WMHCTUTYTa 3KOHOMMUKM, Nefarorvkn u
npasa, Poccua
PoduoHosa H. C., [OKTOP TEXHUYECKUX HayK, Npodeccop, AeKaH SKOHOMUYECKoro daKyabTeTa,
3aBegyloLan Kadeapoii cepsuca U pectopaHHoro 6usHeca BopoHeKCcKoro rocyaapcTBeHHOro
YHUBEPCUTETa MHXKEHEPHbIX TEXHONOMMI, Poccua
Yocuy M., JOKTOP 3KOHOMMYECKMX HayK, npodeccop, 3amecTUTenb AUpeKTopa no yyebHow
paborte Bbiclueit Wwkonbl Typnsma, Cepbus
flkoeeHko H. B., pokTop reorpaduyeckux HayKk, npodeccop, 3aseaymowas Kabeapoi
COLMANbHO-3KOHOMMYECKOM reorpadmm U perMoHoBeAeHUs BOPOHEKCKOro rocyAapCTBEHHOMO
yHuBepcuTeTa, Poccua
AyyH /1. H., LOKTOP 3KOHOMMYECKMX HayK, npodeccop, 3aBeaytolwmin kKapeapoit meHeaKMeHTa
BHELHEIKOHOMMWYECKOW  [eATENIbHOCTM U Typu3ma XapbKOBCKOTO — rOCYAapCTBEHHOTO
YHUBEpCUTETa NUTAHWUA U TOPTOBAK, YKpanHa

[OUEHT daKynbTeTa MNULLEBLIX

EDITORIAL TEAM:
EDITOR-IN-CHIEF: Natalia A. Zaitseva, Dr. Sci. (Econ.), Associate Professor, Professor of the
Department of Hotel and Tourist Business, Plekhanov Russian University of Economics, Russia
DEPUTY EDITOR-IN-CHIEF: Olga K. Slinkova, Dr. Sci. (Econ.), Associate Professor, Professor of
the department of international tourism and hotel business, Institute of Economics and
management Belgorod National Research University, Russia.
DEPUTY EDITOR-IN-CHIEF: Tatyana B. Klimova, Cand. Sci. (Econ.), Associate Professor, Head of
Department of international tourism and hotel business, Institute of Economics and
management Belgorod National Research University, Russia.
EXECUTIVE SECRETARY: Inna S. Koroleva, Cand. Sci. (Geog.), Associate Professor, Department
of international tourism and hotel business, Institute of Economics and management, Belgorod
State National Research University, Russia.
ENGLISH TEXT EDITOR: Igor V. Lyashenko, Ph.D. in Philology, Associate Professor, Department
of English Philology and Intercultural Communication, Institute of Intercultural Communication
and International Relations, Belgorod National Research University, Russia
EDITORIAL BOARD:
Erkara B. Aimagambetov, Dr. Sci. (Econ.), Professor, Karaganda Economic University of
Kazpotrebsoyuz, Kazakhstan.
Valeriya A. Antonova, Dr. Sci. (Econ.), Associate Professor, Head of the Department of
Technology in the Restaurant Economy of the Higher Professional Education University
«Donetsk National University of Economics and Trade named after Mikhail Tugan-Baranovsky»,
Ukraine
Oleg E. Afanasiev, Dr. Sci. (Geog.), Associate Professor, Professor of the Department of
Business Technology in the Tourism and Hospitality, Russian State University of Tourism and
Service, Russia.
Anna T. Vasyukova, Dr. Sci. (Tech.), Professor, Director of Institute Technologies and Business,
Moscow State University of Technologies and Management. K. G. Razumovsky, Russia.
Liviu Gacheu, Cand. Sci. (Tech.), Professor, Associate Professor of Faculty of Food Productions,
Transilvany University, Romania.
Elena V. Dumacheva, Dr. Sci. (Biol.), Associate Professor, Head of the department biology
Belgorod National Research University, Russia.
Cecilia Georgescu, Cand. Sci. (Chemic.), Associate Professor of the Department of Agricultural
Sciences And food Products Engineering University «Lucian Blaga» of Sibiu, Romania.
Elena I. Makrinova, Dr. Sci. (Econ.), Professor, Head of the Department of Hotel and Tourism
Service, Commerce and Advertising of ANO VO «Belgorod University of Cooperation, Economics
and Law», Russia
Nina I. Myachikova, Cand. Sci. (Tech.), Associate Professor, Head of Department of Food
Technology Belgorod National Research University, Russia.
Maxim S. Oborin, Dr. Sci. (Econ.), Professor of Department of economic analysis and statistics
of the Perm Institute (branch) Russian economic University G. V. Plekhanov; Professor,
Department of world and regional economy, the economic theory of the Perm state national
research University, Russia
Sanja Pavlovié¢, PhD, Associate Professor, Head of the Department of Tourism University of
Belgrade, Faculty of Geography, Serbia.
llya M. Pisarevskii, Dr. Sci. (Econ.), Professor, Head of the Department of Tourism and Hotel
Economy of the Kharkov National University of Municipal Economy, Ukraine.
Roman V. Plokhikh, Dr. Sci. (Geog.), Professor, Professor of Department of Recreational
Geography and Tourism of the Kazakh National University Named after alFarabi al-Farabi,
Kazakhstan.
Alexander V. Plyakin, Dr. Sci. (Econ.), PhD in Geography, Professor, Head of the Department of
Management, Volzhsky Institute of Economics, Pedagogics and Law, Russia
Natalya S. Rodionova, Dr. Sci. (Eng.), Professor, Dean of Economics Department, Head of the
Department of the Service and Restaurant Business Voronezh State University of Engineering
Technologies, Russia.
Maya Chosich, Dr. Sci. (Econ.), Professor, Deputy Director for Academic Affairs, Higher School
of Tourism, Serbia
Nataliya V. Yakovenko, Dr. Sci. (Geog.), Professor, Head of Department of Department of Social
and Economic Geography and Regional Studies, Voronezh State University, Russia.
Leonid N. Yatsun, Dr. Sci. (Econ.), Professor, Head of the Department of Management of
Foreign Economic Activity and Tourism of the Kharkov State University of Nutrition and Trade,
Ukraine

Yupedumens: ®edepanbHoe 2ocydapcmaeHHoOe aemoHoMHoe 0b6pa3osamesbHoe y4YpercoeHue
8bicwe20 06pazosaHua
«beneopodckuli 2ocydapcmeeHHbil HAYUOHANbHbIU uccnedosamenscKuli yHusepcumem»
Uzdamens: HNY «benl¥Y». AOpec usdamens: 308015 2. benzopod, yn. Mobeds, 85.
MypHan ebixodum 4 pasa 8 200

Founder: Federal state autonomous educational establishment
of higher education «Belgorod State National Research University»
Publisher: Belgorod State National Research University
Address of publisher: 85 Pobeda St., Belgorod, 308015, Russia
Publication frequency: 4 /year

© BenropoAcKkuii rocyAapcTBEHHbIN HaLMOHaNbHbIN UCCNeA0BaTeNbCKUI yHuBepcuTeT, 2020
© Belgorod State National Research University, 2020



Hayunbtli peayabmam. Texnosaozuu 6usHeca u cepguca. T.6, Ne 1, 2020
Research Result. Business and Service Technologies, 6 (1), 2020

PA3BUTHE
TYPUCTCKOW UHAYCTPUH

Ao6sieeBa A.l'.,, AkTbiIM6aeBa B.H.
B03MO>XHOCTH pa3BUTHUSA JieYeOHO-
03/l0POBUTEJIBHOTO TypU3Ma B YUTYPCKOM
palioHe AJIMaTUHCKOU 00J1aCTU

Kinumosa T. b. I'nymoBa . I'. Tengenuuu
pPa3BUTHA UHAYCTPUU TypU3Ma U rocTe-
INPUUMCTBA CKBO3b MPU3MY LIUPPOBOU
9KOHOMUKH

Ceupugosa H. /1., Heroga A. A. UuBecTu-
[MOHHAA [1eITeJIbHOCTh Kak popma
pPa3BUTHSA PETUOHAJBHOTO TypU3Ma
I[Inoxux P.B., lllaken A.Ill., Muka M.
WUuaukanus JasamadTHO-
3KO0JIOTUYECKOT0 COCTOSIHUSI TEPPUTOPH-
aJIbHO-peKpearMOHHON CUCTEMBbI

c ucnoJib3oBaHueM ['MC-TexHo/I0T UM

MPOBJIEMbI 3®®EKTUBHOCTH
U KAYECTBA B CEPBUCHOM
JEATEJIBHOCTU

I'pyaucroBa E. I'. [ludppoBoii MapKeTHUHT
B cdepe cepBUCa U TypU3Ma

KaK UHCTPYMEHT pa3BUTHUS IUPPOBOH
3KOHOMHUKHU

Mamnan A. C., ApTbik6aeBa A. H.

AHanu3 pblHKaA ObICTPOr0 MUTAHUSA

B Kazaxcrane

3

14

22

30

45

55

DEVELOPMENT
OF THE TOURIST IHDUSTRY

Ableeva A. G., Aktymbayeva B. 1.
Opportunities for the development

of health tourism in the Uygur district

of Almaty region 3
Klimova T. B., Glumova Y. G. Trends

in the development of the tourism and
hospitality industry through the prism

of the digital economy 14
Sviridova N. D., Negoda A. A. Invest-

ment activity as a form of development

of regional tourism 22
Plokhikh1 R.V., Shaken A.Sh.,

Mika M. Indication of the landscape-
ecological state of the territorial-
recreational system with GIS

technologies 30

PROBLEMS OF EFFICIENCY
AND QUALY IN SERVICE
ACTIVITIES

Grudistova E. G. Digital marketing

in the field of service and tourism

as a tool for the development

of digital economy 45
Manap A. S., Artykbayeva A. N.

Analysis of the fast food market

in Kazakhstan 55



Hayunbtli peayabmam. Texnosnozuu 6usHeca u cepguca. T.6, Ne 1, 2020
Research Result. Business and Service Technologies, 6 (1), 2020

PA3BUTHUE TYPUCTCKOM UHAYCTPUU
THE DEVELOPMENT OF THE TOURIST IHDUSTRY

OpurnHalibHas CTaThs
Original article

YK 338.48 DOI: 10.18413/2408-9346-2020-6-1-0-1
AbueeBa A. T'.! Bo3MoKkHOCTH pa3BUTHS J1e4e0HO0-0310POBUTEIBHOI0 TypUu3Ma
AktbiMbaeBa b. 1.2 B YirypcKkoM paiioHe AJIMAaTHHCKO# 00J1aCTH

'Kasaxckuii HalMOHATLHBINA YHUBEPCUTET UM. anb-Dapabu,
np. Ane-®apabwu, 71, Anmmater 050040, Kazaxcran
2yuupepcurer Hapxos, yn. Ixanngocosa, 55, Anmater 050035, Kazaxcran

le-mail: ableeva.anna@gmail.com
2e-mail: bakyt.aktymbaeva@narxoz.kz

Cmamovs nocmynuna 12 sneaps 2020 e.; npuusma 10 ¢pespana 2020 2.;
onybauxosana 31 mapma 2020 e.

AHHOTauMs. 37J0pPOBbE HALMU SBISETCS OJHUM U3 TJIABHBIX MPUOPUTETOB rOCyIap-
cTBeHHOro pa3BuTus PecnyOnuku Kaszaxcran, a mpoduiaakTuka 3710pOBbsl SIBISIETCS
KIIIOYEBOM COCTaBIISIONIEH KOMIUIeKca (POpMUPOBaHMA 310poBOM Hauuu. OHUM U3
Ba’XXHBIX 3JIEMCHTOB B CUCTEME HpO(bI/IJ'IaKTI/IKI/I 1 BOCCTAHOBJICHUSA 3JOPOBbA YCIOBEC-
Ka SBISIETCS BO3MOXKHOCTb Pa3BUTHsI JIe4eOHO-03/10pPOBUTEIBHOTO TypH3Ma Ha 0aze
UMEIOIINXCS TIPUPOTHO-PEKPEAIMOHHBIX PecypcoB. B cTartbe paccMaTpuBaroTCs
BO3MOKHOCTH Pa3BUTHS JIe4eOHO-03I0POBUTEIBHOTO TypH3Ma M CaHATOPHO-
KypOPTHOT'O KOMIUIEKCa B YHTYpCKOM paifoHe AJIMAaTHHCKOH oOsiacTu Ha Oa3e mme-
IOMINXCS TOPSTYMX MUHEPAJIbHBIX MCTOUYHHMKOB. OrpomHas Tepputopus KaszaxcraHa,
CIIOHOE TeoMOP(OIIOTHUECKOe CTPOSHUE TEPPUTOPHH, PACTIONIOKECHNE B PA3TUIHBIX
PaBHUHHBIX BBICOTHBIX KJIMMAaTHYECKHX 30HAX M MOSCaxX OMPENeNSIOT pa3HooOpas-
HBIA TIOTEHIMAJ JUTSl Pa3BUTHS JIeUeOHO-03J0POBUTENILHOTO Typu3Ma B ctpane. Oj-
HUM U3 NOTEHIUAIBHBIX YCIOBHH KypOPTHO-CAaHATOPHOTO JICYCHHUS B CTPAHE SIBIISET-
CA HAJIMYMC MHHCPAJIBbHBIX JIEYESOHBIX BOO U pa3BUTHUC OaJILHEOJIOTHYECKUX Kypop-
TOB, TJI€ B Ka4eCTBE MPUOPHUTETHOTO Je4eOHOTro (pakTopa MPUMEHSIOTCS MUHEPalb-
HbIE BOJBI (Kak JyIsi BHYTPEHHEro, TaK W JJig BHEIIHEro nmpumeHeHust). Llenbio uc-
CIIEIOBaHUSI  TOCIYXKWJIO  HM3Y4eHHE  BO3MOXKHOCTH  pa3BUTHA  JIeueOHO-
03JIOpPOBHUTEIBHOTO TypH3Ma M CAHATOPHO-KYPOPTHOTO KOMILIEKCAa B YHTypCKOM
paiioHe AnMaTHHCKOW 00acTH Ha 0a3e MMEIOIINXCS TOPTIMX MHUHEPATbHBIX HCTOY-
HHUKOB. Fopsqu/Ie HCTOYHHKH C HE3allaMATHBIX BPCMCH HNPUMCHAINCH JJIA JICUCHUSA
OONBHBIX JIOAEH (PUMCKHE, TOMIUCCKUE, T.. TPY3MHCKUE TEPMBbI), COOTBETCTBYIO-
mcC HallpaBJICHUA MCAUIMHBI HA3bIBACTCA OaspbHeosorusa. Takue ke HCTOYHUKH eCTh
B Oosbmiom konmuecTBe U B Kazaxcrane, B ToM yncie, U B Uynmke. UyHka — ceno
B Pecny6nuke Kazaxcran, nuentp Yiirypckoro paiioHa AnmatuHckoi oOnactu. Bee
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ropsiuMe OTKPBITbIE HCTOYHUKH B UyHI)KE TUTAIOTCS BOJIOM, KOTOPAs OI0IPEBACTCS
MarMaTHYeCKUMU HHTPY3USMU B pailloHE€ aKTUBHOIO BYJIKaHM3Ma. MUHepalbHbIE
TepMaJbHblE UCTOUYHUKH, TOPSYME UCTOUHUKH MOceNka YyHHKU MOApa3IessioTCs Ha
téruibie ot 20 1o 37°C, ropstune 37 — 50°C u ouens ropstarie ot 50 1o 100°C.B paii-
OHAaX TOPSIYMX UCTOYHHUKOB B mocenke YyHka MHOTO 30H OT/IbIXa, CAHATOPUEB U Oa-
3b1 oT/bIxa. Ocoboe BHUMaHHME B CTAaThe YJEJIECHO BOMPOCAM JIe4eOHOrO CBOWCTBA
TePMaJIbHBIX MCTOYHUKOB, a TaKkK€ HEOOXOIMMOCTH OpraHU3allid CHUCTEMBI CaHa-
TOPHO-KYPOPTHOTO JIEYCHHS M CTPOUTENBCTBA CIELUAIM3UPOBAHHBIX JIe4eOHO-
MpoQUIAKTUUECKUX YUPEXKICHUN Ha TEPPUTOPUHN UCCIICOBAHHUS.

KiroueBble cioBa: j1e4e0HO-0310pPOBUTEIBHBIN TYpH3M; OaJbHEOJIOTHYECKHNA K-
POPT; TepMaibHbIE UICTOYHHUKH; JIeYeOHBII GakTop

Joss murupoBanmsi: AdneeBa A.l., AkreimMOaeBa b.J. Bo3moxkHocTH pa3Butus Jje-
4eOHO-037I0POBUTEIBHOIO TypuU3Ma B YHUrypckoMm paiioHe AiMaTuHCKOW obnactu //
Hayunsiii pesynsrar. TexHonorun 6msHeca u cepBuca. — T. 6, Ne 1, 2020, c. 3-13,
DOI: 10.18413/2408-9346-2020-6-1-0-1
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Abstract. The health of the nation is one of the main priorities of the state develop-
ment of the Republic of Kazakhstan, and health prevention is a key component of the
complex of forming a healthy nation. One of the important elements in the system of
prevention and restoration of human health is the possibility of developing health
tourism based on existing natural and recreational resources. The article discusses the
possibilities of developing health tourism and a spa complex in the Uygur district of
the Almaty region based on available hot mineral springs. The vast territory of Ka-
zakhstan, the complex geomorphological structure of the territory, its location in var-
ious flat high-altitude climatic zones and zones determines the diverse potential for
the development of medical tourism in the country. One of the potential conditions
for spa treatment in the country is the availability of mineral healing waters and the
development of balneological resorts, where mineral waters are used as a priority
medical factor (both for internal and external use). Based on this, the goal of the
study was set: to study the possibility of developing health tourism and a spa com-
plex in the Uygur district of Almaty region based on available hot mineral springs.
From time immemorial, hot springs have been used to treat sick people (Roman, Thi-
lisi, i.e. Georgian baths), the corresponding areas of medicine are called balneology.
The same sources exist in large numbers in Kazakhstan, including in Chunj. Chunja
is a village in the Republic of Kazakhstan, the center of the Uygur district of Almaty
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region. All hot open springs in Chunj are fed by water, which is heated by magmatic
intrusions in the area of active volcanism. Mineral thermal springs, hot springs of
Chunji village are divided into warm from 20 to 37° C, and hot 37 — 50 degrees and
very hot from 50 to 100° degrees. In the areas of hot springs in the village of Chunja,
there are many recreation areas, sanatoriums and recreation centers. Particular atten-
tion is paid to the healing properties of thermal springs, as well as the need to organ-
ize a system of spa treatment and the construction of specialized medical institutions
in the study area.

Keywords: health tourism; balneological resort; thermal springs; therapeutic factor
For citation: Ableeva A. G., Aktymbayeva B. I. (2020), Opportunities for the devel-
opment of health tourism in the Uygur district of Almaty region. Research Result.
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BBenenue. 3710poBbe HaAllUU SIBJISIETCS
OJIHUM W3 TIJIaBHBIX IMPUOPUTETOB TOCYJIAp-
cTBeHHOro pas3sutus PecryOnuku Kazaxcran,
a npo¢UIaKTUKA 3/10pOBbS SBISETCA KIIOUe-
BOM COCTaBJISIIOIIEH KOMIUIEKca (hopmupoBa-
Hus 310poBoM Haumu. OAZHMM M3 Ba)KHBIX
3JIEMEHTOB B CHCTEME NMPOPHIAKTUKH U BOC-
CTaHOBJIEHUS 3/10POBbsl 4YEJIOBEKA SIBIISIETCS
BO3MO>KHOCTh pa3BUTUSA ne4eGHO-
03/I0pOBHUTEIBHOIO Typu3Ma Ha 0a3e HMEro-
LIUXCS TPUPOTHO-PEKPEAIIIOHHBIX PECYPCOB.

Orpomnass  Ttepputopusi  Kaszaxcran,
CIIO)KHO€ TeoMOP(OJIOTUYECKOE CTPOECHHE
TEPPUTOPUH, PACIIONOKEHHE B Pa3IUYHbIX
PaBHUHHBIX BBICOTHBIX KIMMATUYECKUX 30HAX
U Toscax ompejaesser pa3HoOOpas3HbI Mo-
TEHIIUAJ TUTST pa3BUTHS ne4eOHO-
03/I0pOBHUTEIBHOTO Typu3Ma B cTpane (Ale-
HOBa, 2015).

OngHYM U3 TNOTEHIMAIBHBIX YCJIOBUMN
KypOpPTHO-CaHaTOPHOT'O JIEYEHUS B CTpaHe
SBIISICTCS HAJIMYME MHUHEPAIbHBIX JIeUeOHBIX
BOJ U pa3BUTHE OaJbHEOJOTUYECKUX Kypop-
TOB, I'JI€ B KauecTBE NMPHOPUTETHOIO Jieyed-
HOro (pakTOpa MPUMEHSIIOTCSI MUHEpaJIbHbIE
BO/bl (KaKk Juid BHYTPEHHEro, Tak W s
BHelHero npuMeHenus) (Monnamesa, 2015).

Hcxons m3 srtoro, Oblia mMocTaBiIeHA
1eJIb MccieI0BaHUsI — M3yYeHHe BO3MOKHO-
CTM Ppa3BUTUS JIe4€OHO-03/I0POBUTEIBHOTO
TypU3Ma U CaHaTOPHO-KYypPOPTHOI'O KOMILIEK-
ca B YUTypckoM paiioHe AJIMaTHHCKON 00ia-
CTH Ha 0a3e MMEIOLINXCS rOpsiYuX MUHEpalb-
HBIX UCTOYHHUKOB.

Marepnansl U MeTOAbI HMCCJEI0Ba-

HHUs. PaKTOIOrMYECKOl OCHOBOM UCCIIEI0BA-
HUS SIBJISIFOTCSL CTATUCTUYECKUE JIAHHBIE U Pe-
3yJbTaThl HATYPHBIX HCCIIEIOBaHUI, MpoBe-
JCHHBIX aBTOpPaMHu B YUI'ypCKOM palioHe, Ma-
TepUaibl HAYYHBIX HCCJEIOBaHHM, KOH(e-
pEHLUI U CEMUHAPOB.

B mnporecce uccnenoBaHusi HCIONB30-
BaHbl METOJUKH CUCTEMHOTO aHAJIM3a, aHAJIH-
3a COBOKYITHOTO cIipoca M (haKTOpPOB PHUCKOB
HEBOCTPEOOBAHHON MPOAYKIHMH, aTalTHPO-
BAHHOM K TYPUCTCKOM OTpaciv, METOMIbI
CTPYKTYPHOTO aHaju3a, COLUOJIOTHYECKUE
HCCIIeI0BaHUS.

Pe3yabTaThl HCCIe10BaHUSI U UX 00-
cyxknenue. [lo onpenenenuio babkuna A.B.
«JIeueOHO-03TOpPOBUTENBHBIN TypU3M TpPEy-
CMaTpuBaeT MepeMeIIeHne PE3UICHTOB U He-
PE3UACHTOB B MpelesaXx ToCyAapCTBEHHBIX
TPaHMI] U 3a TIPEACIIbl TOCYIapCTBEHHBIX Tpa-
HUII Ha Cpok He MeHee 20 4 u He Gosee 6 Mec.
B O3JIOPOBHUTENBHBIX IENSIX, LEIsAX mpodu-
JAKTUKA PA3TUYHBIX 3a00J€BaHUI OpraHu3Ma
yenoBeka. JleueGHO-030pOBUTENbHBIA  TY-
pu3M OCHOBaH Ha Kypoptonoruu» (baOkuH,
2008).

B mnHacrosimiee Bpemsi OanmbHEOIOTHYE-
CKasl XapaKTepUCTUKa MUHEpalIbHBIX BoJ Ka-
3aXCTaHa TMPEJACTaBI€HA B COOTBETCTBUM C
Kinaccudukanuent, npemioxenHo B.B. Upa-
HOBbIM U [".A. HeBpaeBbIM, U K NEPCHEKTUB-
HBIM JIe4€OHO-TTUTHEBBIM MHHEPAIbHBIM BO-
JlaM OTHOCSITCSl TIPEACTABUTENH CIIETYIOLIUX
6anpHeonornueckux rpynm (IIpuxomuenko,
1985):

A. Boapl 6e3 «crenupuIecKux KOMITO-
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HEHTOB)» M CBOMCTB;

I". Boabl keJe3nucThIc;

J1. Boabl 6poMHEBIE, HOTUCTHIE;

E. Bozbl paanoakTUBHBIE;

7K. Boabl KpeMHUCTBIE TEPMAIIBHBIE;

3. Bogasl criaboMuHEpaIU3UpPOBAHHBIC
A30THBIC TEpMAJILHEIE.

Ha 6a3e cymecTByromux 0aabHEOIOTH-

peabunnTaLMOoHH
bl LLEHTP
12%

npodunakTopumn
8%

cneuMannsnposa
HHbIW CaHaTOpPUM
17%

YECKUX PECypcoB B cTpaHe chopMupoBaHa
COOTBETCTBYIOIIass MpopuiIbHas JieueOHas
Oaza. Bcero B Kazaxcrane Ha ceromHAIIHUNA
neHb 145 opraHuzanuii BOCCTAHOBHUTEIBHOTO
JIeYeHUsl U MEAMIIMHCKON peaduiuTanuu, Ko-
eunblii poux cocraBiser 20228 KOHKO-MECT
(puc. 1) (Odbunmaneueiii caidit Komurera mo
cratuctuke PK, 2020).

Apyrve
13%

caHaTopui
50%

Puc. 1. Konuuecmeo canamopno-kKypopmuuix yupexcoenuii Pecnyonuku
Kazaxcman ¢ 2019 200y, eounuuy.
Cocmaeneno asmopamu no OAHHbBIM CHIAMUCIMUKU
Fig. 1. Number of health resorts in the Republic of Kazakhstan in 2019, units.
Compiled by the authors according to statistics

B 2019 romy yciayramu caHAaTOpHO-
KypOpTHOTO OOCITYXHBaHHS BOCIOJIb30BAIUCH
299091uenoBek, u3 KoTopbix 2206 (Bcero
0,7%) — Hepe3uaeHThI cTpanbl (OpUIUaTbHBIN
caiit Komurera no cratuctuke PK, 2020).

BonbmmHCTBO caHaTopreB paboTaeT Ha

MECTHBIX  OaJbHEOJIOTMYECKUX  pecypcax
(IperMyIIeCTBEHHO BOJHBIE, TpS3EBbIE WU
BOJIHO-TPSI3EBHIE). XapakTepHo, 4TO

OOJNBIIMHCTBO ~CaHATOPUEB  IPEIOCTABIISIIOT
Je4yeOHO-03/I0POBUTENIbHBIE YCIYTH Ha 0ase
pa3pabOTaHHBIX u BBEJICHHBIX B
IKCIUTyaTallMI0 MPHPOJHBIX PECypCcoB €Ile B
MIPOIIJIOM BEKE C COXPAHUBLIEHCS C COBETCKUX
BpEMEH MaTepualibHO-TeXHuYeckon Oaszoi. K
TaKUM YUYPEKICHUSAM OTHOCSTCS CAHATOPHUU
«Capplaram», «Anma-Apacan», «Mepker,

«Kaman Apacan» u ap. (Anukynosa, 2011).

Bmecte ¢ Tem, mo OmMyONMKOBaHHBIM
JaHHbIM ~ otTaena  Kypopromornu — KazsHUU
Kapauonoruu, B Kazaxcrane pa3seiaHo nopsiaka
500 BBIXOOB JIeYEOHBIX MUHEPATBHBIX BOJ, 78
TPSA3EBBIX BOJHBIX OOPA30BAHUIA ¥ OIPEICIICHO
50 MecTHOCTel, OONamaOIMMX JIeUeOHBIM
KmmaTnaeckuM (axropom (Epnasneros, 2017).

OTu cBeieHus, 0€3yCIOBHO, CBUETENb-
CTBYIOT 00 OIpOMHOM IOTEHIUANIE Je4yeOHO-
03/I0pPOBUTEIHLHOTO TYpHU3Ma B CTpaHe.

OnHUM U3 MEPCIIEKTUBHBIX MECT Pa3BH-
TUSL JIe4e0HO-03JOPOBUTENHFHOTO TypuU3Ma M
0aJIbHEOJIOTUYECKUX KYpPOPTOB MOKET CTaTh
TEppUTOpUsA  YWUrypckoro painona /[lap-
JAMTHUHCKOTO CEJILCKOr0 OKpyra AJIMaTHH-
ckoit obnactu (puc. 2) (I'yrn kaptsr, 2020).
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ANMAITY

Puc. 2. /lucnokayus meppumopuu Apacanos Illonscor Yiicypckozo paiiona
Anmamunckoii oonacmu
Fig. 2. The deployment site Arsanov of Songy Uighur district of Almaty region

Ota TeppuTOopuUs UMEET Ha3BaHHe Apa-
CaHbl, WIN Topsiure UcTouHukHu LIoHXkbI, 1O
HA3BaHHUIO PANMOHHOIO LEHTpAa YHUTYypPCKOro
aIMUHUCTpaTHUBHOTO paiiona cena Illonxa.
Tepputopusi paiioHa U ApacaHOB pacIoyio-
’K€HA B IOT0-BOCTOYHON YacTU AJMaTUHCKOM
obiacTv, BIOJIb AaBTOMOOWJIBHOW TpaccChl
pecniyonukanckoro 3HaueHus [loHxbel —
Konbxar (mo obeuM ee CTOpoHaM), 9YTO
ompenensieT JOCTYMHOCTh 30H OTIbIXa JJIS
OTIIBIXAIOMIMX U TypucToB. Mcmonb3oBaHue
TEPPUTOPHUH U TOPSTUUX UCTOYHUKOB JIJIST OT-
IpIXa M peKpealny Hayajloch elle B Mpo-
[IUIOM BEKE MECTHBIMU KHUTEISIMHU, KOTOPHIC
WHTYUTHUBHO HMCIOJIb30BaJIM BOJY AJis Jiede-
HUs 0OJIe3HEH KeTyI0YHO-KUIIEYHOTO TpaK-
Ta, TOYEK, JEpPMaTOJOTHYECKUX 3aboJieBa-
HUH, a Takxke IS OOIIero SMOIMOHAIBHOTO
BOCCTaHOBJICHUSI opranm3ma. JledeHue mpo-
BOJWJIOCH 03 Ha3HaueHWW Bpaya U Ha Oec-
CHCTEMHOU OCHOBE.

OCHOBHBIM JIeUE€OHBIM (AKTOPOM 3FTOH
TEPPUTOPUN SIBISIOTCS CIab0 MHHEPaITU30-
BaHHbIE TepMasbHbIE BOAbI KapamaanmHCKOro
MECTOPOXKIeHUSI MOo3eMHBIX BOJ (ChIIBIKOB,
1985).

TepmanbHbIe BOJABI OBUIH OOHAPYKCHBI
B 1916 r. Kaccuneim H.I'., xoTOpBIi COB-
MECTHO C MPOBEJICHUEM TCOJIOTHUECKUX ChE-

MOK HpPOBOAMJ M TUAPOTEOJIOrMYECKUE UC-
CIIeIOBaHMS, pPE3yJbTaThl KOTOPBIX HAIUIH
oTpaxkeHue B ero pabore «I'maporeosoruye-
ckuit ouepk Mnuiickoro Oacceiinay. [lo3nnee,
B 1970-1971 rT., KOJUIEKTHBOM AJIMATHHCKOM
TUIPOTEOIOTUYECKOW MapTHH IO PYKOBOJ-
ctBoM Kwum 3. K. BbImosiHeHB! pabOTHI 1O
neranbHON pasBenke KapananmmHckoro me-
CTOPO’KIEHUS TIOJJ3€MHBIX BOJ AJIsI OPOIICHUS
1 BojocHabxeHus. Pe3ynbratom 3To0i pabo-
ThI SIBJISIIOTCSL yTBEpKIAeHHbIE ['ocyaapcTBeH-
HOM KOMHCCHEH 10 3armacaM MOJE3HbIX UCKO-
nmaembix CCCP skcrmyaTalliOHHBIE 3amachl
MO/I3EMHBIX BOJ BEPXHEMEIOBOTO BOJOHOC-
HOTO KOMIUJIEKCAa MO MPOMBINIIEHHBIM KaTe-
ropusM. B 2007-2016 rr. paboTsl 10 oMCKamM
U pa3BeAKe TepMalbHBIX BOJ ObUIM MPOAOJ-
*KeHbl PecnyOnHMKaHCKUM ToCyIapCTBEHHBIM
yupexaenneM «KoMHuTeT reojloruu U HeApo-
MOJIb30BaHUA» MHHHCTEPCTBA UHIYCTPUU H
nHppacTpyktypHoro passutus PK B pamkax
MIPOBEJICHUSI TEOJIOTOPa3BEAOYHBIX PAOOT MO
TOCYyapCTBEHHOW OIOJDKETHONW MporpaMme
040-053. OGe ckBaKMHBI BCKPBUIM BBICOKO-
TEMIIEPATyPHBIC TEPMaJIbHBIC BOJBI BEpPX-
HeMmenoBoro ropuzonta (Kum, 1972).

B pesynbrare maHHBIX paboOT B Tpene-
Jax yyacTka «ApacaH» ObUIM YTBEP)KIEHBI
IKCILTYaTal[MOHHBIE 3aImachl MOJ3EMHBIX BOJI
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10 BEPXHEMEIOBOMY BOJIOHOCHOMY T'OPH30H-
Ty U OIpPENEIEHO, YTO MO0 IE€OTEPMHUECKOMY
palilOHMPOBAHUIO YYACTOK «ApacaH» pacmo-
JIO)KEH B reorepmuueckor 3oHe (25-50°C),
KOTOpasi B FOKHOW M FOr0-BOCTOYHOM YacTH
JKapkeHckol aernpeccud NpUuypodYeHa K BO-
JIOBMEUIAIOIIMM OPOJIaM MeJia, FOpbl U TpHa-
ca. O0mas MUHEpanu3aus TePMaIbHBIX BOJ
HE mpeBbImaeT 1 r/aM?, a UX XUMHUYECKHH Co-
CTaB M3MEHSETCS OT TUAPOKapOOHATHOTO
KaJbIIUEBOTO 70 TUAPOKapOOHATHO-CYJIIb-
(aTHO-XJIOPUIHOTO HATPUEBO-KAIBIIEBOTO H
Hatpuesoro (Cycios, 2016).

B nacrosmee BpeMs 1O JaHHBIM YH-
TYPCKOTO paiOHHOIO YIPAaBJIEHUS OXpPaHbI
OOIIEeCTBEHHOTO  3/10poBbs  [lemapTamenTa
OXpaHbl 00IIECTBEHHOTO 370POBbsI AJTMaTHH-
CKOMl 005acTM Ha KOHTpOIIE YIIPaBJICHUS
Haxonatcst 33 30HBI oTnbixa. [Ipu mposeje-
HUU HATypHOTO OOCJIEeIOBaHUS TEPPUTOPHUH
ObUIO BBISBIEHO Mopsanka 70 30H OTAbIXA,
OOJIBIIMHCTBO U3 KOTOPBIX pabOTalOT KPYIJIo-
TOJIMYHO M TIPUHAJICKAT YaCTHBIM MPEIIPH-
HUMaTeNsiM. BMecTUMOCTh 30H pasHasi, U Co-

craBisgeT oT 15 mo 100 mect. JlesTenbHOCTH
30H OTJbIXa 3aKII0YAETCA B MPEAOCTABICHUN
YCIIYT JUIsl OTZIbIXa 0€3 MyTEeBOK M HaIpasJie-
Huil (0e3 JedeHus ), ToO €CTh OHU HE SBISIOTCS
CaHATOPUSIMH, TPOPIIAKTOPUIMH WU KYy-
pOpTaMH U COOTBETCTBEHHO HE MOTYT MPOBO-
JIUTH JIEYeOHBIC U JICUeOHO-030POBUTEIHHBIC
MpoLEeAypbl C NPUMEHEHHEM MUHEPATbHOU
BOJIbI, KPOME€ TOT'O, HE TPOBOJIUTCS HUX IIPO-
MBILIUICHHBIA pO31MB. B Hacrosmee Bpems
9TH 30HBI TIPEIHA3HAYCHBI TOJBKO JJISI OTIbI-
xa Hacenenus (IIporpamma, 2019).

Kaxxnas 30Ha oOTObIXa HMEET CBOU
MOABE3]T U OTKPBITYI0 aBTOMOOWJIBHYIO CTO-
SIHKY BHYTPH TEPPUTOpPUU. TeppUTOpHUH OTO-
pokeHbl U 03eNeHeHbl. OCHOBHOM BUJ pEKpe-
alluy — MMACCUBHBIA OTABIX. BOJIBIINHCTBO 30H

OTIbIXa IPENJIararoT OTABIXAIOLUM BBIE3J K
OnmxalliuM — NPUPOAHBIM  JOCTOIpPHUMEYa-
TesibHOCTAM (YapbIHCKMM KaHbOH, SlceHeBas
poma u ap.). Takke MOkHO noceTuTh bapro-
rajickoe BOJOXpaHWIMINE. B eIMHHYHBIX
cilydasix Ipeanaraercs pbldajlka M e3[a Ha
KBaJPOLUKIIAX.

Puc.3. 3onvt omovixa Apacan Yiicypckozo paiiona Anmamunckou ooaacmu
Fig. 3. Recreation areas of Arasan Uygur district of Almaty region

OCHOBHBIMU TOTPEOUTENAMU TYPHUCT-
CKO-pEKpEalMOHHbIX YCIyT, MNpefocTaBise-
MbIX YUTYPCKUM PAlOHOM, SIBJISIFOTCS KUTEIIN
n roctd roponoB Anmarbl, TanabikopraH,
KUTENU JPYrMX PETUOHOB pPECHyONMKH, a

TaKKe npuesskarolue roctu u3 crpad CHI'.

IIo maHHBIM MECTHOW CTaTUCTKU YHC-
JIEHHOCTh OT/JBIXAIOIIUX Ha 30HaX ApacaHoB
HMEET SIPKO BBIPAKEHHYIO IMOJOKUTEIbHYIO
TUHAMUKY (puc. 4).
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Puc. 4. /lunamuxa odcayyicennvlx mypucmoes ¢ Yizypckom paiione
Aamamunckoit ooracmu, meic. 4eio06ex
Cocmasneno agmopamu no OGHHBIM CHIAMUCHUKU
Fig. 4. Dynamics of served tourists in the Uygur district of the Almaty region,
thousand people.
Compiled by the authors according to statistics

[lo naHHBIM palilOHHOW CTATHUCTHUKH B
2019 romy uH}ppacTpyKTypa Typu3Ma oKazana
ycayru 46810  Typuctom, Ha CyMMy
165,1 muH. TeHTe.

HccnenoBannem nedeOHOro ¢akropa
BOJIBI ApacaHOB 3aHHMAIOTCSI MECTHBIE Opra-
HBI 37]paBooXpaHeHud. Tak, mo naHHeIM [le-
MapTaMeHTa OXpaHbl OOIIECTBEHHOTO 3JI0pPO-
Bb AJIMAaTUHCKON 00JIaCTH MO 30HAM OT[IbI-
Xa, PAacIlOJIOKCHHBIX B pallOHE TOPSYUX WC-
TOYHUKOB 1o Tpacce Yynmka-Konbxar,
BKJIFOUasi 30HY OTIbIXa ApacaH, 3a TEpUOJ
2016-2018 rr. mpoBeneHO HCCIIeIOBaHUE TIO
10 mpo6am. 1o Bcem aHanm3am Ka4ecTBO BO-
Il COOTBETCTBYIOT TpeOoBaHusiM — 100 %
(xa3puioexos, 2013).

VYnpaBneHuemM, B 0COO0OM TMOpAIKE,
MIPOBOJMIIMCH TIPOBEPKU KadecTBa BOJBI U3
rOpsSYMX MCTOYHHKOB 30H OTJIbIXa, PacIolio-
KEHHBIX Ha TEPPUTOPHUSAX 30H OTIbIXa HWIIH
BOIM3K HUX. 3a00phI P00 BOIBI U3 CKBAXKUH
HCCIIEIOBAIMCHh HA MX MHKPOOMOJIOTUYECKHA
Y CAaHUTAPHO-XUMHYECKHU COCTaB.

Huxe B Tabnuie npuBeeHsl Moka3aTe-
JU TIPOBEJECHHBIX aHAJIN30B IO OTAEIbHBIM
30HaMm oTabixa 3a 2016 u 2018 rr.

Cpean mpoBEeACHHBIX 3a00pOB  BOIBI

aQHAJIU30B, HE COOTBETCTBYIOIIMX TUTHMEHUYE-
CKMM HOpMAaTHBaM, He BbIsBICHO. Kpome To-
ro, B 2016 romy ObLIO MPOBEIEHO HCCEAOBa-
HUEe BOJBI CKkBaxXuHBI No 1487 Anban Apa-
CaHCKOTO MECTOPOKJIEHUS MOA3EMHBIX BOJ
Viirypckoro paiioHa AJIMaTHHCKON o00jacTu
A BbIIaHO MenunuHckoe 3aximrouenne HUU
KapAMOJIOTMM U BHYTpEeHHUX Oonesneir Ka-
3axctaHa r. Anmarbl. COrliIacCHO 3TOMY XHUMHU-
K0-0aTbHEOJIOTHIECKOMY HCCIICIOBAHUIO BO-
Jla CKBaYKUHBI SBJIAETCS MPUPOJAHON MUTHEBOM
71e4e0HO-CTOJIOBON CITA0OMUHEPATN30BAHHOM
(0,86 r/mm*), cmabomenounoi (pH — 7,95-
8,00), runeprepmoii (46-60 rpamycoB Llenn-
CHs), CIIOXHOTO CyJb(aTHO-THAPOKAPOO-
HATHO-XJIOPUIHOTO  HATPHUEBOTO  COCTaBa
0abHEOIOTUYECKOM TPYMIBI «a30THBIX aKpO-
TEPM», COJEpIKAIEH IMOBBIMICHHYIO0 KOHIICH-
TpaIuoo KPEeMHHEBOW KUCIOTHI (32,5 mr/am?).
VYka3aHHas MUHEpaTbHAsl BOJIA MPEJICTABISET
TUAPOXUMUYECKUI THM J1I€4eOHO-CTOJIOBBIX
BoJI «Anban-Apacanckuii» (CT PK 452-2002,
tun V) (l'ocynapcTBenHslit cranaapt, 2013).

JlanHast MuHepaibHas Bojxa oOJamaer
ne4eOHO-TTPODUIAKTUIECKIM JEHCTBHEM MIPH
1[eJIOM psifie 3a00JIeBaHUM:

— CEpACYHO-COCYJIUCTOM U HEPBHOMU
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ouepeb

byHK-

[IMOHANILHBIX, 0€3 HAPYIICHUs KOPOHAPHOTO H
MO3TOBOTO KpOBOOOpaIeHusi, Mpu HEI0CTa-
TOYHOCTH KpPOBOOOpAIIIEHUS, HE MPEBBIIIA-
romeit | crammm;

— OpraHoB OIOPbI U ABUKEHUS;

— IpU THUHEKOJOIMYeCcKHX 3aloJieBa-

HUSX BHE (Da3bl 000CTpEHNS;
— Oone3Hsax

oOMmeHa

(monarpa, 0XKUpEeHHE);
— JIepMAaTOJIOTUIECKUX 3a00JICBaHHSIX.

BCIICCTB

Tabauua
Xumuueckuit cocmaeé 600vl UCIMOYHUKOB 6b150p01lliblx 30H om()blxa*
Table
Chemical composition of water sources in selected recreation areas*
XUMHAYECKUHA COCTAB BOJIBI
oOuas .
Ha3BaHI/Ie OKHUCJISAC- a30T —— CyXou XJ10- CYyJIb- H OBCT- MYT-
MOCTDH HI/ITpaTOB OCTAaTOK pI/I,Z[bI (baTbI p HOCTb HOCTbB
30H OTAbIXA KOCTb

M;n%Z/ mr/am® | Mr.okB/aM® | mr/am® | mr/nm? | mr/am® | - | Tpagyc | mMr/am?
2016 roxa
Qs LGS | g 4,43 45 1619 | 1505 | 13 |83| 22 | 08
XapoBou A.
«Mupaxoy - ML)y g 47 6,0 1440 | 1775 | 1308 81| 40 | 20
HNmuposa M.
L Y 12,6 5.0 1459 | 1660 | 42 |75| 125 | 07
«AchanpTo0eTOH
TOO «IIpemuym
CIIA Pesopr» 1,9 4.8 2,2 150,4 40,0 108,0 | 7,9 5,5 0,9
Wingy @y WL - g o 6,2 1,0 1500 | 1040 | 1050 |79| 46 | 1.0
Kapmerenosoii A.
2018 roxa
ety B ; 16 6260 | 2500 | 20 [82] 17 | 03
Kynubaesoii P.
«denppun»  UII
HuzamyTtaunaOBa - - 15 859,0 265,0 2,0 8,3 0,5 0,5
P.
1 ; 0,8 8040 | 1900 | 10 [82| 43 | 08
N6 gnmuaOBa X.

*Tabnuia cocTaBieHa 1Mo JaHHBIM JlemapTameHTa oXpaHbl 00IIECTBEHHOTO 3/I0POBhsi AJIMAaTUHCKOM 00J1a-

CTH

Takum o00pa3oMm, B MEPCHEKTHBE TMpPHU
IMPOBCACHUH JOIMOJTHUTCIIBbHBIX I/ICCJ'IeJIOBaHI/II\/’I
opranamu MUHHUCTEPCTBA 3APaBOOXPAHEHUS
Pecniy6nmmku Kazaxctan, BO3MOXHO OyaeT
HCIIOJIb30BAHHUC BOJbI TOpsAYUX HCTOYHHUKOB
UL JICYCHHUS W TPO(PHUIAKTHKH 3I0POBBS
Hacexenusa. C HCJIBKO pa3BUTHUA CAHATOPHO-
KypOPTHOTO JICYCHHUs, Pa3pabOTOK METOIUK

JedeHus: TpeOyercs MpoBeAcHHE Oojee Je-
TaJIBHBIX TEOJOTHYCCKHX M H3BICKATEIBCKUX
paboT Mo MOATOTOBKE MECTOPOXKIEHUH K IKC-
IUTyaTaliH.

3akmouenne. Kimmartudeckue, JIaHma-
madTHBIE YCIOBUA H JIEYeOHO-0310POB-
UTEIIbHBIE PECYPCHI MO3BOJIIOT OIICHUTH Tep-
pUTOPHUIO pailoHa Kak Haubosiee BBITOJHYIO
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Ui pa3MelieHus OOBEKTOB CaHATOPHO-
KypOpPTHOTO JICYEHHS, 0310POBUTEIHHOTO OT-
IbIXa, TypU3Ma.

[TpropuTETHRIM HAaINpaBlICHUEM TEPpPU-
TOpUU ApacaHoB JIOJDKHO CTaTh CO3/IaHUE CO-
BPEMEHHOTO CAHATOPHO-KypOPTHOTO  KOM-
IieKca Ha 0a3e MMEIIIUXCS re0TepMalbHBIX
BOJI, KJIMMAaTHUYECKOTO pecypca, IKOJIOTHYe-
CKU YUCTOU MPOJYKIUHU CEIbCKOTO X0341CTBa
C MPEIOCTABICHUEM YCIYyT MOBBIIIEHHOTO Ka-
yecTBa OOCTY>KMBaHUS OTIBIXAIOMIMX, CO3/a-
HUE JIedeOHON 0as3bl CaHATOPHO-KYpPOPTHOTO
KOMIUIEKCa, a TaKkKe pa3BUTUE KypOPTHO-
peKpealMoHHbIX Tepputopui. g peanusa-
UMW JAHHOTO HampaBlieHUsT HEoO0XO0aUuMO
MIPEX/Ie BCErO CO3/IaHUE CHCTEMBI KypOpPTHO-
ro OTJbIXa B COOTBETCTBUU C TPEeOOBAHUSIMHU
MunucrepceTBa 31paBooxpanenus Pecry6mnu-
ku KazaxctaH, ¢ TO3HIMOHHUPOBAHHEM KY-
popTa B YMCIE CaMbIX Jy4IIUX, O€30MacHBIX,
OJIarOyCTPOCHHBIX, LEIEOHBIX W JOCTYIHBIX
KypOpPTOB HE TOJIBKO OOIIEKa3aXCTaHCKOTO
Maciitada, HO 1 MUpOBOT'O 3HAYEHUSI.

Jlis pelieHus 3TUX 3aad yIpaBJICHUIO
AnmaTtuHCKOW obOsiacTu B 1eloM U YHryp-
CKOMY paliOHy, B YaCTHOCTH, HEOOXOIUMO:

— co3marh  OoJsibllIoE  KOJIMYECTBO
XO3SICTBYIOIIUX CYyOBEKTOB TYPHCTCKOTO H
MEIHMIMHCKOTO Ou3Heca JeueOHO-03/]0POBHU-
TEJIBHOTO XapaKTepa;

— 3aMHTEpecoBaTb B Pa3BUTHUHU
TypHU3Ma " IpeOCTaBICHUH
037I0POBUTEIBHBIX YCIYT MECTHBIE OpraHbI
BJIACTU M OOIIECTBEHHOCTH 00JIACTH;

—  pacumupuTh
TOCIIPeANPHUATHIA B
MEIUIMHCKON OTpaCIIsX;

—  COBEpUICHCTBOBATH TPAHCIIOPTHO-
KOMMYHUKAI[HOHHBIE U apyrue
OOCITy’)KMBAIOIINE CHUCTEMBI /IO  ypPOBHSA
BBICOKOKJIACCHOTO TypU3Ma U OT/bIXA;

— TIepeBecTd Ha I[MBUIM30BAHHBIN
YPOBEHB JESTEIHHOCTh 0a3 M 30H OT/IbIXA.
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Abstract. The article discusses the development trends of the tourism and hospitality
industry through the prism of the digital economy. It is noted that digital technolo-
gies are changing the landscape of the industry, and global digitalization dictates the
need to adapt all business processes and adapt to it. In 2019 the volume of online
sales of tourism services exceeded 1 trillion rubles. At the same time, it is noted that
there is not only the flow of buyers from offline, but also the consumption of tourist
services is growing Given that already 74% of travelers in the world are planning
their trip online, we can say that the tourism and hospitality industry in the main-
stream digital economy. Today, artificial intelligence has a significant impact on the
industry, and this influence will only increase. It’s becoming a common practice for
large companies to work with Big Data technology, this allows for more accurate
customer segmentation, find ways to improve the level of service at different stages
of interaction with tourists, and direct investments in critical areas. Also, the use of
blockchain technology, with which you can keep baggage records, check in passen-
gers, issue travel tickets, and take into account issued visas, will improve the condi-
tions for planning and implementing travel. And this is not only an approach to the
safe storage of information, technological solutions for tourists and for the entire
tourism business much more. The task of the tourist industry in the emerging envi-
ronment of the digital society remains the prompt provision of high-quality, efficient
services and the most customized process of interaction with travelers.

Keywords: digitalization; digital technologies; tourism industry; hospitality; sharing
economy; tourist services
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benropoackuii rocy1apCTBEHHbBI HAITMOHAJIBHBINA UCCIIEIOBATEILCKUI YHUBEPCUTET
[To6ensr, 85, benropoa 308000, Poccust

le-mail: TKlimova@bsu.edu.ru
2e-mail: Glumova@bsu.edu.ru

Cmamus nocmynuna 12 sneaps 2020 e.; npunuama 10 gespana 2020 2.;
onybnukosara 31 mapma 2020 e.

AHHOTanusA. B cratbe paccCMOTpeHbl TEHACHUUHU Pa3BUTUSl WHIYCTPUU TypuU3Ma U
TOCTENPUUMCTBA 4Yepe3 Mmpu3My IMppoBoi s3koHOMUKH. OTMEdeHO, 4To HU(POBBIE
TEXHOJIOTUM MEHAIOT JaHamadT UHIYCTPUHM U TioOaybHas HUPPOBHU3ALMS JUKTYET
HEOOXOMMOCTh MpHCHOCcabIMBaTh BCe OM3HEC-TIPOLIECCHl U aanTHPOBAThCA K HEH.
VYuursiBas, uTo yxe 74% MyTEHIECTBEHHUKOB B MUPE IUIAHUPYIOT CBOE ITyTELLIECTBUE
OHJIAMH, MOYXXHO TOBOPUTH O TOM, YTO UHAYCTpUs TypU3Ma U rOCTENPUUMCTBA B MEIH-
cTpuMe 1U(POBOIl SIKOHOMUKU. YK€ CEro/IHsI MCKYCCTBEHHbBIN MHTEIJICKT OKa3bIBACT
3HAYUTENIBHOE BIMSHUE HA MHAYCTPUIO, U ITO BIUSHHE OyAET TOJBKO YCHUIMBATHCS.
[IpuBBIYHOM MPAKTUKOMN JIJIsi KPYITHBIX KOMIIAHUN CTAaHOBUTCS paboTa C TEXHOJOTUEH
OOJIBIINX JJAHHBIX, 3TO TIO3BOJISIET MIPOBOAMUTE O0JIee TOUHYIO CETMEHTAIINIO KIIEHTOB,
HaXOJIUTh CIIOCOOBI MOBBIIICHUSI YPOBHS CEPBHCA HA PAa3HBIX dTalax B3aHMMOACHCTBHS
C TypHCTaMH, HAaNPaBJISATh WHBECTUIIMH B KPUTUYECKU BaXkHbIE cdeprl. Takxke, yiryd-
LIIUTh YCJIOBUS /ISl TUIAHUPOBAHUSA U OCYILIECTBJIECHMS IyTEIIECTBUM MO3BOJUT HC-
MOJIb30BaHKE OJIOKUYEHH, C TTOMOIIBIO, KOTOPOW MOYKHO BECTH y4eT Oaraka, perucTpH-
POBaTh MAacCaXKUPOB, BHINMUCHIBATH MPOE3/IHBIE OUIIETHI, YUUTHIBAThH BhIAHHBIE BU3bL. U
3TO HE TOJBKO MOAXOJ] K 0e30MacHOMY XpaHEHUIO MH(POPMAILUH, TEXHOJIOTHYECKHX
pelIeHn U IS TYpPUCTOB U ISl BCErO TYPUCTUUECKOTo Ou3Heca ropasio Oomnbie. 3a-
nayeil TypOu3Heca B popMupyromeiics cpeie nnppoBoro odIiecTBa 0CTaeTcs onepa-
TUBHOE TMPEI0CTAaBICHUE KAaUeCTBEHHBIX, IPPEKTUBHBIX YCIYT U MAaKCUMAaJIbHO KacTO-
MU3HUPOBAaHHBIN MPOLIECC B3aUMOAEHUCTBUS C Iy TEIIECTBEHHUKAMHU.

KualoueBble ciaoBa: nudposuzaiusi, uPpoBble TEXHOJIOTHUH, UHIYCTPHUS TypH3Ma,
roCTENPUUMCTBO, IIEPUHT IKOHOMUKA, TYPUCTCKUE YCIYTH

Juast uutupoBanusi: Kimumosa T.b., I'mymosa .I'. TenaeHunu pa3BuTs HHAYCTPUU
TypU3Ma U TOCTENPUUMCTBA CKBO3b IPHU3MY LH(POBON 3KOHOMUKHM // HayuHbIil pe-
3yabTaT. TexHomoruu OusHeca m cepBuca. — 1.6, Ne 1, 2020, c. 14-21, DOI:
10.18413/2408-9346-2020-6-1-0-2

Introduction. The global trend that sets
a new paradigm for the country's development
is the digital economy and modern business is
increasingly moving into its plane. The expo-
nential speed of digital technology develop-
ment is changing the essence of the business

itself, dematerializing and democratizing eve-
ry industry.

The global travel industry, with a turno-
ver of 7.8 trillion US dollars per year, it is
imperative to constantly adapt business pro-
cesses to changing conditions in order to pro-
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vide relevant and timely services to their cus-
tomers. No matter how old a traveler is and
on what continent he lives, digital tools and
content is no longer an auxiliary, but the main
means of interacting with him from the mo-
ment he started the search to the moment he
returns from the trip.

The aim of the work. The purpose of
the study is to consider digitalization trends in
tourism and hospitality, to study the need for
companies to adapt all business processes and
adapt to new economic conditions.

Materials and Methods. The main
source for writing this article was statistics
and research results from the Russian Elec-
tronic Communications Association (RAEC),
research data from the International Data
Corporation and the Global Business Travel
Association (GBTA), and analytic indicators
from Data Insight. The article uses the con-
ceptual provisions of a systematic approach,
as well as methods of deduction, logical anal-
ysis and synthesis, methods of comparative
analysis, and graphical interpretation of data.

Research results and discussion. A
study by International Data Corporation re-
flects the annual increase in global digitaliza-
tion costs. The rating was headed by Great
Britain, South Korea and China [Rostec State
Corporation, 2016].

Among the cities in the field of the digi-
tal economy, Singapore is the leader, and dis-
tributed registry technologies and factory 4.0
production complexes are being actively in-
troduced here. As for the capital of the Rus-
sian Federation, Moscow takes the fourth po-
sition in the ranking.

Given the importance of the develop-
ment of domestic and inbound tourism for our
country, the key criteria in deciding on the
digitalization of the tourism and hospitality
industry are orientation to the preferences of
potential and actual tourists. The number of
foreign tourists who have shown interest in
Russia has increased after visiting the World
Cup. So, in the first half of 2019, according to
Amadeus, there was an increase in interna-
tional arrivals in Russia by 19.5%, compared
with the same period in 2017 [Internet portal,

2020]. The analysis was carried out on the
basis of data on booking tickets through glob-
al GDS systems.

Despite the preservation of positive dy-
namics after the Championship, and in gen-
eral the positive impact of the sports event on
the attractiveness of our country for tourists,
however, the Championship held exposed the
main problems of digitalization of tourism in
the Russian Federation. The main drawbacks,
according to tourists, were the lack of elec-
tronic visas (although the experience of using
them was already quite effective in the Far
East and from January 1, 2019 in Kalinin-
grad), the lack of a single working tourist por-
tal of the country and cities, and the low level
of service, including for due to the lack of
modern technology and infrastructure devel-
opment outside of tourist centers (St. Peters-
burg, Moscow).

Currently, many countries are investing
heavily in the digitalization of the tourism in-
dustry and some of them have already an-
nounced a course towards the development of
the «Tourism 4.0» concept (for example, Tur-
key, Kazakhstan). The model of the digital
platform «Tourism 4.0» for the industry is
being developed in the Russian Federation.
The basic principles laid down in «Tourism
4.0» are: ultimate automation of all links;
maximum specific weight and significance of
scientific research; all subsystems and links
are managed by an autonomous system using
the Internet of things; all stages of the tourist
product life cycle are provided with function-
al units in the form of a single interconnected
whole, regulated in the online mode by feed-
back flows [Bogomazova, Anoprieva,
Klimova, 2019].

Given that already 74% of travelers in
the world are planning their trip online, we
can say that the tourism and hospitality indus-
try in the mainstream digital economy. Ac-
cording to Google statistics, about 400 search
queries are made during travel planning. All
information is actively used by companies in
order to influence the decision of the traveler.
From the moment he was just thinking about
the upcoming trip, started planning it, booked
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services, went on a trip — at all stages, repre-
sentatives of the tourism industry should pro-
vide a comprehensive set of personalized ser-
vices.

According to the Data Insight study
«eTravel in Russia — 2019. Statistics and
Trends», in 2019 the volume of online sales
of tourism services exceeded 1 trillion rubles

[eTravel in Russia, 2019]. At the same time, it
is noted that there is not only the flow of buy-
ers from offline, but also the consumption of
tourist services is growing. According to the
analysis of the top 50 sites, an increase in the
total number of visitors in August-November
2019 was noted relative to the same period in
2018 (Fig. 1) [eTravel in Russia, 2019].

Fig. 1. The growth in the total number of visitors in August-November 2019 compared
to the same period in 2018,
% (top 50 sites, excluding carriers)

In the digital age, the ability to provide
the necessary level of personalization will be
determined by the level of use of mobile
technologies, location technologies, Big Data
technologies and artificial intelligence, the
availability of cloud services, and the possi-
bilities of using blockchain technologies.
These technologies will enable tourism and
hospitality companies to offer more than just
a trip. In the evolution of the tourism busi-
ness, this stage is called «Distribution 4.0» —
the implementation of the principles of the
Fourth Industrial Revolution.

Already today, artificial intelligence has
a significant impact on the industry, and this
influence will only increase. So, IBM refers to
the «global airline», investing in the devel-
opment of communication with tourists like
Siri to create a personalized travel plan.

Amadeus creates model offers based on the
profiles of travelers on social networks, and
Hipmunk has an application with which you
can talk like a living person.

A study by Booking.com shows that a
third of tourists around the world prefer artifi-
cial intelligence to plan their trip, taking into
account their previous requests, payment
methods, expenses and other preferences. At
the same time, for half of the respondents it
does not matter who negotiates the trip — chat
bots or people.

It’s becoming a common practice for
large companies to work with Big Data tech-
nology, this allows for more accurate custom-
er segmentation, find ways to improve the
level of service at different stages of interac-
tion with tourists, and direct investments in
critical areas. Also, the use of blockchain
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technology, with which you can keep baggage
records, check in passengers, issue travel
tickets, and take into account issued visas,
will improve the conditions for planning and
implementing travel. And this is not only an
approach to the safe storage of information,
technological solutions for tourists and for the
entire tourism business much more.

The distinctive features of the digital
economy include the presence of personalized
service models, as well as the development of
a sharing economy. Based on existing points
of view regarding the concept of a shared
consumption economy, we can say that this is
the relationship between end consumers,
namely: individuals and legal entities on the
use of temporarily free goods or services for a
limited chronological period without transfer-
ring ownership.

The contours of a shared consumption
economy are changing the familiar scientific
and technological paradigm. Its feature is the
interaction of subjects of economic relations
based on business platforms. Platforms that
allow people and companies to share their re-
sources have already created a global market
with more than $15 billion and a growth pro-
spect of up to $335 billion by 2025. Accord-
ing to the results of 2019, the volume of
transactions of online joint consumption ser-
vices operating in Russia will amount to
about 769.5 billion rubles, which is 50%
higher than the level of the previous year.
Among the main trends in the economy of
joint consumption in Russia in 2019, the fol-
lowing were distinguished: growing an audi-
ence — developing user communities in the
40+ age group, as well as expanding geogra-
phy — increasing the use of sharing services in
the regions [eTravel in Russia, 2019].

One of the key principles of the sharing
economy model is access to the use of re-
sources, not to their ownership. In modern
conditions it becomes economically more
profitable to have access to good than to own
it. And the sharing economy is also called the
«trust economy», as it is based on horizontal
connections, trust between strangers. Building

user trust in platforms comes to the fore and
becomes an important trend.

Sharing allows you to significantly im-
prove the quality of life of the consumer and
optimize costs by offering temporary use of
things whose permanent possession is unprof-
itable or impossible. The availability of goods
and services is increasing. The concept's pop-
ularity is growing in the context of a global-
ized economy, increased mobility require-
ments, and also in the context of a fall in mid-
dle-class incomes. In addition, the new busi-
ness model has been beneficial for the envi-
ronment: sharing helps curb the overproduc-
tion of new products and reduce resource con-
sumption.

A striking example that has changed the
situation in the hotel services market is the
Airbnb online platform, which has shown the
product of disruptive work for the entire hotel
business, and their growth over several years
means that they know what travelers want.
Service destroyed the long-established mo-
nopolies and changed the attitude towards
brands. Now millions of travelers are receiv-
ing a whole new level of service worldwide,
booking accommodation on Airbnb. Users
have access to a huge selection for any budget
constraint and for any expectations. In 2017,
Airbnb entered the list of 50 most innovative
companies in the world, ahead of Marriott,
Expedia and IHG, taking 11th position
[Klimova, Bogomazova, Anoprieva, 2019].

Thus, the sharing economy transforms
the business into a global online platform
where communities of people are created who
IS interested in using the resources they own.
The growth in the number of users of sharing
services is increasing annually, which means
that the experience of joint consumption,
within which the world is adapted to share,
shows full readiness for a new market. And,
despite a number of unresolved topical issues
regarding regulation in the sharing economy,
the world community is realizing the compre-
hensive benefits of the transition from the old
way of «overconsumption» inherent in the
twentieth century to joint consumption,
backed up by the development of technology.
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The global trend of digitalization of the
travel industry indicates an imminent and
global change in this market. Global digitali-
zation dictates the need to adapt to it and
adapt all business processes, so the players in
the tourism services market will continue to
fight for the client in the digital space. It is
obvious that tour operators working in the of-
fline office system are at risk. So far, the av-
erage Russian traveler gives work opportuni-
ties to companies that ignore the digitalization
process. So, according to the Global Travel-
port survey, 51% of vacationers still buy tours
from companies specializing in this type of
service, regardless of the convenience of their
digital platform [Digital tourism, 2020]. In
Europe, the offices of tour operators compa-
nies are visited by no more than a third of
travelers. Considering that global trends are
projected and the situation of independent

booking with the help of online services will
not be long in coming to the Russian market.

There are two ways to adapt the travel
services market companies. The first is only
available to large tour operators capable of
owning hotel or airline assets in order to
compete and at the same time reduce their
own costs. The second way is not so large-
scale and involves the transition to online and
integration into global sales channels. The
obvious advantage of this transition is the re-
duction in the dependence of tourism service
providers on partners, as the online format
allows direct interaction with the buyer and
there is no need to share the profit.

Online sales will grow in two planes:
through independent tour planning and the
purchase of tickets and hotels separately; by
acquiring package tours online. The growth in
online sales of tourism services annually is at
least 20% [eTravel in Russia, 2019].
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Fig. 2. Online sales of tourist services to Russian customers, billion rubles

The distribution of online sales by seg-
ments shows that almost half (46%) are online

airline sales, 26% were online hotel sales
[eTravel in Russia, 2019].
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Fig. 3 Distribution of online sales by segments

It is worth noting that the trend of
crowding out old-type companies with
metasearch engines will continue, while the
number of bookings from mobile devices will
increase.

As a rule, everything new and progres-
sive, along with positive trends and manifes-
tations, is faced with certain negative conse-
guences. Among the problems associated with
the widespread development and mass adop-
tion of digital technologies are the following:

1) a decrease in the level of security of
personal data. The ideology of the digital
economy is based on large amounts of infor-
mation, given this fact, the system of reliable,
long-term storage of information, as well as
ensuring its security, comes to the fore;

2) a significant reduction in the number
of jobs;

3) increasing the level of complexity of
business models and interaction schemes;

4) competition in all areas of the econ-
omy;

5) a change in the behavior of producers
and consumers.

Conclusions. Thus, the global trends
and challenges of the digital economy are rad-
ically changing the landscape of the tourism
and hospitality industry, radically transform-
ing it, increasing the importance of the infor-
mation component. The task of the tourist in-
dustry in the emerging environment of a digi-

tal society remains the prompt provision of
high-quality, efficient services and the most
customized process of interaction with travel-
ers. In this regard, in order to ensure competi-
tiveness in the tourism market, large compa-
nies will continue to invest in information
technology projects that analyze the user's
personal «portrait», his preferences in order to
offer him the most personalized offer. In this
context, the future of the business and the po-
tential for its own development will be deter-
mined by the ability not only to diagnose the
key changes that form the conditions of ac-
tivity on the market, but also to adapt to them.
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Abstract. Tourism is an area that has been developing rapidly lately. Businesses
working in this sphere must themselves seek their development in a dynamic eco-
nomic environment, quickly respond to all its changes in order to maintain their
competitiveness and ensure development effectiveness. Investments can be a power-
ful source of renewal of services and economic growth. That is why the development
of forms and methods of attracting investment in the tourism industry is of great im-
portance. The article considers the main factors that affect the level of investment,
gives their meaningful description in order to increase the efficiency of the invest-
ment process. A model for making investment decisions in the field of tourism is
proposed, taking into account the influence of the considered factors on the dynamics
of the investment process. Using this model in regional practice will improve the ef-
fectiveness of regional investment programs aimed at the development of tourism.
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Beenenue. Typusm B Hauasie XXI Beka
XapaKTepu3yeTcsl Kak OJIMH U3 BUIOB 3KOHO-
MUYECKOU JEATEIBHOCTH, YTO CTPEMUTEIBHO
W JWHAMHYHO pAa3BHUBAETCSI. IJTa OTPACIb
o0ecrieunBaeT AECATYI0 4acTb MHUPOBOIO Ba-
JIOBOTO MPOJyKTa U B OJMpKalIIne rofbl MO-
KET CTaTh CaMbIM Ba)XKHBIM CEKTOPOM Ipe.-
npuHUMaTtenbckol nearenbHocT  (Kudsx,
2003: 7). Typusm oxBaTbIBaeT MIMPOKUI Jua-
M1a30H BHUJIOB JI€ATEIBHOCTU: YIKOHOMHYECKO,
COLMAJILHOW, OOCIy’>KMBAIOIIEH, YCIyru Ty-
pONEPATOPOB U TYPareHTOB U T.1.

B coBpeMEHHBIX yCIIOBUSX pa3BUTHS B
KaXJOW OTpaciu MPOUCXOAUT TMOUCK HOBBIX
IyTe U METOJI0B NPOM3BOACTBA, OCYIIECTB-
JSETCSl aHAJIM3 COBPEMEHHOIO COCTOSIHUS,
HaMeyaloTCs MEePCIeKTUBbI Ha Oyaymiee. ITH
MIPOLIECCHI TPOUCXOJAT TAKKE U B TYPUCTCKOM
OTpaciid, KOTopas OpUEHTHpOBaHAa Ha IOJIy-
YyeHHe NpUOBLIN Yepe3 YIOBJIETBOPEHUE TO-
TpeOHOCTEe HaceleHUs B IMyTEIIECTBHSIX,
IIPEJOCTABJIEHUE €My Pa3HOOOpAa3HBIX TypHU-
CTUYECKHX YCIyI B BMJE JKWIbsl, MUTAHUSA,
TPAHCIOPTHOT'0, SKCKYPCHOHHOTO OOCIyXH-
BaHHUs U APYTOro cepBuca.

PasButHe Typusma B KOHTEKCTE SKOHO-
MHUKH pEruoHa OCOOEHHO aKTyaJlbHO, TIO-
CKOJIBKY MMEHHO 0J1aroiapsi TypusMy MO>KHO

YJIyYIIUTh COLUAJIBHO-3KOHOMHUYECKYIO CH-
Tyauio B peruone. Cdepa Typusma nomaaep-
KuBaeT nmoutu 50 CMEXHBIX OTpacieil U co-
3laeT JIONOJHUTENbHbIE paboune MecTa.
OnuH TypHCT Aaer paboty mpumepHo 10 nu-
naM. Co3zianue oiHOTO pabodero Mecra B TY-
pusMe B 20 pa3 AeleBie, 4eM B IPOMBIIIECH-
Hoctu (Manbckas, 2004: 9). B mmpoxom mo-
HUMaHUU TYPUCTCKYIO OTpacib MOXXHO OIpe-
JENIUTh, KaK MEXOTpaclieBOM KOMIUIEKC, KO-
TOPBI BKIJIIOYAET TPAHCIOPTHBIE M TYPHUCTHU-
YEeCKHe TPEANPHUATHS; MPEIIPUATHS KOMMY-
HAJIbHOTO M TOCTUHUYHOTO XO3siCTBa, Karu-
TAJIHOTO CTPOMTEIHCTBA; MPEIIPUATHS IH-
TaHUsI U OBITOBOTO OOCIY>KMBAHHS U MpOUEe.
Typusm Moxer craTh chepoil peanuszanuu
PBIHOYHBIX MEXaHU3MOB, CYIIECTBEHHBIM HC-
TOYHUKOM TIOTIOJIHEHUS MECTHOTO OI0J)KETa.
BnusiHue TypusaMa Ha SKOHOMHKY TOKa
HeOompioe. OHO aJeKBaTHO BIIOKEHHUIO B
pa3BUTHE JaHHOM OTpaciv, GUHAHCUPOBAHUE
KOTOpOI OCYIIECTBISETCS MO OCTATOYHOMY
npuniuny. Ha gomo Poccum mnpuxonutcs
oKkosio 1% MHPOBOro TYypHUCTHYECKOI'O IMOTO-
ka. (3opuH, 2008: 29). B 3TUX yCIOBUAX BaK-
HbIM ()aKTOPOM Pa3BUTHS TypU3Ma B PETHOHE
CTaHOBUTCS UHBECTHIIMOHHAS JESITEIHHOCTD B
3TOl cdepe, ocyuiecTBisgeMas C IENbIO
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yJIyUIIEHUs] YCJIOBUH OOCIYKUBAaHUS TypH-
CTOB U OOHOBJICHHS  MAaTepHAIIbHO-
TeXHUYECKOM 0a3bl oTpaciau. C yuyeToM 3TOro
B KauecTBE WM HACTOSIIETO HUCCIEIOBAHUS
ObUIO MPHHATO BBISIBIEHUE OCHOBHBIX (PAKTO-
POB, KOTOpBIE BIUSIOT Ha MPUTOK WHBECTH-
Uil B OTpaciab Typu3Ma U OCTPOEHUE MOJie-
JM TPUHATHS WHBECTUIMOHHBIX DPELICHUH,
KOTOpbIE 00€CIEYMBAIOT YUYET BIUSHHUSA ITHX
(aKkTOpPOB MHBECTUIIMOHHOTO MpOIIECCa.

Matepuaibl M MeTOAbI HCCJI€10Ba-
Hus. MaTepec k npobiaemMaM pa3BUTHSA TypH-
CTHYECKOro OM3Heca U MHBECTULIMOHHOW Jies-
TEJILHOCTU B 3TOH cdepe ¢ KaxIbIM T'0J0M
pacTter, 4TO OTpa)kaerci B TpyJdax oTede-
CTBEHHBIX U 3apyOeKHbBIX YUCHBIX, TAKHX KaK:
bama6anos U. T. (banabanos, 2007), I'ynses
B. I'. (I'ynses, 2009), XXnanos B. I1. (’Kna-
HoB, 2006), KBapraibnoB B. A. (KBapramnsb-
HOB, 2000, 2008), Kymep K. (Kynep , 2008) u
ap. OmHako mpoOseMbl MHBECTUPOBAHHS B
oTpacib Typu3Ma TpeOYIOT AajJbHEUIIEero Cu-
CTEeMHOTO HCClieZioBaHUs. B Hay4dHBIX my0In-
KalUsAX MHBECTUIMOHHAS JEATEIIBHOCTh HC-
cienyeTcst Kak (opma pasBUTHS TypH3Ma.
OcHOBOI co37aHus OIaronpuUsTHOIO HHBE-
CTHIIMOHHOTO KJIUMaTta JijIsl BIIOKEHHsS KaIlu-
TaJIOB B MHJYCTPHIO TypH3Ma B PErvoHE SB-
JSIETCSl CUCTEMHBIN MOIXO0J K HUCCIIEAOBAHUIO
poOJIeM UHBECTUPOBAHHUS B TYPHU3M.

Pe3yabTaThl McCle10BaHUSI U UX 00-
cyxaenue. [Iporecc nHBecTUpoBaHus B ce-
py TypHu3Ma TpeayCMaTpHBAET, MPEXKIE BCeE-
ro, ONpe/IeeHNe eI UHBECTUPOBAHMUS, pa3-
paboOTKy MHBECTUIIMOHHOIN MOJUTHKHU, BBHIOOD
HCTOYHUKOB (DMHAHCUPOBAHUS MHBECTULIUH U
OLIEHKY 3((QEeKTUBHOCTH MHBECTULIUN B pas-
BUTHE 3ToW oTpacinu. [Ipum ¢opmupoBanuun
WHBECTHIIMOHHOW TIOJUTUKA B PETHOHATHHOM
Typu3Me 0coboe BHUMaHUE HAJ0 YAEIATh CO-
3MAQHUIO OJIAaTONPUSTHOTO HWHBECTHIIMOHHOTO
knumara. Ha OnaronpusTHOCTh WHBECTHIIU-
OHHOTO KJIUMaTa B PETHOHE BIHSIOT pa3jiHd-
HbIe (AKTOpPBI, KOTOpble MPUHUMAET BO BHU-
MaHue MHBeCTOp. MHBECTUIIMOHHBIN KIUMaT
HY>KHO paccMaTpHUBaTh HE KaK CIELUATbHYIO
3ajadyy pETrMOHANbHBIX BJIACTEH, a Kak pe-
3yJNbTaT COLHAIBbHO-?PKOHOMUYECKON MOJIUTHU-
KU B PETHOHE.

Bcemupnsiii bank onpeaenun paxTopsl,
KOTOpbIE BIUSIOT Ha YPOBEHb HWHBECTUIUH
(Ckomenn, 2002:179). K HuM oTHOCSTCS:

ci1aboe BBIITOJTHEHHE 3aKOHOB;

KOppYMIIHS;

HEYCTONYMBasl HAllMOHAJIbHAS BAJIIOTA;

pe3KHe HW3MEHEHHUS B  COLMAIBHOM
cdepe;

kayecTBO KOHCTUTYIIMHM M TOIpPaBOK K
HEl;

COCTOSIHUE MOJUTHYECKUX MPOIIECCOB,;

BOCHHBIE KOH(JIUKTHI.

VHBECTUIIMOHHBIN KJIMMAT 3aBHCUT OT
MHBECTUIIMOHHOTO TOTEHIMAlla U HWHBECTHU-
UOHHOTO pHcka. OH XapakTepu3yercs Kak
KOJIMYECTBEHHBIMU IIOKa3aTeIsiMu  (pekpea-
UOHHBIE U MPHUPOJHBIE PECYpChl PETrHOHa,
COCTOSIHUE HH(PACTPYKTYpbl OTpaciu, ypo-
BEHb KBaJU(UKalLUU paOOTHUKOB cQepbl Ty-
pusMa U T.J.), TAK U KaYECTBEHHBIM I10Ka3a-
TEISIMA (ypoBeHb COLIMAJIBHO-
HSKOHOMHYECKOTO0 pa3BUTHs, IOJUTHYECKAs
CTaOWIBHOCTD, 3aKOHO/IaTeNbHAsA 0a3a U ypo-
BEHb €€ BBIITOJIHEHHUIO U TIPOY.).

Hcxons u3 3TOro MOXKHO ONPENENIUTh
(bakTOpbl, KOTOPHIE ONPEAESIIOT UHBECTULH-
oHHbIN KinMat pervoHa (brnank, 2004; Kosa-
neB, 2008; Koambikosa, 2009):

MOJIUTHYECKAsi CTAOMIIBHOCTH;

3aKoHOJaTeNbHast 06a3a U ypOBEHb BBI-
MOJIHEHUSI HOPM 3aKOHOB, YTO CIIOCOOCTBYET
MOJTHOILICHHOM WHBECTHLIMOHHOM JesITeIbHO-
CTH, 3alHINaeT paBa UHBECTOPOB, OCOOEHHO
MHOCTPAHHBIX, CHOCOOCTBYET NPUBJICUYCHHIO
WHOCTPAHHOTO KaluTaa;

YPOBEHb DPAa3BUTHS HHBECTUIIMOHHOTO
pBIHKA, €T0 HHPPACTPYKTYPHI;

HaJIM4he COOCTBEHHBIX WHBECTHULIMOH-
HBIX PECYpPCOB U KPEIUTHO-JCHEX Has MOJu-
tuka HanmonanpHoro OaHka;

YpOBEHb KOppYyNUHMHU U OrOpoKpaTH3a-
[IUM B MHBECTULIMOHHOM JIeSITEIbHOCTH;

KOHKYPEHTOCIIOCOOHOCTh ~ OTE€YECTBEH-
HBIX MPEINpPUATHI OTpaciy Typu3Ma U mare-
puanbHO-TEXHUYECKas 6a3a oTpaciiu, KoTopas
JIOJDKHA OTBEYaTh TPEOOBAHHMSIM MEXKIyHa-
POIIHBIX CTaH/IapPTOB;

CHCTEMa HaJIOr000JIOKCHNS;
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CIIOCOOHOCTh  OTE€YECTBEHHBIX CTPOHU-
TENbHBIX MPEANPUATHI, KOTOPBIE COOPYKAIOT
TOCTUHUYHBIE KOMITJIEKCHI, IPOU3BOISAT MaTe-
puansl 1 000pynOBaHHE ISl TYPUCTHUYECKHX
bupm.

MupoBO#l OIBIT UHBECTHULIMOHHOM Jesi-
TEIBHOCTH CBHJICTEJIICTBYET, YTO OIHHUM U3
HaIpaBJIEHUH 3KOHOMMYECKOI'O pa3BUTHUS SIB-
JsieTCsl MPUBJICUYEHUE MHOCTPAHHOIO KalluTa-
Ja, KOTOPBIM I03BOJIIET OOHOBUTH OTeue-
CTBEHHOE IPOU3BOJCTBO U OTPAHUYUTH HM-
IIOPT TOBApOB Ha BHYTPEHHUM DPBIHOK. Bax-
HBbIM (aKTOPOM, KOTOPBIN CIIOCOOCTBYET MPH-
BJICYEHUIO MHOCTPAHHBIX HMHBECTULUN B pe-
THOHAJIBHBIA TypU3M, SIBISETCA (YHKIIHMOHU-
poBaHue HMH(POPMALMOHHBIX M KOMMYHHKa-
LMOHHBIX CHUCTEM, O00€CleYnBaIOUIMX IIpo-
3pa4HOCTh JAESTEIBbHOCTH MPEANPHUATHI OT-
paciu JUisi UHBECTOPOB, a TakKXe JOCTYIl K
BAJKHBIM CBEJICHUSIM U BO3MOXHOCTB OIlepa-
TUBHOTO MPUHATHS WHBECTULMOHHBIX pelle-
HUM KakK KpaTKOCPOYHOIO, TaKk U JOJIrOCpoy-
HOro xapakrtepa. /[l akTUBU3allUU WHBECTU-
LIMOHHOTO TIpollecca B PErMoHe HEO0OXOAUMO
CO3/IaHHE CTELHATIBHBIX YCIOBUH, K KOTOPBIM
MokHO oTHecTH (Ckonenb, 2002: 92-93):

IIpaBoOBOE OOecrieueHne rapaHTHil 4acT-
HOW COOCTBEHHOCTH;

pa3pabOTKy CHCTEMBl IKOHOMHYECKUX
KpUTEPUEB U YCIOBHM MPHUHATHS XO3S5H-
CTBEHHBIX PELICHUN;

aulepanu3anuio IeH, MCIOIb30BaHHUe
PBIHOYHBIX MOAX0/I0B K IIEHOOOpa30BaHUIO Ha
YCIIyTH TYypU3Ma;

aubepanu3aluio BHEIIHEH TOProBIU U
BAJIIOTHOTO PBIHKA,

dbopMupoBaHHE  PBIHOYHOM  HHPpa-
CTPYKTYPBbI U PbIHKA KallUTAJIOB.

Bo wMHOrmx wuccienoBaHusiIX —OTede-
CTBEHHBIX YYEHBIX OTMeuaeTcsi, 4yTo Poccus
SBJISIETCS. MHBECTHIIMOHHO MPHUBIIEKATEIHLHOM
CTpaHOM, 4YTO OOYCIIOBJIEHO BBITOAHBIM T€O-
rpagu4YecKuM TOJOKEHHEM, OOTaThIMH TIPH-
POIHBIMHU pecypcaMu, BBICOKHUM TMpodeccro-
HaJbHBIM YPOBHEM paboueil cuibl, Hechop-
MHPOBAHHBIM PpPBIHKOM TOBapoB M YCIyr
(KBapransuos, 2000: 24).

Hanmnexammii ypoBeHb pa3BUTHS OT-
pacid  TypusMa, KOTOPBIH CHOCOOCTBYET

O)KUBJICHUIO BCEX COILIMAITEHO-
HKOHOMHUYECKUX KOHTAKTOB PETHOHA, YCHIIU-
BAaeT HSKOHOMHUYECKHUU TIOTCHIIMAT PETHOHA,
MOJIHUMAET €ro PEUTHUHT B MUPOBOM cO0OIIIe-
CTBe. CoBpeMmeHHas MaTepUalIbHO-
TeXHHUYECKass 0a3a ATod cdepbl HE COOTBET-
CTBYET TPEOOBaHUSM MEXKIyHAPOIHBIX CTaH-
JApTOB, OHA TPeOyeT 3HAYUTEIHHOTO OOHOB-
nenus u pacmupenus (MHBeCTUIIMOHHAS WH-
dpactpykrypa..., 2020). BaxHeimum sie-
MEHTOM HHQPACTPYKTYPBl TYPHCTHUCCKOM
OTpacid B PETHOHE MOXXHO CYHTATh T'OCTHU-
HUYHOE XO3SHCTBO. B TedeHue mocieaHux
JIeT B CTpaHe ObUI MPHUHSAT PsiJi HOPMAaTUBHBIX
aKTOB, HAIPABJICHHBIX HAa Pa3BUTHE TYPHUCTHU-
YEeCKOW JAEATeNbHOCTH, KOTOpPbIE HEMOoCpe/-
CTBEHHO TIOBJIVSUTM HAa Pa3BUTHE TOCTHHUYHO-
rO XO3SHCTBA, OAHAKO, TOCTUHUYHOM XO3SH-
CTBY CO CTOPOHBI TOCYJIapCTBa HE YIEINSETCS
JOCTaTOYHOE BHUMAHHUE, a pEryJHMpOBaHHE
TOCTHHUYHOTO OW3HEeca SBISETCS HEIOCTa-
TOYHO A(PQPEKTUBHBIM. XOTS TOCTHHUYHOE
XO3SHCTBO JaeT JIOBOJIBHO CKOPOE BO3BpaIlle-
HHE BJIO)KEHHBIX CPEICTB, B PErHMOHaX OHO
pa3BuTo emie crnabo. IlpoBeneHHBIN aHATN3
JlaeT BO3MOXKHOCTB CZEJaTh BBIBOA, YTO, HeE-
CMOTpS Ha HAJIMYUE HEKOTOPHIX MO3UTHBHBIX
TEHJCHIMI pa3BUTHS TypusmMa U HUHOpa-
CTPYKTYpPBI OTpaciii, ¥, B YaCTHOCTH, TOCTH-
HUYHOTO XO3SHCTBA, 3HAUYUTEIBHBIX TOJIOKH-
TEJBHBIX CIBHUIOB HE Npou3onuio. JlaibHen-
mee pas3BUTHE Typu3Ma TpeOyeT OMOJIHU-
TEJIHBIX HHBECTHUIIMNA B OTPACITh.
[MpennpusTsi OTpaciu Typu3Ma, Kak
MPaBHJIO, HE MUMEIOT COOCTBEHHBIX CPEJICTB,
JOCTaTOYHBIX JJISI OCYIICCTBIICHUS WHBECTH-
IUOHHBIX TMPOEKTOB. [103TOMY aKTyaJbHBIM
SIBIISIETCSl TIPUBJICYCHUE MHOCTPAHHBIX HMHBE-
CTHIINH, OCOOCHHO Ha TMEPBOM JTale peald-
3auM MHBeCTUIIMOHHOro mpoekTa ([Taxon-
koB, 2009). Jlng akTHBU3alUU IPUBJICYCHUS
MHOCTPAHHBIX WHBECTUIIMH B OTPACIb TYpHU3-
Ma permoHa HEOOXOJAWMO CO3/1aTh JILIOTHBIN
PEKUM, KOTODBIH SBISIETCS COCTaBHBIM dIie-
MEHTOM MHBECTHUIIMOHHOTO KIIMMaTa PerHoHa.
3TO TMOBBICUT WHTEPEC WHBECTOPOB K PErHO-
HAJIbHOMY TYpHU3MYy, KaK OCHOBE COIMaJIbHO-
SKOHOMHYECKOro pa3BuTHs peruona. C npy-
TOH CTOPOHBI, CO3JAHNE B PErHOHE CTAOMIIb-
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HOTO M ONarompusTHOTO Ui MpeANnpUHUMA-
TEJIbCKOM JEATENbHOCTH B cdepe TypusMa
WHBECTUIIMOHHOTO KJIMMaTa — HEO00XOoIuMoe
YCIJIOBUE JUIsl CHYDKEHUSL PUCKA, NTPEXKJIE BCETO
(uHAHCOBOrO pHCKAa, YTO B CBOIO O4YEpE]b
BIMsIET HA oOecriedeHne YPPEeKTUBHOCTH WH-
BECTHULIUM.

Ha npaxTtuke B mporecce MHBECTULM-
OHHOM JIESATENBHOCTH TYpPUCTCKOE MpearpHs-
THE OCYULIECTBIISIET BBIOOp Oo0Jiee BBITOJHOTO
BapHaHTa WHBECTUIIMOHHOTO MPOEKTa. 3/1eCh
CyllecTByeT Ooubliasi BApHATUBHOCTh, O/IHA-
KO, IPUHSTO BBLACIATH 1BA OCHOBHBIX MOJXO-
na (KonmbikoBa, 2009). IlepBbiii — 310 pac-
CMOTpEHHE Pa3IMYHbIX BAPUAHTOB BIIOKEHHIA
JUIS TOCTHMOKEHMS OJHOM M TOM K€ eI, OT-
JMYAOIIUXCST MEKIY COOON MO pa3HbIM KpH-
TEpUSIM:  OpraHU3allMOHHBIM, HSKOHOMHUYE-
CKHUM, TEXHOJIOIMYECKHM, SKOJIOTHYECKUM H
ap. B aTtom ciydae nenb MHBECTHLIMOHHOTO
MIPOEKTa OJHA, @ BO3MOXKHbIE BApUAHTHI OT-
JUYAIOTCA CPEACTBAMHU JIOCTHUKEHUS IIEJIH.
Bropoit nonxon — 310 BEIOOp BapHaHTOB MH-
BECTHUPOBAaHUS AJI JOCTUKEHUS Pa3IMYHBIX
Leneu, y Kaxaol U3 KOTOPBIX MUMEETCs CBOSA
MOTPEOHOCTh B MHBECTUIIMOHHBIX BIOKEHUSIX
U CBOM BO3MOXXHOCTH TOJY4Y€HHUS IOXOJOB,
NpUOBUIH U T.1.

B MeTonnueckoM miaHe pelieHue 3aaa-
YU HHBECTUPOBAHMS TMPU HCIOJIb30BAHUU
ATUX TOJXOJO0B MPAKTUYECKH HACHTHUYHO H
COCTOUT B BBIOOpE JyUIIEro M3 BO3MOKHBIX
BapuaHTOB. To ecTh pelieHne JaHHOM 3a1aun
MpeArnojaraeT OLEHKY CpPaBHUTEIBHOM 3KO-
HOMHYECKON 3((EKTUBHOCTH Pa3IMYHBIX Ba-
PUAHTOB MHBECTULIMOHHOTO TpoekTa. Bce
BO3MOJKHBIE BapHaHThl MHBECTUIIMOHHBIX pe-
IIEHUH B cdepe Typu3Ma MOKHO M300pa3uTh
B BUJE MOJeNed, KaXAyl0 U3 KOTOPBIX NpH-
MEHHUTEJIbHO K KOHKPETHON CUTyalluu U OCO-
OCHHOCTSIM peliaeMbIx MpoOjIeM MOXKHO MO-
TUPUIUPOBATh U KOHKPETU3UPOBATh. BBIOOD
TOW WJIM WHON MOJIEIN 3aBUCHUT OT psija ¢ak-
TOPOB, TAKUX KaK, HAI[pUMEP, YPOBEHb IOCYy-
JTApPCTBEHHOTO PETYJIHUPOBAHUS TYPUCTCKOM
OTpaciiy; CTENeHb TUOepaTH3aIlii PhIHKA TY-
PUCTCKUX YCIyT; HHCTPYMEHTBI PEryIupoBa-
HUS SKOHOMUYECKMMH Tmporeccamu. llpu
3TOM CaMbIil BBITOJIHBIA BapUaHT WHBECTUIIM-

OHHOT'O pEIICHUs OTpEAeNseTcs CIeAyIOH-
MU TIOKa3aTeIISIMHU:

HOpMa JI0XOJJHOCTH O0BEKTOB TYpHU3Ma;

YHUCTBINA JI0XO/ TYPUCTCKOTO IMPENpHus-
TUS;

pEHTa0EIbHOCTh UHBECTHUIINH;

CPOK OKyaeMOCTH HHBECTHUIIUN;

COLIMAIBHBIIN U SKOJIOTHUECKUH 3P PEKTHI;

COKpAIllEHUE BPEAHOIO BIUSHUS Ha
OKpYalolIylo Cpeay.

BakHb1ii MOMEHT NpHU NPUHATUU HUHBE-
CTHLIMOHHOTO DELICHHs 3aKJII0YaeTcss B HC-
MOJIb30BaHUU OJIHUX M TeX € IMOJXOJ0B, U
METOJOB SKOHOMHYECKOTO aHaln3a WU TOIy-
yeHus: uHpopmau npu pazpaboTKe U COIo-
CTaBJICHUH aJbTEPHATUBHBIX BApUAHTOB IPO-
€KTOB. B MpoTHBHOM cilyyae B HaKOILJICHHYIO
uHpOpMaLKI0 OyIyT BHOCHUTBCS pas3HbIE IO
BEJIMYMHE TOTpeImHoCTH. Hampumep, eciu
npu pa3paboTKe albTePHATUBHBIX WHBECTH-
IIMOHHBIX PEHICHUH MO CTPOUTEIBCTBY HIIH
MOJICPHHU3AIUN OTENsI MPUMEHSATH B OJHOM
Cllydae METOBI SKCTPATOJSINH, B IPYTOM —
JKCIIEPTHBIE OIIEHKH, & B TPEThbeM — MapaMeT-
pUYECKHEe METOIBI MTPOTHO3UPOBAHHS, TO ITH
BapHaHTHl HEe OYAyT COMOCTaBHUMBI, MOTOMY
YTO MPUMEHSUIACH PAa3JINYHbIC METONKH aHa-
au3a, oOecreunBarole pasHyl0 TOYHOCTh
MpOrHo30B. Takke CONMOCTaBUMOCTh BapHaH-
TOB pacueToB JIOJKHA 00ECTIEYMBATHCS ITyTEM
MPUBSI3KM Ha BCEX PAacCMaTPUBAEMBIX BapH-
aHTOB K OJHOMY O00BEeMy HpOAYKIHH (TypH-
CTHYECKHX YCIIYT), K OJHUM CpOKaM peajnsa-
UM TIPOEKTa, K OJHUM IMOKazaTesM Kadye-
CTBa YCIYT.

B mpornecce mpuHATHS MHBECTUIIMOHHO-
TO pPEeICHUS] BKHBIM SIBISETCS Y4eT (aKTo-
POB HeompeeNeHHOCTH U pucka. Heompene-
JICHHOCTh TIPEAIOJIaraeT HEMOJHOTY WIN He-
TOYHOCTh TOJIydeHHOH HUHPOpManuu 00
YCIOBHSAX peanu3anuu mnpoekta. OT ypoBHS
HEOIPEeIeIEHHOCTH 3aBUCHUT U YPOBEHb pHCKa
B XOJIe peaj3allid HWHBECTHUIIMOHHOTO IpO-
exkta. TypuCTCKHE NpPEINpUATHS CTaIKHBa-
IOTCS. B OCHOBHOM C JBYMSI BHJIaMU PHUCKOB:
(UHAHCOBBIM U MpEeANPUHUMATENHCKUM. WH-
BECTUI[MOHHOE PEIIEHUE 3aBUCHT TaKXE OT
[ICHHOCTH TYPUCTHYECKHX MPEUIOKEHUH, TO
€CTh CIIOCOOHOCTH YAOBIIETBOPSATH MOTPEOHO-
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CTH KIHCHTOB B TYPHUCTHYCCKHX YCIyrax H
MPEUMYIIECTB, MOJYYaeMbIX HHBECTOPOM B
pesyabTare BiIOKeHHs cBoux cpeacts (XKy-
koBa, 2008; Kudsik, 2003).

B npouecce npuHATHSI HHBECTULIMOHHO-
ro peuieHus mpeajaraeTcsi NPUMEHSITh MO-
NieNb, YOPOIIEHHAs cxemMa KOTOpol rpaduue-
CKH TNIPEJICTaBJICHA HA PUCYHKE.

[lepBas cragusi OPUHATHS PELICHUS

Bo3MokHbIE AEeMCTBUS

BepositHbie coObITHS

O>xu1aeMblil pe3yJIbTarT

Pa3zBuBaTe TOJILKO BBIE3THOU
TypHU3M

1. Poct cmpoca Ha BbI€3IHON
TYpU3M

VYBenuueHue BBIBO3a BalllO-
ThI U3 CTPAHBI

2. CHKeHHE CrIpoca Ha BHI-
€3/IHO! TypU3M

CoxkpallieHrue BbIBO3a BaJlO-
ThI U3 CTPaHbI

Pa3BuBaTh TOJIBKO BHYTPEHHMI
(BbE3AHOMN) TypU3M

1. Poct cnpoca Ha BHyTpeHHUH
(BBE3AHOMN) TYpHU3M

PocT nocrynennii BaroOThI
B CTpaHy

2. CokpameHue crnpoca Ha
BHYTPEHHUIN (BBE3OHON) TYy-
pu3M

CokpalnieHue MOCTYIUICHUI
BaJIIOTHI B CTPAHY

BTOpaH CTaaus IMPUHATHUSA PCILICHHU A

Bo3moxxHbIE 1elicTBUSA

OxuziaeMblil pe3ynbpTar

CnepxuBaTh JaJdbHEUIINN POCT BBIE3AHOTO TY-

pu3Ma

OTHOCHUTENBLHOE COKpall€Hue pasMepoOB BBIBO-
3a BAJIFOTHI U3 CTPAHbI

VYBennunBaTh HHBCCTHIWU JIsI pa3BUTHA BHYT-

peHHero (Bbe3HOr0) TypHu3Ma

Poct nocryruiennit BaatOThl B CTpaHy

Puc. Moodenv npunamus pewienus mypucmuydeckum npeonpusimuem
Fig. Tourism enterprise decision making model

OTa MoJeNb MO3BOJISET B MPOLIECCE BBI-
paboOTKH pelieHus yuecTb HHPOpPMaIHnIo, Mo-
JY4YEHHYIO B IpoOIlecce MOATOTOBKH INMPOEKTa
u o0ecneyuTh IOCIEJOBATEIBHOCTh BCEX
CTaaui mpoliecca MPUHATHS UHBECTHUIIMOHHO-
ro pemenus. [Ipumenenue 3toil Mojenu nos-
BOJISIET TaKXKe JOOWTHCS KOJWYECTBEHHBIX H
KayeCTBEHHBIX MOKa3aTeaed MHBECTUIIMOHHO-
ro npoekra. Hanpumep, rpu BbiOOpe anbTep-
HaTUB MOJEIb IPEJOCTaBIIET BO3MOKHOCTh
MPUHSTH PEIICHUS OTHOCUTENIBHO CTPOUTEIb-
CTBa HOBOT'O OTeJI1 WM apeHnbl yxe aei-
CTBYIOIIETO, a TaKXe Y4YecTb CTOMMOCTH
apeH/ibl, CTPOUTENbCTBA, PAcXolbl IO IKC-
IUTyaTaluy U M0JIy4aeMble I0XO/bI.

[IpencraBnenHass Mojenb JaeT BO3-
MOKHOCTh BBIOOpa ONTHMAaJBHOTO BapHaHTa
pelleHys], CBSI3aHHOTO C ONpeAeIeHUEM IpH-
OpPUTETHBIX HAINpaBICHUN JalbHEWUIIEro pas-

BUTHs Typu3sMa B Poccum: BBIE3THOTO WU
BHYTPEHHETO (BBE3JHOr0) Typusma. Mcmons-
3y JaHHYIO MOJENb U UMesl HHPOPMAIHUIO O
CTOMMOCTH TYpPOB JJII HWHOCTPAaHHBIX TYpH-
CTOB W JUISl POCCUMCKHX TYpPHUCTOB, BBIE3XKa-
IOIUX 3a TPaHUIly, UMes DPACUEThl CPOKOB
OKyIa€MOCTH pPa3jIU4YHbIX HWHBECTULMOHHBIX
IPOEKTOB B c(hepe Typu3Ma, MOXKHO IPUNTH K
BBIBOJly O LEJIECOOOPa3HOCTH  BIIOKEHUS
CPEICTB B Pa3BUTHE BHYTPEHHETO TypHU3Ma,
TEM CaMbIM CO3/1aBasi KOHKYPEHIIMIO BBIC3]I-
HOMY TypusMy. Takoil moaxon Oyzaer cnoco0-
CTBOBAaTh MPHUTOKY BAIIIOTHI B MECTHBIE OOJI-
HKETBHI.

DTy MOAENb NPUHATHS HWHBECTUIIMOH-
HOTO PEUICHMs] MOXHO HCIIOJIb30BaTh, KOI'Za
nepea TypUCTCKUM IPEANPUATHEM CTOUT BBI-
00p HampaBlIeHHH AeATEIbHOCTU: pa3BUBATh
BBIE3HON Typu3M, TpeOYIOIUH B JaHHBIH
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MOMEHT MEHBIINX PACXOAOB, WU BHYTPEH-
HUH (BBE3AHOHN) TypusM, 4TO TpeOyeT OOib-
IUX 3aTpaT ¥ MPEIIOJAraeT MOJydYeHHE J0-
X0/Ja OT WHBECTULHN 4YEPE3 OIPEIEICHHOE
BpeMs. OnHAKO pa3BUTHE TAaKOro BHIA TYy-
pu3Ma IpenrnoJiaraeT CTaOMIIbHBIE MO3ULUU
JAHHOTO MPEANPUATHS Ha PbIHKE TYpUCTHUYE-
ckux ycayr. KoHedHo, Kaxmoe TypUCTCKOe
MpeanpusITHe, UCX0d U3 clielu(UKH CBOEH
paboThbI, MOXKET BKJIIOYATh U JPYTHE HAIpaB-
JICHUsl TPUHATHS WHBECTULIMOHHOTO pellle-
Huda. [IpencraBieHHBI BapUaHT COIEPIKUT
P KOMIUIEKCHBIX MEPONPUATUH JUIsl TOArOo-
TOBKH M NPHUHATUS 3PPEKTUBHOTO MHBECTHU-
LMOHHOTO PEIleHUs MPAKTUYECKH s J1I000-
IO TYPUCTCKOTO NPEAIPUATHUS.
Hcnonb3oBaHWe  MOJEIUPOBAHUS B
nporecce pa3pabOTKH M MPHUHATUS PEIICHUI
OTHOCHUTEJIBHO BJIOKEHUH WHBECTHLMM I103-
BoJisieT Oojiee OOBEKTMBHO U CHCTEMHO IO-
JOWTH K JaHHOMY BOIPOCY U MPUHSATH palu-
OHAJILHOE PEILIEHUE, OTBEYAlollee LEIsIM H
3ajla4aM JesITeIbHOCTH TYPUCTCKOrO Tpen-
npuatus. Heo6XoumMo y4uThIBaTh, 4TO Kaye-
CTBO TPHUHATHIX MHBECTULIMOHHBIX PpELICHUM
HETNOCPECTBEHHBIM 00pa3oM OTpakaeTcsl Ha
nokazatessix  3(G(EKTUBHOCTH  peaTn3aiuu
MIPOEKTA: MPOJOJIKUTEIBHOCTH WHBECTULHU-
OHHOT'O LIMKJIA, () (PEKTUBHOCTH HCIIONH30Ba-
HUS UHBECTHUILINH, JOXOIHOCTH MIPEIITPUSITHSL.
3akiarouenue. B xome wmcciaenoBaHusg
orpeJieNieHbl (PaKTOpbl, KOTOpPBIE BIUSIOT Ha
MIPUTOK MHBECTUINI B chepy peruoHaIbLHOTO
TypU3Ma, JJaHa UX COJEpIKaTesIbHas XapakTe-
pPUCTHKA C TETBI0 MOBHIICHUS 3(P(HEKTUBHO-
CTH MHBECTUIMOHHOTO Ipouecca. Ha ocHoBe
MIPOBEJIEHHOTO aHaIM3a MPEeAIoKeHa MOJENb
MIPUHATUS WHBECTULIMOHHOTO pElIeHusl B 00-
JacTU TypU3Ma, YYUTHIBAIOIIAs BIUSHUE pac-
CMOTpPEHHBIX (PaKTOPOB HAa TUHAMUKY HHBE-
CTHIIMOHHOTO  mporecca. HMcmonb3oBaHue
JAHHOW MOJENU B PETUOHAIBHOM INpPAKTHUKE
MO3BOJIUT MOBBICUTH 3(P(HEKTUBHOCTH PETHO-
HaJbHBIX  MHBECTUIMOHHBIX  IMPOTpamw,
HaIlpaBJICHHBIX HA Pa3BUTHE TYPU3MA.
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AHHoTanusi. B cratee paccMoTpeHa mpoOiieMa HHAMKAUHU JIaHJmadTHO-
9KOJIOTMYECKOTO COCTOSIHUS TEPPUTOPUAIBHO-PEKPEALIMOHHOM CUCTEMBI C UCIIOJIB30-
BaHueM [ IC-TexHon0rnil. 3aKOHOMEPHOCTH PEAKLIUN KOMIUIEKCHOTO €CTECTBEHHOTO
uHAnKaTtopa (ManamadTa) ¥ YaCTHBIX HHIUKATOPOB (€ro KOMIOHEHTH) Ha MHOTO-
(haKkTOpHYIO aHTPOMOTEHHYIO HAarpy3Ky — Ba)KHOE HampaBleHHE OIMpPEIeTIeHHs YyCIIo-
BUl  janmmadTHO-3KoJornuueckoro  coctosiHuss  (JIDC)  TeppuropualibHO-
pekpeannonHoit cuctemsl (TPC). ABTOpPBI OMUCKHIBAIOT MPOIIECC M3YUCHHS SKOJIOTH-
4eCKH-00yCIIOBIICHHBIX ~ MpOOJeM HAa  MyTH  pa3BUTHSI  TEPPUTOPHAIBHO-
peKpealnoHHbIX cucteM KaszaxctaHa B paMKaxX CHCTEMHON mapaaurmbl. OTMEUEHO,
yro Ka3zaxctaH — cTpaHa CMEIIAHHOTO TYypPUCTCKO-PEKPEAlMOHHOTO OCBOEHUS, IO-
CKOJIbKY €€ MPOCTPAaHCTBO HE MMEET YETKOTrO BHYTPEHHETOo AOMHHAHTA, a XapakTe-
pHU3yETCsl HUIMYUEM TEPPUTOPUI C pa3BUTHEM pPa3HbIX BUAOB TypusMma. Teppurtopus
[0 CTENEHU TYPHUCTCKO-PEKPEAlMOHHON OCBOEHHOCTH MOJIpa3feliieTcssi Ha XOpOIOo
ocBoeHHble mpuropoausie 30HbI, OOIIT, mobepexbs o3ep, cnabo UM MPAKTUYECKH
HEOCBOEHHYI0 OCHOBHYIO 4acTh. KapTa 3KOJ0ro-peKkpeaniioHHOro pailOHMpOBaHUS
Ka3axcrana BbINONHEHa B pe3ysibTaTe pacueTa B Oajulax oNpenel€HHBIX MoKa3aTe-
neil. OneHka (QpyHKIMOHAIBHBIX OFPaHUYEHHUH AJI pa3BUTHUSI MHAYCTPUU OTAbIXA U
TypU3Ma B KaKJI0M aAMHUHHUCTPaTUBHO-TEPPUTOPHANIbHON eaunHuie KazaxcTana npo-
M3BeJ/IeHa 110 PaBHOMEPHOM MATHOAUIBHOM IIKaje Ha OCHOBE TPeX KIFOUYEBBIX MHIU-
KaTtopoB. JleTanpHass WHAMKALUSA JaHAIIA(QTHO-IKOJIOTHYECKOTO COCTOSIHUS Oblia
BbinonHeHa ans yunncko-boposckoit TPC ¢ ucnons3oBannem ['MC-TexHomorui.
ITporpammuoii mnardopmoit coznanus kapt BeicTynmia ArcGIS 11 komnanuu ESRI.
boutn npoBeeHb! MapuIpyTHBIE HccieaoBaHus. OnucaHbl KapThl IPUPOIOTOIL30Ba-
Tene u manamadTHo-3KoIorudeckoro cocrosiHus l{yunncko-boposckoit TPC.
KuroueBble ciioBa: nHANKAIMS, JaHAA(THO-IKOJIOTHYECKOE COCTOSIHUE, TEPPUTO-
pHaIbHO-pEKpealioHHas cuctema, Typusm, I IC-texnonoruu, Kazaxcran
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Jast umrupoBanus: [Tnoxux P.B., llaken A.ILl., Muka M. Unaukanus manamadT-
HO-DKOJIOTHYECKOIO0 COCTOSIHHUSI TEPPUTOPUAIIBHO-PEKPEAMOHHONM CHUCTEMBI C HC-
nosib3oBanueM ['MC-texnonoruit // Hayunsiii pesynbrar. TexHonorun OusHeca u
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Abstract. The article covers the problem of indicating the landscape-ecological state
of the territorial-recreational system using the GIS technologies. Regularities for re-
action of a complex natural indicator (landscape) and private indicators (its compo-
nents) to a multi-factorial anthropogenic load are an important direction for deter-
mining the conditions of the landscape-ecological state (LES) of the territorial-
recreational system (TRS). The authors describe the process of studying the envi-
ronmentally-related problems in development of Kazakhstan’ territorial-recreational
systems within the framework of the system paradigm. It is noted that Kazakhstan is
a country of mixed tourist-recreational development because its space does not have
a clear internal dominant, but is characterized by the presence of territories with de-
velopment of tourism of different types. According to the degree of tourist-
recreational development, the territory is divided into well-developed suburban areas,
protected areas, lake coasts, and a poorly or practically undeveloped main part. The
map of Kazakhstan’ ecological-recreational zoning is developed as a result of calcu-
lating the certain indicators in points. The assessment of functional limitations for
development of the recreation and tourism industry in each Kazakhstan’ administra-
tive-territorial unit was made by use of a uniform five-point scale based on three key
indicators. Detailed indication of the landscape-ecological state was performed for
Shuchinsk-Borovoe TRS using GIS technologies. The software platform for creating
maps was ESRI's ArcGIS 11. Route studies were conducted. The map of nature users
and landscape-ecological state of Shuchinsk-Borovoe TRS is described.

Keywords: indication; landscape-ecological state; territorial-recreational system;
tourism; GIS technologies; Kazakhstan

For citation: Plokhikh1 R.V., Shaken A.Sh., Mika M. (2020), Indication of the land-
scape-ecological state of the territorial-recreational system with GIS technologies.
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BBenenune. 3aKOHOMEPHOCTH pPEaKIUU
KOMILUIEKCHOTO €CTECTBEHHOI'O0 HWHAMKATOpa
(mannmadTa) ¥ YaCTHBIX WHIAMKATOPOB (€ro
KOMITOHEHTBI) Ha MHOTO()aKTOPHYIO aHTPOIIO-
FEHHYK0 Harpy3kKy — Ba)XKHOE HAIpPaBIICHHUE
onpeeNeHus yCJIOBUI nanamagTHO-
akojorndeckoro coctossaus (JI9C) tepputo-
puanbHO-pekpeanuonHoil  cucreMsl  (TPC).
VYcnemHoe pemieHre npoOiaeMbl MOBBIIICHUS
JKOJIOTHYECKON O€30MacHOCTH TYPHUCTCKO-
PEKpEaOHHOT O MIPUPOJONOIB30BAHMS
(TPII) TecHO CBsI3aHO C CO3JaHUEM WU Pa3BH-
TUEM CHUCTEMBl MOHUTOPUHIA M PEryJupoBa-
HUS aHTPOIIOTEHHOT'O BO3JICUCTBUS Ha JaH-
madTHy0 cpery. PopMUpOBaHUE SKOJIOTH-
YeCKH HEOJIaromoayyHbIX OYaroB Ha TEPpH-
topun Kazaxcrana v yxXyJlleHUE CUTyalllu B
UX TMpejenax NOATBEPKAAIT HETOCTATOUHYIO
3 PEKTUBHOCTE  COBPEMEHHOH  CHCTEMBI
yIpaBieHUS TYPHUCTCKO-PEKPEALIMOHHBIM
MIPUPOIOTIONB30BAaHUEM U BAXXHOCTh pa3pa-
OOTKM aIbTePHATUBHBIX HANpPaBICHUH Mepe-
X0/la K DKOJIOTHUECKH Oe301acHOMY pa3BH-
tuto TPC. OgHo u3 HuX — nanamadTHas UH-
mukanust. OcoOeHHO HEOOXOOWMBI WHIHKA-
LIMOHHBIE HCCIEAOBAHUS [UJIi CTAPOOCBOECH-
HbIX Tepputopuii Kazaxcrana, rae B pe3yiib-
TaTe AJIUTEIBLHOTO aHTPOMOTEHHOTO MPECCHH-
ra HapyIlleHa eCTEeCTBEHHAs YCTOWYMBOCTH
T€OKOMIUIEKCOB, 1 B HUX MHTEHCUBHO Pa3BH-
BAIOTCS TIPOIIECCHI JAeTpaaIiiu.

Heanb uccaenoBaHusi — U3yYUTh OC-
HOBHBIE BO3MOXHOCTH M OJKOJOTUYECKH-
00yCIIOBJICHHBIE MPOOJIEeMbl Ha MyTH Pa3BH-
THS TEPPUTOPHAIBHO-PEKPEAITMOHHBIX CH-
ctem Pecrybnuku Kazaxctan B pamkax cu-
CTEMHON TapaJurMbl M C HCIOJb30BaHUEM
' C-TexHonmoruit.

Martepuaabl M MeTOAbI HCCJIEI0BA-
HHMsA. B kauecTBe MCTOUYHMKOB MCXOJHOW WH-
(dbopmaruu BBICTYNIIA: TEKCTOBBIC, CTATH-
CTHYECKHEe, KapTorpaduueckue MaTepHabl.
[IpeumymiecTBO umenu oQUuIMATbHBIC JTaH-
HbIE€ TOCYJapCTBEHHBIX BEAOMCTB U OPraHH-
3anuii. B ux uncne: opunuansusie MaTEpHET-
pecypcbl MUHHCTEPCTBA CEIIBCKOTO X035~
ctBa Pecriyommku Kazaxcran, Jlemapramen-
TOB CTaTUCTUKU W  AKUMAaTOB  aJMH-
HUCTPAaTUBHO-TEPPUTOPUAIIBHBIX €IUHUL] H

np. B kauecTBe MCTOYHHMKOB HH(pOpPMAIUH
UCTIONIb30BaHbl TOCY/IaPCTBEHHBIE CTPATETH-
YecKHe JOKyMeHTHI. [lo mepuognyHocTH mpe-
UMYIIIECTBEHHO HCITOJIb30BaHA TOJI0BAs H TIO-
ayroaoBasi opuIuanbHasi OTYETHOCTb.

[Tpu BBIOTHEHUH HAYYHO-TPUKIIATHBIX
paboT HCIMOIL30BaHBl OOIIEHAYYHBIC W CIIe-
[[UATBHBIE METO/IbI, YUUTHIBAIOIINE CHICITU(U-
Ky TPC kak OOBEKTOB C OCOOBIMH Kaue-
CTBEHHO-KOJIMYECTBEHHBIMH  XapaKTEPUCTH-
KaMH, TpoleccaMu (QyHKIIMOHUPOBAHHUS U
pasButus. M3 oOmIeHAay4YHBIX METOJOB HC-
MOJIB30BAHBI: OMHUCATEIbHBIA, HAay4YHOU aob-
CTPAaKIIMH ¥ BOCXOXKJIEHUSI OT aOCTPAKTHOTO K
KOHKPETHOMY, CpPaBHHUTEJIbHBIN, aHAJIOTHH,
aHaJIM3a ¥ CUHTE3a, BBIIBIKEHUS U MPOBEPKH
TUTIOTE3, PKCTPAIOJISAINN pe3ysibpTatoB. K ka-
TErOpPUH YaCTHBIX METOJIOB OTHOCSTCS: CTaH-
MapTHU3alus KOJMYECTBEHHBIX ITOKa3aTeleH,
CTATHCTUYECKUN  aHaIu3, KOMIIbIOTEPHBIC
TEXHOJIOTHH JJisi 00paboTku HHpopManuu u
I'C-texHonoruu.

Pe3yabTaThl HcceI0BAHUA U UX 00-
cy:knenune. Kazaxcran — cTpaHa cMeIIaHHOTO
TYPUCTCKO-PEKPEAITMOHHOTO OCBOCHHS, II0-
CKOJIBKY €€ MPOCTPAHCTBO HE MMEET YETKOTO
BHYTPEHHETO JIOMUHAHTA, & XapaKTepPU3yeTCs
HAJIMYUEM TEPPUTOPHMA, IPUTOAHBIX IS pas-
BUTHUS Pa3HBIX BUJIOB Typu3Ma. B 1emom xa-
paKkTepHO HaYaIbHOE OCBOCHHE: OONBIIOE KO-
JMYECTBO TYPHCTCKO-HEU3BECTHBIX TEPPHUTO-
puil U TYpUCTCKO-HEpa3BUTash OpraHU3aIlUs.
Tepputopuss MO  CTEIEHH  TYPHUCTCKO-
pEKpeaioHHON OCBOEHHOCTH TOIpa3esaeT-
Csl Ha: XOPOIIIO OCBOSHHBIC MTPUTOPOIHBIE 30-
Hel, OOIIT, mobGepexns o3ep, cnabo wWiIH
MPAKTUYECKH HEOCBOCHHOE OCHOBHOE TIPO-
ctpancTBO (CBOAHBIA aHATUTHUECKUN OTYET
..., 2019).

B mpenenax Kasaxcrana miomanp 3e-
menb OOIIT, 03m10poBUTENBHOTO, peKpealu-
OHHOTO M HCTOPHUKO-KYJIbTYPHOTO Ha3zHade-
HUA cocTaBiisier no 4 652,1 Teic. Ta, B TOM
qrCIie 3eMeNb 03/I0POBUTEIILHOTO HA3HAUCHHUS
— 3,7 THIC. Ta, 3eMeJIb PEKPEAITMOHHOTO U HC-
TOPUKO-KYJIbTYPHOTO Ha3HAYCHHS -
1031,4 tpic. Ta. [Imomank JaHHBIX KaTEropui
3emenb yBenumuwiaack Ha 111,3 Teic. Ta, a
OOIIT — wma 844,5THIC.TA, B OCHOBHOM
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BCJIEICTBHE TIEPEBOJia U3 3€MENb peKpeau-
OHHOTO M HCTOPHUKO-KYJIBTYPHOTO Ha3zHade-
Husg B AkTroOmHCKOM obnactu (bymHukoBa,
[Mnoxux, 2007; Ilmoxux, baymtpor, 2008;
[Tnoxux, 2009).

MHTrerpanbHas OLICHOYHAs IIKaja paH-
KUPOBAHUS TEPPUTOPUU COTJIACHO YPOBHIO
yIpo3 JUIs SKOJIOTUYECKH 0€301acHOro pa3Bu-

tisi TPC BKIIIOYAET CIeayIolne KaTeropuu:
MUHMMAJIbHBIM MM OTCYTCTByeT — 1 Oa,
cnabplii — 2 Oaymma, ymepeHHeld — 3 Oannia,
BBICOKHI — 4 0ajia, 0YeHb BBEICOKHH — 5 Oa-
70B. YacTHBIC OIIEHKH MPOBEIEHBI IO JBYM
rpymnaM KpUTEpPHUEB: MPHUPOIHBIE (HAKTOPBI U
YCJIOBHSI, aHTPOIIOTe€HHBIE (HaKTOPhI U YCIIO-
Bus (puc. 1).
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Puc. 1. Ouenka yzepo3 sxonozuuecku dezonacuomy pazeumuio TPC
Fig. 1. Assessment of threats to the environmentally safe development

of tourist and recreational systems

Kapta skomnoro-pekpeanioHHOT0 paiio-
HUPOBAHUS BBIMIOJIHEHA B PE3yJIbTATE pacueTa
B Oamnax psga Mmokasareneil: (pyHKIHMOHAIb-
HbIC OTPAaHUYCHHUS JUISI PA3BUTUS WHIYCTPUH
OTJIbIXa U TypU3Ma, CyMMapHas OlLleHKa MpH-
POIHBIX W AHTPOTOTCHHBIX (HaKTOPOB ¢op-
MHPOBAaHUS 3KOJOTHYECKOW CUTyallud, ypo-
BEHb YIPO3 JUIsl DKOJIOTHMYECKH 0e30macHOro
¢yukmuonnpoBanus TPC (puc. 2). Orenka
(YHKIIMOHATLHBIX OTPAHUYCHUN ISl pa3BU-
TUSl HHIyCTPUU OTABIXA U TypH3Ma B KaXKIOM
aJIMHHHUCTPATHBHO-TCPPUTOPHATLHON €TMHU-
e Kaszaxcrana mpousBeneHa MO paBHOMEp-
HOH MATHOAJUILHOM IIKaJe Ha OCHOBE WHIIH-
KaToOpOB, MPEJCTaBICHHBIX B Tabmuie 1.

OneIT MOKa3bIBAa€T, YTO pPEKpeaunus u
TYpU3M — JIOBOJILHO 3HAYHUTENbHbIE (PaKTOPHI
TpaHchopMalMy JTaHJMA(TOB, MPUYEM HX
3HAYEHUE BO3pACTaeT HKCIOHEHLHUAIbHO, IO-
CJIE TOTO KaK IUIOTHOCTb PEKPEaHTOB Ha €IU-
HUILy TEPPUTOpPUU TpeBbIIaeT nopor. OTabl-
Xawle U 3aHUMAIOIIHAECS TYpU3MOM JIOAU
BIMSIOT NPAaKTUYECKH HA BCE KOMIIOHEHTBI
naHamadTa, a MEXaHU3M BIMSHUS HE Tpej-
CTaBJISIET OCOOEHHOT0, TOCKOJBbKY BO3/EH-
CTBUE OTABIXAIOIINX, HAIPUMEDP, HA T€OMOp-
(OIUTOTeHHYI0 OCHOBY aHAJIOTMYHO BO3ACH-
CTBUIO CTa/la KPYIHOI'O POraToro CKoTa.
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Puc. 2. Kapma paiionupoeanus meppumopuu Kazaxcmana no ypoguio yzpo3 01 3Konozuiecku 6e30nacnozo
pazeumusa TPC ¢ yuemom nanouagymuo-iKono02usueckoii cocmagnarouiei

Fig. 2. Zoning map of the territory of Kazakhstan by the level of threats to the environment
development of tourist and recreational systems taking into account the landscape and environmental component
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COOTBETCTBEHHO, PEKPEALlMOHHO Iepe-
Ipy’KEHHBIE YIOJlbsl, Ha TEPBbII B3I, HE
CJIIMIIKOM OTJIMYAOTCS OT MCHBITABILIMX IIE€pe-
Boinac mnactoum (JlonueBa, Kazakoma, Ka-
aynkoB, 1992; Herweg, Steiner, 2002). IIpo-
KJIaJIbIBAHNUE TEUIEXOAHBIX TPOIl B IpEelenax
PEUHBIX JOJIMH NPUBOIUT K 00pa30BaHUIO Ta-
KMX JX€ MHKpOTeppac Ha CKJIOHax, Kak M
NacTOUINHBIA TEepeBbINac, TaKXKe Harpyxaer
NnoiMeHHbIE OpOBKM MJIHM YCTYNbl HAAIMOMN-
MEHHBIX Teppac, BbI3bIBas OCBHINA U OOBAJIBI
OJIOKOB CYIIECUYaHOTO TPYHTa MU OMNOJI3HU
0JIOKOB CyIJIIMHUCTOrO rpyHTa. Pacmpoctpa-
HEHHBIA BUJI HApYLIEHUs NIPUPOAHOIO PEIbe-
¢a B 30HaxX caMOAEATENbHOM pekpeanuun —
KonaHu. SIMbI pa3HbIX GopM u KoH(pUTrypanuit
OTPBIBAIOTCSI OTIBIXAIOWUMU I Pa3IN4HbIX
LieJe: XpaHEeHUsl NPOAYKTOB «B TEHM», «3a-
XOPOHEHHUSI OTXOJIOB», NpHUKAalbIBaHUS Taljia-
TOK M KEMIIMHIOB, 3ariyOJieHHs KOCTpOB,
YCTPOICTBA BpPEMEHHBIX TyalleTOB M Jp.
HanbHeiimas cyap0a ux omnpeaensercs Kyib-
Typoil pekpeantoB (Regier, 1992; Xyukoga,
PakoBckas, 1982; Bepemaka, J{o6c, 1997).

Bo3nelictBue peKpeaHToB M TYpPUCTOB
Ha TOYBBI CKa3bIBAETCS B YIUIOTHEHHUU BEPX-
HUX KOpPHEOOWTAaeMBbIX T'OPHU30HTOB IIOYBBHI.
Jlecuble IITK — xopommii MONMUroH Aas U3y-
YeHHs] CTaJul pEeKpearioHHON Jerpeccuu.

CHayasia IpOMCXOAUT YBEJIUYEHHUE OCBEILEH-
HOCTH TIOJI TIOJIOTOM M 00pa30BaHNE CBETOBBIX
OKOH B JPEBECHOM IoJiore, IpoOJieHHe Mac-
CHBa TPOMAMU WM BBITONTAHHBIMU MATHAMU-
c00sIMHU, YMEHbILIEHUE MOIIHOCTH MOJCTHIIKH
BCJIC/ICTBHE BBITANThIBaHUs. Hapymmaercs 1e-
JIOCTHOCTh HMKHETO sipyca, BHEAPAIOTCS JIy-
TOBBIE U pyJepalibHbIC BUBI, IIOMAAb TPOI
Bo3pactaer 10 30%. B moapocre HauMHAIOT
npeo0JiaaTh TOHKOMEPHBIE CTBOJIBI, a B Jpe-
BOCTOE MOSBIISIIOTCSA OOJIbHBIC U YCHIXAIOILIUE
nepeBbst (M3MeHeHue NpUpPOAHBIX YCIOBUI
..., 1984).

Oco0eHHO HEYCTONYMBBI K BBITAIITHIBA-
HUIO OOpBl HAa TIOBEPXHOCTH 30JIOBBIX IIOH,
MOCKOJIBKY B TakuxX JaHamadrax HeoOpaTH-
MbI€ SIBJICHUSI MOTYT HAuaTbCsA MpPU HATPy3Ke
10 genoBek Ha 1 ra/d. B mucTBeHHBIX (OCHHO-
BBIX, O€PE30BbIX, TOMOJEBHIX) POIIAX MOBpE-
KJICHUS TOACTUIKUA U MOYBBI MPOUCXOAT HA
TponmuHKax M jgoporax. CieacTBue yIUIOTHE-
HUS — HapylUIeHHE IpEeHa)ka, KOTOPOE BBI3bBI-
BA€T APO3UIO0, 3aTPYAHSICTCS JOCTYN BJIard U
BO3[lyXa K KOPHSIM PAcTeHHH M TMOYBEHHBIM
opranm3MaM. Ha CyrIMHHCTBIX TPyHTaX B Me-
CTaX aKTHUBHOW PEKPEalMOHHON IesTeNbHO-
CTH YIIOTHEHUE TOYBBI MOYKET BBI3BATh Pa3-
BUTHE TJIEEBBIX MPOIECCOB, YTO HM3MEHSET
oOmuii XxapakTep JaHamadTa.

Taonuua 1
Huoukamopul oyenku YyHKUUOHAIbHBIX 0ZPAHUYEHUTL
Pazeumusn uHOyCmpuu omobvixa u mypusma
Table 1
Indicators for evaluating functional limitations
development of the leisure and tourism industry
VHmKaTopb! IIxama 6aIIbHOM OLEHKHA
1 2 3 4 5
AHTpOTIOT€HHAasI HAPYIIEHHOCTh
IIPUPOJIHBIX KOMIUIEKCOB, % OT <10 10-30 30-50 50-70 >70
BCEH IUIOIIA/IH
o "
I3115:1(:(3116HH00T},, Y0 OT BCEH IIOIIa- <10 10-20 20-30 30-40 >40
VYcnoBust JOCTYIMHOCTH YYaCTKOB | ONTHMa- e yAOBNETBO- | 3aTpya-
JUIs1 pEKPEAHTOB JIbHBIE pUTENbHBIC HEHHbIE

Cxoxmue npoueccsl HaOII0Jal0TCs B JTy-
TOBBIX PEKPEalMOHHBIX JIaHAmA(PTax, B TeX

MECTax, Iie B TEYEHHUE JUINTEIbHOIO BPEMEHU
pacrionaraioTcsi nmajgarounsle sarepsi. Haubo-
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Jiee pacnpOCTPaHEHHBIE PE3yIbTaThl BO3ACH-
CTBUS pEKpealry, COJICUCTBYIOLINE dPO3HUH, —
COKpAIllCHUE PACTUTEIBHOrO TOKpOBa U
YIUIOTHEHHE MOYBBI.

Jnsmascs ronamMu yMepeHHasi pekpea-
1M TPHUBOJUT K BBIOOPKE CYXOCTOS, YHHU-
YTOKEHUIO KYCTApPHUKOBOIO sipyca, pa3pexu-
BaAHUIO I0JJICCKA, HEBO3MOXKHOCTH BO300OHOB-
JICHUsI IEPEBhEB U KYCTapHUKOB. B pe3ynbTa-
Te (HOPMHUPYETCS «IIPOCBETICHHBIN» JieC, 3a-
KOHCEPBHPOBAHHBI B CyOKIMMaKCHOW CTa-
JIMH, TI03TOMY MO>KHO T'OBOPUTH O PEKpEalru
Kak (hakTope, CHOCOOHOM MPOJIOHTUPOBATH
yepeaoBaHue CyKueccuoHHbIX craauil ITTK.

HeranpHast WHAUKaMs JaHAmAQTHO-
3KOJIOTUYECKOTO COCTOSIHUSL TE€PPUTOPHAIIb-
HO-PEKPEALMOHHON CHUCTEMBI C HUCIOJIb30Ba-
aueM ['MMC-texHoJioruii Oblia BBHITOJHEHA Ha
tepputopun Llyunncko-boposckoit TPC u
OCHOBBIBAJIACH HA HCIIOJb30BAaHUMU CyIlle-

CTBYIOIIMX (DOHAOBBIX MaTepuaoB, TeMaTH-
YECKHUX KapT, CXEM U COCTABJICHUH JIBYX HO-
BBIX KapT MeETOJlaMU Te€OMH(OPMAIIIOHHOTO
KkaprorpadupoBaHus. Marepuaibl TeMaTHue-
CKOTO KapTorpadupoBaHusi — CTPYKTYpPHBII
AJIEMEHT MOJIENN JIaHAMA(THO- U IKOJIOTHYe-
CKHU cbanaHCUPOBAHHOTO TYpPHUCTCKO-
PEKpEalMOHHOTO TPUPOJIONOJIb30BAHUS, HE-
00X0IUMOM Ui yNpaBieHUs] TEPPUTOPUEH B
YCIOBUAX YCWIMBAIOUIEHCS aHTPONOT€HHOMN
Harpysku (I'ycesa, Jlaiiman, XoTynesa, 1998;
bepnsint, BoctokoBa, 2003; KonbOoBckuii,
2006). IIporpamMmmHO# MmIaTHOPMON CO3TaHMS
KapT npupopomnons3zoBareneit u JIDC BoicTy-
nmuna ArcGIS 11, pazpaboranHas KoMmaHueH
ESRI. PucyHok 3 nmoka3bpIBaeT, 4T0O KOCMHYE-
ckue cHUMKU (KC) — momne3Hplii U Ba)KHBIN
HUCTOYHUK MH(POpPMAIUU TPU HKCCIECIOBAHUU
CBOMCTB F'€OKOMIUIEKCOB.

KC

TPC

MIIHU

[T (1 - 8)

AL

XIT (9 — 20)

Puc. 3. Hngpopmayuonnoe ovecneuenue uccnedoeanuii ¢ TPC
Fig. 3. Information support of research in tourist and recreational systems

O6o3nauenus: [1I1 — npupoanas noacuctema (1 — reonorus, 2 — reomopdomorust u uppoBas
MOJI€NIb TIOBEPXHOCTH, 3 — KJIMMAT U METeopoJorusi, 4 — rugporpadusi U TUIPOJIOTHUS; 5 — MOYBBI;
6 — reoboranuka; 7 — necHoit poux; 8 — manamadtel); XII — xo3siictBeHHas moacuctema (9 — an-
MHHUCTPATUBHO-TEPPUTOPUAIIBHOE JleTieHne; 10 — 3eMIIenoib30BaHue U 3eMilenolib3oBarenu; 11 —
uHppacTpykTypa; 12 — THIAPOTEXHUUYECKHUE COOPYKEHUS M UPPUTAIIMOHHBIE CHCTEMBI; 13 — KopMo-
BBIE€ YTOJIbSI U UX IKOJIOTHYECKOE COCTOSIHUE; 14 — 3eMJIM MO aKTUBHOCTH XO3AMCTBEHHOU JEATEIb-
HOCTH; 15 — 3arpsi3HeHHE TTOYBEHHOTO MOKPOBa; 16 — 3aconenue mouB; 17 — paauanuoHHbBIN (OH;
18 — pa3smMernieHne 0TX0/10B; 19 — HCTOYHUKHA XUMHUYIECKOTO 3arpsisHeHus; 20 — criennanbHbIe peKpe-
aIMOHHO-TypucTcKue nHpopmanms u kapthl); TK — Tomorpaduyeckue kapThl pa3HbIX JIET U3IAHUS;
KC — kocmuueckue caumkn; MITU — Matepuaiibl ONAEBBIX UCCIETOBAHMIA.

C nosunuu cucremHoro noaxoma TPC
paccMaTpuBaeTCsl Kak IEITOCTHOCTh, COCTOS-
mas U3 XO3SUCTBEHHBIX OOBEKTOB, MPUPOJI-
HBIX ¥ MPUPOJTHO-AHTPOIIOTCHHBIX JIaHaImad-
TOB, OOJAJAIONIMX OIPEACTICHHBIM TPUPOJI-

HbIM TOTEHIMAJIOM, 3KOJOTMYECKOW YCTOM-
YUBOCTBIO U CHELU(PUIECKUMU MEXaHU3MaMHU
¢ynkunonuposanus. [Ipu npumenennn KC B
KapTorpaMpoBaHUM Ba)KHA MX pa3peliaro-
masi CHoCOOHOCTb, KOTOpasi ONpEJeNseT cTe-
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MeHb OTOOpaXeHUs Y3JIOBOM TEPPUTOPUAIIB-
HOW eIMHUIIBI — BUJA JaHAmadTa, Jagamad-
Ta, COYETAHUS YPOUMIL, ypouHila, (auuu.
B.b. CouaBa oTmeTms, 4TO OTACNIbHBIE YpPO-
yyila Wik (panuu He AAr0T MOJHOTO Mpel-
CTaBIICHHS O JIAHAMAPTHON Cpeaie U HE MOTYT
paccMaTpuBaThCA KaK OCHOBHbIE TAaKCOHOMH-
YeCKHe EAMHUIBI JIaHAA(THON HepapXuu,
MO3TOMY NpPUMEHEHHE KOCMOCHHUMKOB CaH-
TUMETPOBOTO pa3pelIeHrs] HE BCEraa Leneco-
obpasno (Couana, 1978).

Ha KC oOHnapyXHMbI TpUPOJHBIE PY-
OCXU: TpaHMIBl T'EOJOTUYECKUX CTPYKTYP,
JUTOJIOTUYECKUX PA3HOCTEH KOPEHHBIX U
YETBEPTUYHBIX OTJIIOXKEHUH, oporpaguueckux
cTyneHeu, ¢opm penbeda, MOYB U pacTH-
TeJIbHBIX coobmecTB u ap. Hanbosee verkue
TPaHUIIBI CBSI3aHbI c reoJoro-
reoMopdororuueckumMu (akropamu, ocoOeH-
HO KOTJla BBIXOJIbl Pa3HBIX 0 meTporpaduye-
CKOMY COCTaBy TOJII 00pa3yioT B penbede
YeTKHe ycTynbl. MHIUKaMs ¢ MpUMEHEHUEM
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KC ocymectBiena B Tpu 3Tama: MNpearose-
BOI, I0JIEBOM, KAMEPAJIbHBIN.

AHanu3 W OLEHKa COCTOSHUS PpacTH-
TEJILHOTO KOMITIOHEHTa T'€OKOMILUIEKCOB T€0-
MH(POPMAIIMOHHBIMU  METOJaMH  00pabOTKH
KC ocHoBaHBI Ha aHaIM3€ CIEKTPAILHOU OT-
paxatenbHOUM crnocoOHocTH. [Ipu kmaccudu-
KallMd PacTUTEIBHOTO TIOKPOBAa IHUKCENN
M300pakeHUsT 00pa3yroT JIEMEHTAPHYIO Tep-
puropuanshyto enununy (3TE) ¢ ¢uxcupo-
BaHHBIMH pa3Mepamu (mias  Landsat  —
30x30 m) (puc. 4a). Lenp kmaccudpukanum —
CTPYNIUPOBATH DJIEMEHTHl KiIacCU(UKALNU
(nuxcenu uau OTE) B rpynmnsl (K1accsl), 4To-
Obl paznuuusi JeMmHU(POBOYHBIX MPU3HAKOB
MEX]y TpyHrnaMu Obuld OOJbBIIE, YeM pa3iu-
yusi BHyTpu rpymm (puc. 46). HamexHocThb
Kiaccuukanuy, onpeaensieMas ¢ IHOMOIIbIO
JTMCKPUMUHAHTHOTO aHaN3a, CHWXKAeTCs C
KaXabIM ypoBHeM. Ha ueTBepTOM YypOBHE
(16 xyaccoB) pe3ynbTar KiacCU(pHUKAIUU MO-

JKET OBITh Nnpu3HaH AJOCTOBCPHBIM IIOYTH Ha
94 %.
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Puc. 4. @pazmenmul yudposozo KOCMOCHUMKA:
a — KOHCUCIMEHMHAA CIPYKMYPA KOMRJIEKCHOU Yudposoii mampuyvl;
0 — ghpacmenm xocmocnumra («supervised classification»)

Fig. 4. Fragments of a digital satellite image:
a-consistency structure of a complex digital matrix
b — fragment of a satellite image (*'supervised classification»)

Jlns aHanv3a M OIEHKH PacTHTEIHHOTO
KOMIIOHEHTa TE€OKOMIUJIEKCOB  HCTOJB3YIOT
METO/Ibl JIMHEHHBIX KOMOWHALUN CHEKTpalb-
HBIX KaHAJIOB WJIM BereTallMOHHBIE MHIEKCHL.

Mertoa BereTalMOHHBIX MHJIEKCOB JA€T KOJH-
YECTBEHHYIO OLIEHKY IPOEKTHBHOIO MOKpPbI-
TUS pacTuTenabHocTH. OmpeneneHue Quro-
Macchl OCHOBBIBAETCSI HA MCIOJB30BaHUU KO-
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s durmenTa TpoCcTOro 30HAJIBLHOTO OTHOIIIE-
HUS WK BETETAalMOHHOTO MHJEKCA, PacCcuu-
THIBAEMOTO JIeJIeHuEM Kod(dQuIimeHTa spKo-
ctu B OymmxHelt yactu MK-criekrpa Ha k03(-
¢unment spkocth B KpacHodW wactu MK-
crekrpa. Ilonezen NDVI, B kotopom pas-
HOCTb 30HAJIBHBIX KOX(P(OUIUEHTOB SIPKOCTH
HopManu3yerca K ux cymme (JKupun, 1998).
NDVI ycunuBaeT KOHTpacT 3€JI€HOW pacTu-
TEJILHOCTU C JPYTUMHU OOBEKTaMH MOKPBITHSA,
HarpuMep, MOYBaMHU U CyXOH PACTHTENIBHO-
CTBIO.

[Tpu npenBaputenbHON Kinaccudukanuu
TC€OKOMILICKCOB ~ aHAJTM3UPOBAIUCH MOp(QO-
METPUYECKUE  BEIMYMHBI  PaCIpEICIICHUS
reoU3NUYEeCKUX TMOJIeH, XapaKTepu3yIoIne
JJIeMEHTapHble  JIaHJIA(THBIE — €TUHUIIBL.
Baxknsl Tpu pojia mapameTpoB, OTpa)karoLux
KJ1acCU(UKALIMIO TOBEPXHOCTH I0: paciperie-
JICHUIO TEIUla M COJHEYHOM paauanuu, TH.-
pPOJIOTUYECKOMY CTOKY U 3a00JIauuBaHUIO,
JAaHIA(THO-TEOXUMUUECKUM  MEXaHU3MaM
nepeHoca BelecTBa. B kadecTBe KpuUTepHeB
pacrpenieneHuss reoU3N4YecKUx IOJeld BbI-
CTYNUIM  MOP(OMETpPUUYECKHE  BEIHYUHBI:
YKJIOHBI TTOBEPXHOCTH, aOCOJIOTHAs BBICOTA,
TOPU30HTANIbHAS M BEpTUKaJbHAas KPHUBHU3HA,
IUIOIIAb BOJOCOOpa, BEMYMHA PaTUallMOH-
HOro OajaHca U OpuEeHTalus CKIOHOB. B pe-
3ynbTaTe Kiaccu(ukanuu peibeda Bbliems-
I0TCS 3JIEMEHTapHbIE T€OKOMILJIEKCHI, TOsBIIE-
HUE KOTOPBIX OOYCJIOBJEHO JeicTBUEM OC-
HOBHBIX cpeohopMHUPYIOMIUX (HAaKTOPOB.

MapuipyTHele HCCIEI0BAaHUS BKIIIOYA-
JM: HaONIOCHUS, U3MEPEHMs], ONMCAHUs, 3a-
ceuky koopauHat nmo GPS, ¢ororpadupona-
Hue. [lone3HbIil BCIOMOTaTenbHbI MaTepuail
— TpeABApPUTENBHO  KJIACCU(UIIMPOBAHHBIN
KC. Takue mnponeccsl (HyHKIHOHUPOBAHUS
T€OKOMILJIEKCOB, KaK BJIaroo0opoT, OMOJIOTH-
YEeCKUH KpyroBOpPOT BEIIECTB, MOYBOOOPaA30-
BaHUe, MPOJYLHPOBaHUE OHOMACCHI, Ompee-
JSIOTCS  TEIUIO- W BJIAroo0ecredyeHHOCThIO
IITK nnym nocTyIuieHneM COJIHEYHON YHEPTUU
W aKTUBHOW BIaru. Pa3zmuyaroT HECKOIBKO
BUOB JNaHmmadTHOW auHamuku B TPC:
(GyHKIMOHATBbHAS, PAa3BUTHS, 3BOJIOLUH, JIO-
KaJbHBIX KaTacTpod, BOCCTAHOBUTEIHHBIX
CYKIIECCUI, aHTPOIIOT€HHAs.

BiarooGopor — BaXXHBIH MEXaHH3M
B3aUMOJCHCTBUS MEXAY KOMIIOHEHTAMH U
CaMHMH Te€OKOMIUIeKcamu. Jlpyroe 3BeHO —
MUHEPAJIbHBIE OOMEH WM TE€OXUMUYECKUI
KpyroBOpOT. IHTEHCHBHOCTH BJIaroo0opora B
reokomiuiekcax TPC wu ero crpykrypa
crenu(pUYHbl ¥ 3aBUCAT, MPEXKAE BCEro, OT
HHEProoOEeCIeYeHHOCTH u KOJIMYECTBA
OCAJIKOB,  IOJYMHSACH  30HANBHBIM U
a30HAJIbHBIM 3aKOHOMEpPHOCTSIM. KonuuecTBo
BJIaTU OTpEeNseT CTeNEeHb THIPOMOP(PHOCTH
IF€OKOMIUIEKCOB.  [Ipu3HaKku MOBBIIEHHON
BJIaro00eCreYeHHOCTH JJIsi TE€OKOMILJIEKCOB —
HaJM4ue 03€ep; IUIOCKOPABHUHHBIN HEApPEHU-
poBaHHBIH penabed C  JENPECCHOHHBIMU
dbopmamu; HalM4HMe BIArOJIIOOMBON pacTu-
TEJIbHOCTH; CIIOXHAsl CTPYKTypa IOYBEHHOTO
IOKpoBa ¢  mpeobnananueM  (POHOBBIX
TUAPOMOP(HBIX I0YB; HapacTaHWe TUIPO-
MoppuzMa oOT mnepudepun MexITypedHbIX
MIPOCTPAHCTB K MX LEHTPY; 3aCTOM BOJBI B
3anaJiiHaxX M TMOBBIIICHHAs] BIAXHOCTh IOYB
Ha MeX3anauHHbIX IIPOCTPAHCTBAX;
HEeriayOOKoe 3aJleraHue YpOBHS TPYHTOBBIX
BOJL M HaJW4He BOJOYMOpa Ha HEOOJBIION
riyOuHe; MATHUCTOCTh MOCEBOB, CBSI3aHHAS C
UX BBIMOKaHUEM; OOJIOTUCTOCTh MECTHOCTH.

Buorennsiit 06opoT BemecTB (6Horeo-
XUMUYECKUA 1K WA Maibld  OMOKpy-
TOBOPOT) — OJIHO M3 IJIaBHBIX 3BEHBEB (YyH-
KIIMOHUPOBAaHUSl TE€OKOMIUIEKCOB. Baknei-
IMHA ToKa3aTeab — 3amac (UTOMacchl MU
BEJINYMHA TOJMYHOM MEPBUYHON NMPOAYKIUH,
a TaKKe KOJIMYECTBO CMaja U AaKKyMYyJIu-
PYEMOT0 MEPTBOTO OPraHUYECKOTO BEIIECTBA.
3amacel  (UTOMAcChl  yBEIMYMBAIOTCS B
nanamadTax CJIe Iy OIIIUM obpazoM:
nonunubie [ITK — necubie IITK akky-
MYJISITUBHBIX paBHUH —> JecHble IITK
MEJIKOCONOYHMKa | Hu3koropui — IITK
JETIOBUAIBHO-TIPOJIOBUAIBHBIX PaBHUH —>
I[ITK penynauvoHHbIX paBHHH. HekoTopbie
AJIEMEHTBHI,  UMEIOLUE  MPUPOAHOE U
aHTPOIIOTEHHOE TPOUCXOXKJIEHHE, CIIOCOOHBI
BIIAATH Ha co3JaHue NEPBUYHOU
OMOTIPOTYKITHH.

OHepretuka mnanamadTa — MOTJoLIe-
HUe, TmpeoOpa3oBaHWEe, HAKOIUIEHHE U
BBICBOOOXK/IEHHE SHEPrUU — COMPOBOXKIAET
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ero  (QyHKIHOHUpOBaHUE. BepTukanbHbIe
CBA3M B  TEOKOMIUIEKCAX U MHOTHE
TOPU30HTAJIBHBIE MPAMO WIM  KOCBEHHO
CBSi3aHBl C TpaHcopManuei COITHEYHOH
sHeprun. IIpeoOpa3zoBanue  mpUXOIAIICH
COJIHEYHOM pajvalMy HA4YMHAEeTCI C €€
MOTJIOIICHUS,, XOTS HEKOTOopas 4YacTb U
OTpa)kaeTcsl OT 3eMHOM IoBepXHOCTU. [loTepu
paguanuMyd Ha OTPaXXEHHUE HW3MEHSIOTCS B
3aBUCUMOCTH OT XapakTepa IOBEPXHOCTH.
[IpeobpazoBaHue  SHEPruM  —  BaKHBIN
MoKa3aTelb MHTCHCUBHOCTH  (YHKIIMOHH-
pOBaHUSI U CBSI3aHHOW C HEH YCTOMYMBOCTH
T'€OKOMIIJICKCOB. T'ogmyHBIA LMK HUX
(GyHKIMOHUPOBAHUS MOAYUHEH MUKIMYHOCTH
MOCTYIUICHHUSI COJTHEYHOM 3Hepruu. L{uxmmy-
HOCTb NPO1IECcCOB (HYHKIIMOHUPOBAHUSI COIIPO-
BOXKJIA€TC  M3MEHEHUSAMU  BEPTUKAJIbHON
CTPYKTYpHI. 11 T€OKOMIIJIEKCOB YMEPEHHOI'O
rnosca pas3jiMYyarOT JIETHUA U 3UMHHU
BAPUAHTBl  ATOW  CTPyKTypsl.  JleTHum,
ACCUMUIIMPYIOIIMM  3€JI€HBIM  IIOKPOB  CO
CJIOKHOW CHCTEMOI TOPU30HTOB (APEBECHBIM
MOJIOT, TIOJUIECOK, TpaBsSHOM sApyc M J1p.)
3UMOM ITOJTHOCTBEO NI YaCTUYHO
JIErpaJupoBaH, HO B 3TOT CE30H IMOSBISAIOTCS
CHEXHBIM TMOKPOB M MEp3JIbI IOYBEHHBIN
CJION.

Kaprta mnpupogomonb3oBaTeneiu
lyuunncko-boposckoit TPC. Teppuro-
pUs  MCCIEOBAaHMM JOCTAaTOYHO  BEJMKA,
[IO3TOMY B pPaclpeAciieHUu TMPUPOIHBIX
pecypcoB M aHTPONOTEHHBIX  HAarpy3okK
KJIFOUEBYIO POJIb UTPAET MPOCTPAHCTBEHHBIN
acriekt. Okxpyskarpomas cpena KypOpTHOU
30HBl HE YTO MHOE, KaK IPOCTPAHCTBEHHOE
pacnpeeneHre pa3HbIX SBICHUN U 0ObEKTOB,
nodromy ['IC — Hanbonee moaxoAsiuii BUj
MH(OPMALIMOHHBIX ~ CHUCTEM, obecreynBa-
oIMX 3PGEKTUBHOE YIpaBlIeHHE MPHPOJIO-
MOJIb30BAHUEM U MPUPOIOOXPAHHOMN JEATEIb-
HOCTBIO. Pazpabotka, BHEJIpEHUE u
conpoBoxaeHue Mmozaenn JI9C teppuropun
NPEAYyCMATPUBAECT  CO3JAaHUE  IOJACUCTEMBI
I'NC «IIpuponomnons3oBaTeiab», KOHEYHBIM
MIPOAYKTOM KOTOPOM BBICTYIIA€T COCTaBJICH-
Has C MCIOJIb30BAHUEM CXEMBI 3eMIIETIOJb30-
Banus «Kapta  mpupoaomnoiab30BaTenei.
[Toncucrema «IIpupoaonosb30BaTeNby Mpe-

Ha3zHayeHa Ui YJy4dlIeHUs YIpaBICHUS U
3¢ (HEeKTHBHOCTH OHM3HEC-TIPOIIECCOB Ha
TEPPUTOPUU B YCJIOBUAX YCHIIMBAIOIIECHCS
AHTPOIIOI€HHOW HArpys3KHU.

Ha3nauenue kapTbl IpUpOAONOJIL30BA-
TeNnel — MOJJEpXkKa MPOLEAYphl yueTa BCEX
IIPUPOJOUCTIONB3YIOIUX, PECYPCOOXPAHHBIX
U PECYpPCOBOCCTaHABIMBAIOIINX CYOBEKTOB,
pa3MelleHHbIX B ee npenenax. Ha kapre no-
Ka3aHbl CIEAYIOIUE KaTeropuu IMpUPOAO-
NI0JIb30BaTENeH: aKIMOHEpHbIe oOllecTBa U
TOBapULIECTBA C OIPAaHUYEHHON OTBETCTBEH-
HocThIO (AO 1 TOO), 3eMJIM CEIbCKUX U TI0-
CEJIKOBBIX OKPYTOB (C/0 H 11/0), KPECThSIHCKUE
xo3siictBa 4yacTHbIX Jan  (KXYJI), 3emiam
CEJIbCKMX HACEJIEHHBIX IyHKTOB, 3€MJIU IpH-
ponHoro  mapka «bypabait»,  caHaTopHO-
KypOpTHBIE U Npo4re 00beKThl. B Tabauunoi
JIETeHJIe TPUBEJIEHbl CaHATOPHO-KYpPOPTHBIE
OOBEKTHl M NpOYUE NPHUPOIONOIb30BATEIN.
Temaruueckue ciou KapThl — FPaHULIA PETHO-
Ha, TPaHULBl [PUPONONOIL30BAHUM, PEKHU,
03epa, HaCeJICHHbIE ITYHKTHI, Jopory u Ap. [lo
KaX/10My OOBEKTY HPUPOAONOIb30BAHUS JI0-
CTYIIHBI Clle[ylolue JaHHble (aTpuOyThI):
MOPSAKOBBIM HOMEp CyOBeKTa MPUPOIOMONb-
30BaHUsA; CYOBEKT MPUPOJONOIb30BAHUS;
MIOJTHOE HAaWMEHOBaHUE CyOBEKTa MPHUPOJIO-
0JIb30BAHHUS; KIJIACC CYyOBEKTa MPHUPOI0NOIIb-
30BaHMs; TEOJAHHbIE CYOBEKTa MPHUPOJIO-
M0JIb30BAaHUSA; KpaTkoe npumedanue. Kapra —
HEOOXOJUMBI MHCTPYMEHT Uil TNPUHSITHS
yIpaBiIeHUYeCKUX pemeHnid. [lockombky B
OOJIBIIIMHCTBE CIIy4aeB PYKOBOJIUTEIH M Me-
HEDKEphl HE SBIAIOTCS CIELHATUCTAMH B
€CTECTBEHHO-HAYYHBIX IUCLUIUINHAX, JUIA
HUX HarjasaHoe U 3(QexTUBHOE MpescTaBlie-
HUe MH(OpMaIK — BakHast (QYHKIMS CUCTE-
MBI MOAJEPKKU MPUHATHS PELIEHU U CUTya-
LMOHHBIX JAeicTBUi. Bo3MoxHOCTH IIpU pa-
00Te ¢ KapToil: cucTemMa Mo3BOJIAET YAAJIEHHO
paboTaTh ¢ HK3EMIUISIPOM IPOEKTa; Ha CepBe-
pe hopMHpYIOTCS U MPEAOCTABISIFOTCS MOJIb-
30BaTeNI0  MPOEKTHI-IIA0JIOHBI,  KOTOpHIE
MO’KHO MEHSATh U COXPaHATh U3MEHEHHBIE KO-
UM VIS CIIEAYIONIMX CEaHCOB pabOThI; MOJIb-
30BaTeNlb MOXET YHPAaBIATh NMPOCTPAHCTBEH-
HBIMU JIaHHBIMH, J100ABJIATH HA CEpBEP HO-
Bble, QUIBTPOBATH U UCKATh MHGOPMAITHIO HA
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OCHOBE TeorpauyecKoro TOJOXKEHHUS U TIO
aTpuOyTUBHBIM JIaHHBIM, OSKCIIOPTHPOBATH
JAaHHBIC K ce0e B KOMITBIOTED, MEPEKIIIOYATHCS
MEXIy MPOCKTAMH; C y4eTOM O0a30BBIX BO3-
MOKHOCTEeW ArcMap, cuctemMa mpurojHa st
pacIIMpEeHUs U peau3alui HYKHBIX HHCTPY-
MEHTOB;, CHCTEMa pacroJiaraeT yAa0OHBIM,
MOJIHO(YHKITUOHATBHBIM  TIOJIb30BATEIIHCKUM
uHTEephercoM.

Kapra naHamadTHO-3KOJIOTH-
gyeckoro coctosHusa Illy4uHCKO-
Boposckoit TPC. Paborsl npexycmarpu-
Bl TIPOBEJCHUEC KOMIUICKCHOTO H3YYCHHUS
00CTaHOBKH, BKJIIOYas HApPYIICHUS KOMIIO-
HEHTOB Ja”amadTHOW cpeapl. B umcio 00-
X TpeOOBaHUU BOILIA OLEHKA COCTOSHUS
KOMIIOHCHTOB Ha TeKyImi mepuoja. Ha cra-

Iuu cOopa U aHanM3a JaHHBIX O MPUPOTHBIX
YCIIOBUSIX  TEPPUTOPHH UM  TEXHOTCHHOU
Harpy3ke aHaJU3upOBAIUCH (OHIOBBIE MaTe-
pUaIIBI TEOJIOTUICCKUX, WH)XCHEPHO-
re0JIOTHYECKHUX, TUAPOTE€OJIOTMYECKUX, KIIU-
MaTHYECKUX, JaHAMAPTHBIX, TOYBEHHBIX,
reo00TaHUYECKUX, 300reorpauyeckux U
T'€O0PKOJIOTHUECKUX HCCIIEAOBAHUM, BKIIOYast
UMeIoluecs: TeMaThuueckue kaptol. MIx obpa-
00TKa TMO3BONIMIA CHOPMHUPOBATH IIEIHHOE
npeactasieHue o6 JIDC Ttepputopuu u ee
ocobenHocTsXx. IlepedeHbp XapaKTEpUCTHK,
OTpe/IeNIEHHBIX Ha OCHOBE CYULIECTBYIOLIUX
MaTepHaJIOB, BKJIIOYAJ MapaMeTpPhbl 3KOJIOTH-
YECKOTr0 COCTOSIHUSI KOMIIOHEHTOB JIaH[I-
maTHOM Cpebl U COCTABIISIONIUX AHTPOIO-
TEHHOr0 BO3JeicTBuUS (TabauIa 2).
Tabauua 2

Cocmaenaowue ananu3a cO6PEemMeHH020 1aHOUWAPYMHO-IKO102UUECKO20 COCMOAHUSA
Hlyyuncko-bopoeckoiu TPC

Table 2

Components of the analysis of the current landscape and ecological state
of the Shchuchinsk-Borovskaya TRS

COCTOSIHHE KOM-
MIOHEHTOB JIaH/I-
maTHOM cpesbl

CKTOB

Kiacc I'pynna
WHANKAITUOHHBIX WHIMKAIMOHHBIX WHauKamoHHbIN mapameTp
apaMeTpoB [1apaMeTpoB
DKOJIOrM4ecKoe |KauecTBO BOJHBIX 00b-|KayeCTBO MOBEPXHOCTHBIX BOJ, B T.4. MHUHEPAIU3AIIHS

B /1

KPUTHYCCKUC TIIOKAa3aTCIIM 3arpsA3HCHHOCTU IIO0A3CM-
HBIX BOJ IO pa3HbIM KOMITOHCHTaAM

Ka4eCTBO ITOYBEHHOTO
MOKpOBa

HpCO6J'IaJIaIOH_[I/IC I104YBbI, HAUMCHOBAHHEC

cpeHui 06amn OOHUTETA MaITHH, 0aJUThI

YPOBEHb 3aCOJICHHOCTH OYB, %

HaJIMIHC ITPHUPOJHBIX 'COXUMHNYICCKHUX aHOMAaJIUH

Ka4u€CTBO paCTUTCIIbHO-
I'o ITOKpOBa

IUIONIA b JIECOB U JIECOMOCAIOK, %0

iomanab TpaBﬂHHCTOﬁ PAaCTUTCIILHOCTH, %

TJI0MIA]Th KYCTAPHUKOBOW PACTUTEIBHOCTH, %o

PaarOdKOIOTHYECKAS
CUTYyalUst

paauanuoHHbIN GHoH, MKP/1

CocCTaBIISIOIHE
AHTPOIIOTEHHOTO
BO3JE€HMCTBUA

cesiuTeOHast Harpyska

YHCJICHHOCTH HACCJICHU A, YCJIOBCK

KOJIHNYCCTBO ITOCCIIKOB, CANMHMI]

TJIONIA]h 3€MeJIb HACEJIEHHBIX MMYHKTOB OT 001IeH, %

TPAHCHOPTHAsE Harpys-
Ka

T'yCTOTA aBTOHOPOT', KM Ha I(M2

WHTCHCHUBHOCTbD JIBUKCHUSI, OaJIb

CEJILCKOXO03AMCTBEHHAS
Harpy3ka

IUIOIIAAb IMAIIHU, % OT 0OIIeH

mIomanb nactouni, % ot odmei

Harpy3ka CKoTa, roJIOB Ha Ia
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IIPOMBILLITICHHAS KOJINYECTBO NepepadaThIBAIOLINX CEIbCKOXO035IH-
Harpyska CTBEHHYIO IPOAYKIUIO LIEXOB, CIUHHUIL
KOJINYECTBO XO3SIMCTBYIOIUX CYOBEKTOB, €IMHMIL
HaJu4ue MPEeANPUATHI MECTHON IPOMBIIIIEHHOCTH,
0aJuIb
peKpeanoHHas IUTONIA/Ib 3€MEJb 30HBI 3aKa3HOTO PexuMa, % OT 00-
Harpyska ieu

KOJIMYECTBO OOBEKTOB MPHUPOIHO-3aII0BEIHOTO (OHA

(IPUPOJIHBIX PECYPCOB M MAMSITHUKOB)

CaHATOPHH M JIOMa OTJIbIXa

CTOSHKH aBTOMAaIlIMH U KEMIITMHTHU

mpoyre, B T.4. IPOEKTUpPYeMble OOBEKThl HH(ppa-
ctpykrypbl OOIIT

Ha ocnoBe omy06inkoBaHHBIX U (OHJIO-
BBIX MAaTEpUAJIOB U KapT N0 KaKJOMY M3 aHa-
JIM3UPYEMBIX KOMIIOHCHTOB BBIABJIAJICA Xa-
pakTep ¥ 0COOEHHOCTH UX BIIUSHUS HA 9KOJIO-

THYECKOE COCTOSHHUE TEPPUTOPUHU. AHamm3
CYIIECTBYIOIIUX MaTepuajoB ObUI OTMOIHEH
TaHHBIMU C JIeIH(PPUPOBAHHOTO KOCMHYE-
CKOro CHHMKa (puc. 5).

UHTEHCUBHOE
aHTponoreHHoe
BO3AeNCTBME HA
NMOYBEHHO-

pacTUTenbHbIN
NOKPOB B
OKpPeCTHOCTHX O3epa
opTad

Puc. 5. Ilpumep pacmposoit kapmozpaguu (supervised classification)
Fig. 5. Example of raster mapping (supervised classification)

[Tpu 3TOM pemanucey clieayoue 3aaa-
YHM: TpPUBSA3KAa CHUMKAa K TOHOrpaduuyecKuM
KapTam, a TakKe CyIIECTBYIOLUIUM TeMaTHue-
CKMM CX€MaM U KapTaM; BBISBIECHHE TEXHO-
TeHHBIX 00BEKTOB U MH(PACTPYKTYpPHI, BIUS-
IOIMX Ha COCTOSHUE TIPUPOJHOM Cpenbl
(IpOMBILUIEHHBIX OOBEKTOB, TPAHCHOPTHBIX
Marucrpajiei, TpyOONmpOBOJOB, KapbepoB U
1p.); BBISIBJICHHE apeajioB Pa3BUTHS OMACHBIX
IIPUPOJTHO-TEXHOTEHHBIX IPOLIECCOB U SBIIE-
HUM; TpeaBapUTeNbHAs OLIEHKa HETaTHUBHBIX
MOCJIEACTBUM MPSMOr0 aHTPOIOTEHHOTO BO3-
neiicTBUs (apeasioB 3arpsi3HEHUs, Tapei, Bbl-
PYOOK, U3BATHS 3eMeNb U IPYTHX HapyIIeHUN
pPacTUTENBPHOTO M TOYBEHHOIO IOKpPOBA);
IUTAHUPOBAaHUE HA3eMHBIX pPaboOT, BKIIOYast
pa3MeIlEeHNe KIIOYEBBIX YYacTKOB U KOH-
TPOJIBHO-YBS304HbIX MapupyToB. Ha ocHoBe
pe3yabTaTOB aHamu3a (POHIOBBIX M OIMyOJIH-
KOBaHHBIX MAaTEpUajoB, IPEIBAPUTEIBHOIO

nemupUpoBaHUs KOCMHYECKOTO CHAMKA CO-
CTaBJICHA TpeABapUTeIbHAsl KapTa ¢ OIEHOY-
HOM mKkaysiod. Ha Hell moka3zaH XapakTtep Hc-
MOJIb30BaHUS 3€Mellb, PACIIONIOKEHUE CyIIle-
CTBYIOIIIUX HCTOYHUKOB TCXHOI'CHHBIX BO3-
JNEHUCTBUI M TMPOEKTHPYEMBIX OOBEKTOB, Ca-
HUTAPHO-3allIUTHBIX W BOJOOXpPAaHHBIX 30H,
¢ynkuonansHeix 30H OOIIT, mecta mposis-
JICHUS 3KOJIOI'MYE€CKU He6HaFOHpI/I$ITHBIX JJISA
MPUPOAHOHN cpeabl mporeccoB. [Ipu oTcyT-
CTBUU H606XOJII/IMBIX NUCXOOHBIX JAHHBIX BBI-
MOJTHSITUCH TIOTIOTHUTENBHBIE UCCIIEIOBAHUS C
JeTaTbHOCTBIO, OTBeUalomel TpedyeMomy
Macmraoy.

HccnenoBanue pacTUTENBHOTO M IOY-
BEHHOTO TIOKPOBa OCYIIECTBISIIOCh B TPEX
acmeKkTax: B KadecTBe WHAMKATOpa MNpPUpPOI-
HBIX YCJIOBI/Iﬁ 1 UX UBMCHCHUA 110 BIIMAHUEM
AQHTPOIIOTCHHOTO BO3JCUCTBUS (TTyOWHBI 3a-
JIETaHUus YPOBHS I'PYHTOBBIX BOJ, ITOATOILIE-
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HUS, OCYIIICHHUS, JErpajiallii); KaKk OumoThde-
CKOTO KOMIIOHEHTa NPUPOAHON CpEnbl, Urpa-
IOLIET0 PELIAIoIIyl0 PpoJib B CTPYKTYpPHO-
(YHKIIMOHATTLHON OpPTraHU3allul KOCUCTEM U
ONpeNIe]IEeHNH MX TpaHUL; KaK HHAMKATOpa
YPOBHSL aHTPOIIOT€HHOW HAarpy3Ku Ha IpHU-
poIHyto cpeny (BbpyOkH, rapu, nepeBblac
CKOTa, MEXaHMYECKOE€ HapylleHue, I[OoBpe-
KJIEHUE TeXHOTE€HHBIMHU BBIOpOCAMH, U3MEHE-
HUE BHUJIOBOTO COCTaBa, YMEHBIICHUE IPOEK-
TUBHOT'O IIOKPBITHS, IPOAYKTUBHOCTH).

PesynbraToM mpoBeneHHBIX padoT crai
NIEPEBOJI COCTABJISIIOIMX aHAJIN3a COBPEMEH-
HOT'0 3KOJIOTUYECKOTO COCTOSIHUS TEPPUTOPUU
B €IMHYI0O CUCTEMY H3MEpeHus — OajuibHas
omenka. Teppuropus Obuta pa3zbura Ha
156 omopHBIX KBaapaToB, I KaXKIOTO W3
KOTOPBIX ONPENEIEH MHTETPAJIbHBIM IOKa3a-
TeJb HKOJIOTMYECKOTO COCTOSHUSA. DKCTparo-
JSIIMSA TIPOCTPAHCTBEHHON MH(OpPMALMU BbI-
MOJIHSAJIaCh B MPOTrPaMMHOM  OOecreueHUuu
Golden Software Surfer. Ilpu pacuere mno-
BEPXHOCTH U €€ H300pakeHus Oblia 3a/aHa
IpaHHIla TEPPUTOPUH MPOU3BOJIILHON KOH(U-
rypaund. IlomydeHHas kapTa U30JIMHUN 3KC-
noptupoBanach B ArcGIS u Oblia coBMerieHa
CO CJIOSIMM: TPaHMIIBI, THPPACTPYKTYpa, PEKH,
03€pa, HACEJICHHbIE ITyHKTHI, BEPLIMHBI U JIp.
DTO MO3BOJMIO CO3JaTh €IUHBIN CHHTETHYE-
CKUil KapTorpapuueckuil MpoayKT. DIeMeH-
TOM TPOTHO3a CTaja BEPOSTHOCTh Hebiaro-
npusaTHbIX u3mMeHeHul JIOC teppuropun, usz-
Mepsiemass B IpOLEHTaX TpaHchopMauu
AaHamadTHOW cpeibl OTHOCUTENBHO HCXOJ-
HOT'O COCTOSIHUSL.

3akmrouenue. [IpoBeneHHbIE aBTOpamMu
HCCIIeIOBaHMS MTO3BOJIMIN U3YUYUTh OCHOBHBIE
BO3MOKHOCTH M 3KOJIOTHYECKH-00YyCIOBIICH-
Hble MPOOJEeMbl Ha MYTH PAa3BUTHS TEPPUTO-
pHabHO-PEKpPEallMOHHbIX cucTeM Pecry6mu-
k1 KazaxcraH B paMKax CHCTEMHOMW NapaJnr-
Mbl U ¢ ucnoiab3oBaHuemM ['MC-texHonoruii.
Bbbutn nosrydeHs! ciaeayouie pe3ynbTaThl:

YCTaHOBJEHO, 4To KazaxcraH kak crpa-
Ha CMELIAHHOTO TYPHCTCKO-PEKPEALIOHHOIO
OCBOEHHUSI HE HMMEET YETKOIO0 BHYTPEHHETO
JIOMUHAHTa, IIOCKOJIBKY  XapaKTepu3yeTcs
HAJIMYHEM TEPPHUTOPUH, MPUTOAHBIX AJIS pa3-
BUTHS pa3HbIX BUJOB TypH3Ma; B LIEJIOM Xa-

PaKTEPHO HAYAIIBHOE TYPUCTCKO-PEKPEaliOH-
HOE OCBOCHHE TEPPUTOPUU CTPAHBI;

BBINOJIHEHBI OLIEHKAa U KapTorpagupo-
BaHue Teppuropun KaszaxcraHa coriacHo
YPOBHIO YI'p0O3 Il 9KOJIOTHYECKH 0€3011acHO-
ro passurua TPC; kapra  skosoro-
PEKPEAMOHHOrO0 PAOHUPOBAHUS BBIIIOJIHEHA
B pe3yJibTaTe pacyera B Oayuiax uis psaa Imo-
Kazarenen: (yHKIMOHAJIbHbIE OrpPaHUYECHUS
JUIS pa3BUTHS UHAYCTPUM OTIbIXA U TYpHU3Ma,
CyMMapHasi OLEHKa NPUPOJHBIX U AHTPOIIO-
TCHHBIX (PAKTOPOB (OPMHPOBAHUS IKOJIOTH-
YECKOW CUTyalluy, yPOBEHb yIpO3 [UIsl SKOJIO-
IrHYeCKH 0e30macHoro  (hyHKIIMOHHUPOBAHUS
TPC;

BBISIBJIEHBI KJIIOUYEBBIE XapaKTEPUCTUKU
BO3JEHCTBUS PEKPEAHTOB U TYPHUCTOB Ha I'€0-
xomiiekcsl TPC;

BBIMIOJIHEHA  JleTajlbHAsl  MHJWKALU
JaHIMIAa(QTHO-9KOJIOTHYECKOTO COCTOSIHUSL C
ucnonbs3oBanueM ['MC-texHonuruii Ha npu-
Mepe Illyuuncko-boposckoit TPC; mpo-
rpaMMHOI aT@opMol co3/laHusi KapT Hpu-
POIOIIONIb30BATEICH " na"amadTHO-
9KOJIOTUYECKOIO COCTOSIHUSI TEPPUTOPUU BBI-
crynuina ArcGIS 11 kommanun ESRI;

0XapaKTepU30BaHbl NPEUMYILECTBA HC-
MI0JIb30BAHNSA WHJUKALMOHHOIO IOAXO0Jda U
TUC-texHomornii 1 WCCIEIOBAHUS JIaHMI-
1a(pTHO-PKOJIOTHYECKOTO COCTOSIHUS TEeppH-
TOPHAJIBHO-PEKPEAlMOHHBIX cucTeM Kazax-
CTaHa.

Nupopmanus 0 KOHPIUKTE HMHTEpe-
COB. aBTOpPhl HE HMEIOT  KOH(QIMKTa
HMHTEPECOB.
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u¢posoii MapkeTHHT B cepe cepBHCa M TYPU3MA KAK HHCTPYMEHT
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AnHoTanusi: HeoOXoauMMOCTh COIMAIbHO-3KOHOMUYECKOTrO pa3BuTHi PD u mnoBeI-
IIEeHHsI €€ KOHKYPEHTOCIIOCOOHOCTH Ha MMPOBOM pBIHKE O0YCIIOBHIIA Ienecoo0pas-
HOCTh LU(POBBIX MPeoOpa3oBaHUN MPOU3BOACTBEHHBIX M COLMAIBHBIX MPOIECCOB.
Ha sToM nyTu umerorcst npoOiaemMbl: OT OTCYTCTBUS YETKOTO MOHUMAHUS CYIIIHOCTH
U(pPOBON SKOHOMHUKU JI0 HEPA3BUTOCTH LU(POBBIX KOMIETEHIUI Yy SKOHOMHUYE-
CKHX CYOBEKTOB, a MHOTJIa U HHTYUTUBHOTO OTTOPXKEHHs ITU(POBBIX Mpeodpa3oBa-
Hull. Llenp ncciaenoBaHus — KOMIUIEKCHOE PACCMOTPEHHE TEOPETHUYECKUX U IpH-
KJIAJTHBIX aCMeKTOB MmpobsieM nudpoBoit 3koHOMHUKH. OOBEKT HCCIIeI0OBaHUus — UG-
poBast S5KOHOMUKA. 11 TOCTHIKEHUS NOCTABJIEHHOW LIETU MCIOJIb30BAINCH METOMbI
CPaBHHUTEJIBHOTO aHalin3a, 0000mIeHus. ABTOPOM ObUIM pacCMOTPEHBI TEOpeTHye-
CKHUE TIpeICTaBJICHUs 0 IM(PPOBOI IKOHOMHKE, €€ 0COOEHHOCTH, MHCTPYMEHTBI, IPO-
OleMbl ee TPHUMEHEHHUs Ha TpUMEpe WHTEpHET-pekiiaMbl. B craTthe 00OCHOBaHA
HE0OXOUMOCTh aKTUBHOTO HCIIOJIb30BaHUSA ITUGPOBOrO MAPKETHHTAa OpraHHU3aIus-
MU chepsl cepBrca U Typu3Ma. ABTOp CTaThU JaeT PEKOMEHIAINH 110 HAIpaBJICHH-
SIM MCTIOJIB30BaHMs IU(GPOBOr0 MapKETUHTA U TIOBBIIICHUIO PE3YJIbTATUBHOCTH UG-
POBBIX MAPKETHUHT OBBIX MEPOIIPUSITHH.

KuaroueBble ciaoBa: nudpoBas 5KOHOMHKA; WHTEpHET-peksiaMa; UHGOpMaIlMOHHbBIE
TEXHOJIOTUH; TYPUCTUUYECKUE YCIYTH; KOMMYHUKALIUN

Jas nurupoBanusi: I'pyaucrosa E. I'. [ludpooit mapketunr B cepe cepBuca u
Typu3Ma Kak MHCTPYMEHT pa3BUTHs 1U(poBOi skoHOMUKH // HaydHblil pe3ynbrar.
Texnosoruu Ou3Heca u cepsuca. — T. 6, Ne 1, 2020, c. 45-54, DOI: 10.18413/2408-
9346-2020-6-1-0-5
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Abstract. The need for socio-economic development of the Russian Federation and
increasing its competitiveness in the world market made it expedient to digitally
transform production and social processes. There are problems along this path: from
the lack of a clear understanding of the essence of the digital economy to the under-
development of digital competencies among economic entities, and sometimes the
intuitive rejection of digital transformations. The purpose of the study is a compre-
hensive review of the theoretical and applied aspects of the problems of the digital
economy. The object of the study is the digital economy. To achieve this goal, we
used the methods of comparative analysis and generalization. The author considered
theoretical ideas about the digital economy, its features, tools, problems of its appli-
cation on the example of online advertising. The article substantiates the need for the
active use of digital marketing by organizations in the service and tourism sectors.
The author of the article gives recommendations on the areas of using digital market-
ing and improving the effectiveness of digital marketing events.

Keywords: digital economy; online advertising; information technology; travel ser-
vices; communications
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BBeaenne. HeoOxomumocTs comuaiib-
HO-DKOHOMMYECKOro passurtua PO mnpen-
onpeJieNsieT MOUCK HOBBIX HANpPAaBICHHUM CO-
BEPILIEHCTBOBAHUS MPOU3BOACTBEHHBIX U CO-
LUATbHBIX MPOLIECCOB, MPOUCXOIAUINX B 00-
mectBe. OIHUM U3 TaKWX HaINpaBIECHUU SIB-
JSI0TCS UG POBbIe peoOpa3zoBaHusl. Y YUTHI-
Bas 3HAYMMOCTH LU(POBOU TpaHCHOpMAIUU
0OIIIeCTBEHHBIX OTHOIICHHH, B HaIlleH CTpaHe
B 2017 r. mpuHsATa rocygapcTBEHHas IIpo-
rpamMma «l{udposas skonomuka Poccuiickoit
Oeneparun» (nanee — IIporpamma). Ee 1e-
JBIO SIBJSIETCSI CO3JJaHUE SKOCUCTEMBI IIUGPO-
BOM SKOHOMUKH JJisi MOBBIIMIEHUS] KOHKYPEH-
TOCTIOCOOHOCTH CTpaHbl HA MHPOBOM DBIHKE.
B IIporpamme mpencraBineHsl  0a3oBbIe
HaIpaBJIEeHUs] Pa3BUTHS LHU(PPOBOM IKOHOMHU-
KH: HOPMAaTUBHOE PETyJIUPOBAHME; KaApPbl U
oOpasoBanue; (opmupoBaHHEe HCCIEAOBa-

TEIbCKUX KOMIIETEHIIMI M TEXHUYECKUX 3a-
7enoB; WHGPOpPMaNMOHHAs HH(PaACcTPyKTypa;
nH(popManoHHasi 6e30MmacHOCTh. Takxke co-
JiepKaTcsl TOKa3aTeld, KOTOPbIX HAaJ0 JO-
CTUTHYTh (TaKk Ha3blBaemas <«JIOpOKHas
KapTa»).

Cremyer OTMETUTh, YTO HEU30EKHOCTh
U(pPOBBIX MPEeoOpa30BaHUN HBIHYE TTOHHUMA-
eT Kaxaplil. OIHAKO MEXIy MOHUMaHHEM H
peaNbHOCTBIO — Oonblnas pasHuna. Ha mytu
1M (poBOK 3KOHOMHUKH MHOXECTBO IPOOIIEM.
Ilenbr0 HacTOSILIErO UCCIENOBAHUS SBISAETCS
KOMIUIEKCHOE PACCMOTPEHHE TEOPETHUECKUX
Y MPUKIIAJHBIX aCHEKTOB MpobieM g poBoit
SKOHOMUKH.

Marepuajbl M MeTOAblI HCCJIEI0BA-
HHMs. B xadyecTBe mMaTepHasoB MCCIIEIOBAHUS
WCIIOJIb30BAJUCh CTATUCTUYECKUE JaHHBIE,
TPYZIbl U JaHHbIE AHAJUTUYECKUX OTYETOB
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OTEUECTBEHHBIX YYEHBIX MO Tpobieme mud-
POBHU3ALIMU S3KOHOMUKH.

Pe3yabTaThl McCleI0BaAHUS U UX 00-
cy:KIeHHe. B xkayecTBe UCXOAHON TeopeTuye-
CKOI MpoOJieMbl cieyeT Ha3BaTh OTCYTCTBHE
€IMHOTO TOHUMAaHHS TOTO, YTO COOOH mpes-
CTaBJIsIeT LU(poBasi SKOHOMHKA. Tak, B yIo-
MsaHyTOH IIporpamme oTCyTCTBYET ompenesne-
HUE AaHHOTO TepMuHa. U1 370, Ha Ham B3MUIAL,
CyIIECTBEHHAs] HeOpaObOTKa — BEJb B JIIOOOM
HOPMAaTUBHO-TIPAaBOBOM aKT€ B MEPBBIX CTPO-
Kax (craThsx, maparpagax) OOBIYHO Jaercs
MepeueHb HCIIOJIb3YEMbIX TEPMUHOB U HUX
TpeOyemass uHTeprperanus. B nanHoM ciry-
yae 3TOro HeT. B pe3ynbrare B 1uTepaTypHBIX
HMCTOYHUKAX BCTPEUYAIOTCS CaMble pPa3HOO00-
pa3Hble ONpPECICHHUS.

Tak, nanpumep, I'openos H.A. u Ko-
pabneBa O.H., cceuasice Ha IIporpammy, ro-
BOPAT O TOM, 4YTO «UH(ppoBas 3KOHOMHUKA
MIpeCTaBIsIeT COO0OM XO3SIMCTBEHHYIO Jiesi-
TEJIBHOCTh, KJIFOUEBBIM (aKTOPOM MPOU3BOJ-
CTBa B KOTOPOH SIBISIOTCS JaHHbIE B LU(PO-
Boil ¢opme» (I'openos, 2019: 185). [Ipusna-
Bas MPUOPUTETHOCTh LU(POBON (POPMBI HH-
(dhopMannu, XoTenoch Obl OTMETHTD, UTO I -
poBasi IKOHOMHUKA — 3TO HE TOJIBKO MPOU3BO/I-
CTBEHHO-XO3SIIICTBEHHAsl JEATEIBHOCTb, OHA
OXBAaThIBAa€T U COIMAJIbHBIE IPOLECCHI, IO-
CKOJIbKY MHJIEKC Pa3BUTHUS LU(PPOBOM IKOHO-
MUKH, OIpENesieMblii B COOTBETCTBUU C Me-
toponoruen ['ockopnopanuu «Pocatom», co-
NEPKUT Kak (akTopbl pa3BUTUS LUPPOBOI
HSKOHOMHKH, TaK U XapaKTEPUCTUKU HCIONIb-
30BaHUs HU(QPOBBIX TEXHOJOTHI — 1UuppoBOE
MIPABUTENILCTBO, UPPOBOE 3/IPABOOXPAHEHHE,
nudpoBoit  OuszHec, IUGPOBBIE TpaxKaaHE
(HammonanbHbIit MHAEKC paszBUTHA..., 2018:
11). Comory6oBa I'.C. xapakrepusyet 1udpo-
BYyI0 OSKOHOMHKY KaK «HOBYIO HapaJurmy
YCKOPEHHOTO0 3KOHOMHYECKOI'0 Pa3BUTHS, OC-
HOBAaHHYI0 Ha OOMEHE JaHHBIMH B pEeXHME
peaNbHOTO BPEMEHU C MOMOIIBI0 HH(pOpMa-
[IUOHHO-KOMMYHUKAI[HOHHBIX  TEXHOJIOTHIA,
HWHCTUTYTOB, IPOAKTUBHOTO PEryJIHUPOBAHUSI U
MOJIb30BaTENbCKIX HaBbIKOB» (Comory0oBa,
2019: 52). lanHoe ompeneneHue, MOTIEPKHU-
Basi 0OCOOCHHOCTh ITU(POBBIX MPOIECCOB (pe-
UM peaslbHOTO BPEMEHH), BMECTE C TEM pac-

cMaTpuBaeT MU(PPOBYIO KOHOMHKY C (HUIIO-
cockoit Touku 3peHus. Mexry TeM, CeroHs
OHa HE MOXET PAacCMaTpPHUBATHCS TOJBKO Kak
napagurma. JTO YK€ peallbHas JKU3Hb U
npaktuka. Komnektus aBropoB HUY «Beic-
11asi IIKOJIa SKOHOMHUKI» B CBOEM JOKJIAJIE Ha
XX MexyHapoIHON HayYHOW KOH(EPECHITMH
1o npobyieMaM pa3BUTHUS SKOHOMUKH U 00111e-
cTBa AaerT Takoe omnpenenenue: «L{udponas
9KOHOMHKA — JEATEIBHOCTh IO CO3JaHMIO,
pacipoCTpaHEHUI0 W HUCIOJIB30BAaHUIO LHU(-
POBBIX TEXHOJOTMI M CBSI3aHHBIX C HHUMU
npoaykToB u yciayr» (Yro Takoe nudposas
9KOHOMHUKa..., 2019: 13). 3aecp npexacrasieH
JpYroM acnekT Hu(ppoBOil SKOHOMHUKH: €e OC-
HOBHOI pecypc W MpOAYKT — UHPOpMaLus u
MH(OPMALIMOHHO-KOMMYHHKAIIUOHHBIE — TEX-
HOJIOTHH.

Kak BumHO u3 mpezacraBiieHHOro Ie-
peunsi, nudpoBas SKOHOMHUKA oOyagaer ps-
JIOM OCOOEHHOCTEH, KOTOphle, OTpaxkas OT-
JIEJIbHBIE €€ 2JIEMEHTHI, HE MOT'YT AaTh I1OJIHO-
ro MpeACTaBICHUS O HEM, Kak o cucteme. B
9TOW CBA3M CTOMT BCIOMHUTH O TOM, YTO
«9KOHOMHKA» B MEPEBO/JIE C IPEYECKOT0 O3HA-
4aeT «3aKOHbl BEACHMS JOMAIIHETO XO35M-
ctBay. [Ipu sTOM BeneHne xo3sHUCTBAa HEMBbIC-
TuMO 0e3 B3aMMOJICHCTBUSA C JIPYTUMH «J10-
MallHUMH XO3siiicTBaMu». A C y4eToM CO-
BPEMEHHBIX CIOCOOOB B3aUMOJEHCTBUS (MH-
TEpHET W MOOWJBHAs CBS3b), MBI JaeM
cliefyroliee onpeaeacHue HUppoBOi IKOHO-
MHUKH.

Hudposas s5kOHOMHUKA — cHUCTEMa B3au-
MOOTHOILIEHUH MeEXIy cyObekTamu (mpen-
[IPUHUMATEISAMH, JOMOXO034HCTBaMHU, TIOCY-
JAPCTBOM) TIOCPEJCTBOM HH(POPMAIIMOHHO-
KOMMYHHKAIIMOHHBIX TEXHOJOTHUH.

OnpenenuBIIUCh C TEM, YTO HAAO IO-
HUMATh 1oJ1 HU(PPOBOH SKOHOMHUKOM, ClIeayeT
3aTPOHYTh BOMNPOC O €€ MHCTpyMeHTax. WH-
TEPHET, AIEKTPOHHOE IPABUTEIBCTBO, JJIEK-
TPOHHAsI MEAMIMHA, 00Opa3oBaHue, IU(POBOI
Ou3Hec — Bce 9T0, 0€3yCI0BHO, JOHKHO U OY-
neT peanu3oBaHo. O HAKO Ha BHEAPEHUE BCe-
ro 3asBieHHoro B IIporpamme «Iludposas
SKOHOMHKA» HY>KHBI BPEMs, CPE/ICTBA, a TaK-
K€ TOTOBHOCTB IpakaaH P® nepexintounThes
Ha HOBbIE CIIOCOOBI COITMAIIBHOTO B3aUMOIEH-

HAVYUHBIH PE3YJIbTAT. TEXHOJIOIT'MM BUSHECA 1 CEPBHCA
RESEARCH RESULT. BUSINESS AND SERVICE TECHNOLOGIES



Hayunbtli peayabmam. Texnosnozuu 6usHeca u cepguca. T.6, Ne 1, 2020
Research Result. Business and Service Technologies, 6 (1), 2020

cTBUs. A 3TO He Tak npocto. Hanpumep, Bce-
POCCUICKHI OIIPOC YUHUTEIEH IIKOJ U MPEIo-
JaBaTtesned By30B, mpoBedeHHbId B 2018 .
aHasiutndeckuM neHtpoM HA®U, nokaszan
CpeIHull ypOBEHb UCIOJIb30BaHUS HH(OpMa-
LIMOHHO-KOMMYHHUKAIIUOHHBIX TEXHOJOTUN B
npodecCuoHaIbHON  AesiTenbHOCTH (M3 88
MaKCHUMAaJIbHO BO3MOXHBIX 0AJUIOB YUHUTENS B
cpennem HaOpanu 48, a mpernoiaBaTeian By30B
45 6amnoB) (Lludposas rpaMOTHOCTH POCCHUA-
CKHMX menaroros..., 2019: 58). U sto cpenn
TeX, KTO, Ka3aJI0Ch Obl, JOJKEH «CTOATh y Py-
as» mudpoBuzauuu! Jpyrue uccienoBaHUs
TaK)K€ NOKa3bIBalOT Haiuuue npodieMm. Tak,
onpoc 2019 r. BeISIBUII, 4TO OOJIBIIIOE KOJTUYE-
ctBo rpaxnaan P® (35%) ne omoOpstoT mpo-
€KT BHEAPEHUs DIEKTPOHHBIX TPYJIOBBIX
KHIKEK M3-32 ONACeHMs HapylleHHs KOH(U-
neHnuanbHocTu AaHHbIX (TpeTs poccusiH BbI-
CTymnaror..., 2019).

CymiecTByloT U IpobOsieMbl HEJONOHU-
MaHUs NEPCIEKTUB U BO3MOYKHOCTEH, CO3/1a-
BaeMbIX U(PpoBOH dkOHOMUKON. Kak mumier
B.1. Kmucropun, «Hcnonb3oBanue mudpo-
BBIX TEXHOJOTUH pPE3KO YCHIMBAET KOHKY-
PEHIIMI0 HAa HALMOHAIBHOM U MEXIyHapo-
HOM ypoBHe. Ho MHOTrMM 1M 3TO MOHpPaBUT-
ca?» (Kmucropun, 2019). IIpu sTom nanee o
OTMEYaeT, YTo co3faHue 3(P(PEeKTUBHBIX TEX-
HOJIOTHI 00pabOTKM M HCHOJb30BaHUS MH-
dbopManuu JTOJKHO TOBBICUTH A PeKTHB-
HOCTb, HO JIMIIb B CIy4yae, €CIM TPaJUIOH-
HBIE CIOco0bl «oToMpyT» (Tam xe). Corma-
1I1asCh C HEOOXOIUMOCTBIO 3aMEHbI yCTapeB-
IIMX TEeXHOJorui paboTel ¢ uHpOpMalueH,
XOYETCSI OTMETUTD, YTO TOJIBKO HAJIMYUE KOH-
KypPEeHIIMH Ha PhIHKE JAeT CTUMYJ CyOBbeKTam
pBIHKA UCKaTh U HAaXOJAWUTh HOBbIE, Oojee co-
BpeMeHHbIe U A((PEeKTUBHBIE CIIOCOOBI Bele-
HUS OM3Heca, YyTo, B KOHEYHOM HTOTe, obec-
MeYrBaeT pa3BUTUE BCEro 0oOIIecTBa. JTa uc-
THHA TPOBEPEHA MHOTOBEKOBOH NPAaKTHUKOM.
A yX HpaBUTCS 3TO KOMY-TO WJIM HE HPAaBUT-
Cs1 — BTOPOCTENEHHBII BOIPOC B CIydae, eCiu
Ha KapTy IIOCTaBJEHbl  HAIMOHAJbHBIE
HUHTEPECHI.

Hpyroii MOMEHT CBsI3aH C TE€M, YTO HE
BCEI/1a OKAa3bIBAETCSl BO3MOJXKHBIM Cpasy Iie-
PEKIIIOUUTHCS. ¢ OJHOM TEXHOJOTHMH Ha ApPYy-

ryro. Beap mobas nadopmarmonHas cucrema
(B HameMm cirydae OCHOBOM ITU(POBOI IKOHO-
MUKH BBICTYIaIOT WHGOPMAIMOHHbBIE CHCTe-
MBI U HH()OpPMAITMOHHBIE TEXHOJIOTHH) CO3/a-
eTcsl JI0AbMH, TOTOMY BO3MOKHOCTH OLIMOOK
HE HWCKJIIOYeHa. B urore TexHojorus cosia-
HUS U BHEApPEHUs: UHHOPMALIMOHHON CUCTEMBbI
NpeayCMaTpUBaeT MEPEeXOAHbIH 3Tam (3Tam
OIBITHOTO BHEAPEHHS), B TE€UEHUE KOTOPOTrO
OCYILIECTBIISICTCSI €€ TECTUPOBaHHE, JOKYMEH-
TUpOBaHUE U O0yueHHe nonb3oBateneit. [lo-
3TOMY €CJIH OJHOBPEMEHHO ¢ LU(POBBIMU
JTaHHBIMU OYIyT Kakoe-TO BpeMsl CYIIeCTBO-
BaTh JaHHBIC B TPAJUIMOHHOU (hopme — 3TO,
Ha Halll B3TJIs, HOpMajbHOE siBieHuE. [[py-
roe JIeNo, YTO MePEeXOHBIN dTal KeaaTeabHO
HE 3aTATUBaTh, T.K. Pe3yJibTaThl peaan3aluu
ATOrO0 CTPATETUYECKH BAXKHOTO JJISi CTPAHBI
HaTPaBJICHUS PAa3BUTUS MOTYT CAMH OKa3aTh-
csi (aKTOPOM, CTUMYJIMPYIOLIMM 3KOHOMHUYE-
CKUX CYOBEKTOB K PaTUKAIBHOMY MEPECMOT-
PY CHUCTEMBI KHU3HH U XO3HCTBOBAHMUS.
Takum 00pa3zoMm, CyIIECTBYIOIIAsl CHTY-
alysl CBUJETENbCTBYET O TOM, 4TO TpeOyercs
BpeMsl UISI 3aMEHBI CTEPEOTHIIOB, CIOXKHB-
HIMXCsl B OOIIECTBE, a TAKXKE CO3/1aHUE Pealb-
HO paboTarmMX CPeACTB OOecreYeHus: WH-
¢dopmanMoHHoil 6e3omacHocTH. Mexay Tem,
CYIIECTBYeT OJIWH HMHCTPYMEHT 1H(POBOI
HSKOHOMHKH, 0 KoTopoM B [Iporpamme He 3a-
sBJIeHO. JT0 uudpoBoit MapkeTuHr. Ero uc-
MOJIb30BaHUE TPEINPUATHUSIMUA U OpraHu3aIi-
SIMH MOXKET JIaTh OIIyTHMBIH pe3ysbTaT, 0CO-
OEHHO €CJIM 3TO OpraHM3aLUH, JeHCTBYIOIINE
B cepe yCIIyT, B TOM YHUCIIe TYPUCTHUECKHUE.
Tak y» CIOKHIJIOCH B HallleM OOIIEeCTBE,
9TO BBIOMPATH CAaMOCTOSTEIEHO HATPABICHUS
Typu3Ma, npuobperats no VHTepHeTy mnpo-
€37HbIe OWJIEeTHI, 3aKa3plBaTh HOMEpa B OTe-
J9X W T.I. JMoau He Oosarca. B orimume,
HaTpuMep, OT OHJIAWH KOHCYJIBTAIlUH JOKTO-
pa. U ¢ y10BOJNIBCTBUEM 3TO JENIAIOT, SKOHOMS
coOcTBeHHbIe (prHAaHCOBBIE cpeacTBa. [loaTo-
My JUIS UCTIOJB30BaHUS HU(POBBIX TEXHOJO-
ruii B chepe TypusMa HUKAKUX TMPEMATCTBHI
He umeercs. M 3To yke OCyIIeCTBIsIeTCs psi-
JIOM KOMITaHWH (OHJIAalH MPOaaku, OPOHHPO-
Banue, ucnoib3oBanne I MC-cuctem, OIOK-
yelH-TexHoIorui u np.) bonee Toro, nudpo-
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BOM MAapKETUHI CIOCOOEH pa3peluThb psj
npobnemM cdepsl ycIyr, B 4acTHOCTH, IPO-
OsieMbl  (OPMUPOBAHUS KOMMYHUKATHBHOM
KOMIIETEHIIH TePCOHANIa TAKUX OpraHu3aIui
(B mepBy10 odepeb, yMEHHsI CIylIaTh U TO-
HUMATh KJIMEHTAa). A KIMEHTOOPUEHTHUPOBAH-
HOCTb — 00sI3aTEJIbHBIN MPUHIUII COBPEMEH-
HOW KOHIICTIIMM CEPBUCHOTO MAapKETHHTA,
OpUEHTHPYIOIIeH OpraHu3alud Ha Mpeno-
CTaBJICHHE KIMEHTaM MaKCHMAJIbHO Kayde-
CTBEHHBIX YCIIyT, YCTAHOBJICHHE C HUMH JOJI-
TOCPOYHBIX MAPTHEPCKUX OTHOIICHHWH, MaK-
CUMAaJIbHYIO THOKOCTh YIIPaBJICHHUS.

Ludposoii mapkerunr (anri. digital
marketing) — UHTepaKTUBHBIN MapKETHHT TO-
BapoOB M YCIYT, HCHOJB3YIOIMUN HUPpPOBBIC
TEXHOJIOTHH TPHUBJICUCHUS, YACPKAHUS KIIU-
€HTOB M OO0ECleyYeHUs MX MOTPeOUTEeNbCKON
yIOBJIETBOPEHHOCTH. OH, OCYIIECTBISAS «TO-
YeyHbIEe» yJapbl IO LEJIEBOH ayIuTOpHH,
o0ecrieuynBaeT BO3MOXXHOCTH — JTOCTH)KCHUS
Lesell oOpraHu3aly, He PacXoays MHOIO pe-
CypcoB, HE TpeOys Hamu4yusi paOOTHHUKOB C
MOJTHOCThIO  C(HOPMHUPOBABILEHCS KOMMYHH-
KaTUBHON KOMIIETEHTHOCTBIO (CIIOCOOHOCTH
IrpaMOTHO TOBOPUTH M IUCaTh, MOHUMATh
qyBCTBA M AMOIMH COOECEeTHUKA, BOCTIPUHU-
MaTh KyJbTYPHBIE Pa3Uyuus U UCIOIB30BAThH
KOMMYHUKAITUH JJIs1 PEIICHUS] OTpeaeTICHHBIX
BOIIPOCOB).

KommyHukammss ¢ moTtpebureneMm B
U(ppPOBOM MapKETHHI€ OCYLIECTBISETCS dYe-
pe3 mocpeTHUKOB — MIHTEpHET M MOOHIIBHYIO
cBsi3b. U 31ech MOXKET BOBHUKHYTh COMHEHHUE
cnenyromiero poga. utepHer-pexkiiaMa u Mo-
OunbHas pekjiama BOCIPUHHMMAeTcsl B 00JIb-
IIMHCTBE CITy4aeB Kak CIaM, a MOTOMY MOSB-
JSIFOTCS  TIPOTPpaMMHBIE TIPOTYKTHI, MO3BOJIS-
IOIIHE 3alUTHTh TIOJH30BATENS OT HEHY KHBIX
coOOIIeHN U 3BOHKOB. J|eHCTBUTENBHO, pac-
ChUIKAa MaTepHaJioB 10 BCEM aapecam 0Oe3
yueTa OCOOEHHOCTEH ajpecata — 3ps MOTpa-
YEeHHOE BpeMs, a HETaTHBHOE BOCIIPHITHE
3THX COOOIIEHUH IOJIb30BATENSIMU CIIOCO0-
CTBYET JIUIIb YXYIIICHUIO UMHJIKA OTIIPaBU-
TEJIA.

B dem jxe Toraa CMbICT UCIIOJIb30BAHUS
nuppoBOoro MapkeTuHra? A OH MPOCT: MpPH-
MEHSIs €ero, He HaJ0 HapylaTh 3aKOHBI «Tpa-

JUIIMOHHOIO» MapkeTuHra. B wacTHOCTH,
OCYILIECTBIISI MHTEPHET-pEKIaMy, HE0OXO01u-
MO B NEPBYIO OYepelb ONPEACIINUTD LEICBYIO
aynurtoputo. 1 numb notom, ¢ yueToMm HHTeE-
pECOB LIEJIEBOM ayUTOPHM, DPa3pabaThIBaTh
peKiaMHoOe oOpalieHue, BEIOUpaTh U UCHOIb-
30BaTh MOAXOJAUICE IJIs 3TOM ayIUTOPUU
cpeactBo mepenaun uHpopmanuu. [losromy
€CJIM, K MPUMEPY, TypPUCTUYECKasi KOMIIAHHUS
npeaiaraer goporocrosimue myteBku B Hop-
BErMI0 MaJIoOOIO/DKETHBIM JIMIAM (II€HCHOHE-
pam, CTyJeHTaM M T.I.), TO PE3yJIbTaT TaKOH
MHTEPHET-PEKJIAMBl  OKaXKEeTCA OTpHULATElb-
HeIM. Kpome TOro, mogoOusle neicTBus Oy-
IyT CHOCOOCTBOBATH MOBBIINIEHUIO CTEIEHU
HE/IOBEpUsl TpaxJaH K IH(PPOBBIM TEXHOIO-
TUSIM, a 3TO — JOINOJHUTENIBHBIE NPENSATCTBU
UId  peanus3aluu  rocynapcrseHHoil  Ilpo-
IpaMMBbI.

Jpyroe npaBuio opraHu3aluy peKiam-
HBIX MEPOIpPUITUIA B TPaJAULIMOHHOM MapKe-
THUHIe — 0053aTEJIbHBINA IPETECT PEKJIaMBI, T.€.
Ipe/BapuTelibHasg  IPOBEpPKa  PEKIaMHBIX
CPEICTB IIepell TNPOBEACHUEM PpEKIAMHOU
KaMITaHUHU C 1IeJIbI0 POTHO3UPOBAHUS €€ MO-
TEHI[MAJIBHOTO yCIeXa WM HEYJaud U BbISIB-
JeHUsT BO3MOXHBIX omuOok. IIpoBenenue
nperecTa I1enecoo0pa3Ho U B ciaydae MHTEp-
HeT-pekyambl. [IpoBectu HeOosblION ompoc,
BBISICHUTbH, KAKHE€ AMOLIMU BBI3BIBAET peKiiama,
YTO JIIOJIM U3 HEE Y3HAIOT, Kakue IeiCTBUS
OHa TMOOYXJIaeT CoBeplIaTh — BOT JIMIIb HE-
00JIbI1ION MepeueHb BOIPOCOB, OTBETHI HAa KO-
TOpBIE 3HATh HEOOXOIUMO JTI000OMY MapKeTo-
JIoTYy, B TOM 4HCIie «IU(POBOMY». DTO UMEET
eme OoJblliee 3HAYEHUE I OpraHU3aLui
CEepBHCA U TypuU3Ma — IO PAAY MPUYUH, OJTHOU
U3 KOTOPBIX SIBJISETCA HEOTAEIMMOCTh Kaue-
CTBa yCJIyTH OT JUIa, ee oka3biBatouiero. Co-
OTBETCTBEHHO, €CJIM KauyeCTBO HWHTEPHET-
pEeKJIaMBbl, OCYILECTBIIEMON TYPUCTHYECKOMN
OpraHM3anuei, HeIOCTaTOYHO XOpOIIO, TO
3TO B OOJIBIIMHCTBE CIy4aeB BOCIPUHUMAET-
Csl MOTPEOUTESIMU KaK IUI0X0€ KAaueCTBO ca-
MO TYPUCTUYECKOMN YCITyTH.

Kpome mnponBuxeHuss ToBapoB (Typu-
CTHYECKUX YyCIyT), OU(PPOBOM MapKETHUHT
NPU3BaH CIOCOOCTBOBATH HAJIAXKMBAHUIO TO-
CTOSIHHBIX MapTHEPCKUX B3aMMOOTHOILECHUN C
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KJIMEHTaMH — BeJleHHe 0a3bl IaHHBIX MO KIIU-
€HTaM, HaJaXUBaHHE M (YHKIIMOHHPOBAHUE
CHUCTEMBI OOpaTHOM CBSI3M, OHJIAMH Mpe3eHTa-
IIUM TOBApOB, OPMHUPOBAHUE JOKYMEHTAIIHH,
BBICTaBJICHUE CUYETOB, OIUIaTa M MHOroe-
MHOTO€ ApYyroe, OTHOCAILIEECS K OObIICHHOU
paboTe TypUCTUYECKON OpraHU3aluu, MOKHO
JenaTh aBTOMATUYECKH, O€3 TNpPHUBICUCHHUS
MEPCOHAJIA WIM C MUHUMAJIbHBIM €0 KOJInYe-
ctBoM. Ha BO3MOXKHbBIE BO3pakK€HUs IPOTHUB-
HUKOB LU(POBOro MapKeTHHra IO TOBOAY
TOr0, Ky/ia I€BaTh BHICBOOOIMBIIMIICS IIEPCO-
Hajl, MOXHO OTBETHTb OJHO: OHH JOJIKHBI
o0yuaTbcs, MOJyyaTh HOBBIE HABBIKU, YTOOBI
CYMETb «BIHCATHCS» B IUPPOBYIO SKOHOMHU-
Ky. Takass y»x ocoOeHHOCTh HU(POBOH KO-
HOMUKHM — Ha PBIHKE TpyJa CHMIXKAETCS WU
HCYE3aET BOBCE CIIPOC HA «CPEIHUN KJlaccy
(Conory6oga, 2019: 93).

Kak nmumyt CucrynoB B.M. u Jlo6a-
yeB B.B., «lludpoBas skoHOMUKA «TUKTYET»
paboOTHUKY HEOOXOAMMOCTH MOIy4YaTh HaOOp
KOMIIETCHIIMH, HAa TEpPBbIA B3IV, HE CBOM-
CTBEHHBIX ero mnpogeccun» (CBHUCTYHOB,
2017: 32). [Ipu 3TOM OHM OTMEYAIOT HEOOXO-
JMMOCTh pa3pabOTKU U peau3aluu rocyaap-
CTBEHHOI CHCTEMBI NMEPETOATOTOBKU KapOB —
C TeM, YTOOBl YPOBEHb >KM3HMU HACEJIECHUS He
CHU3MWJICS, a CTpaHa OCTaBaJlaCh KOHKYPEHTO-
CIIOCOOHOM M Pa3BUTOM JIep>KaBOM.

CrnenyeTr OTMETHUTD, UTO MpobsieMa Moj-
TOTOBKH KaJIpOB BCTAET OCOOEHHO OCTpO, €c-
M pedb uaeT o0 opraHuzanusax cepsl cep-
Buca u Typusma. Kak numryt Mensenesa B.B.
n CmunakxoBa O.K., «OtcyrcTBUe 3(ppexTus-
HOM CHUCTEMBI ITOATOTOBKH U MEPENOATOTOBKU
KaJIpoB, B T.4. JIOMOJHHUTEIHLHOTO 00pazoBa-
HUS B paMKaX BHEAPEHUS MEXKITYHAPOIHBIX
CTaH/apTOB OOCTY>KMBaHUS, MPUBOAUT K He-
JIOCTaTOYHOMY YPOBHIO C€pBHCAa M HEJNOCTa-
TOYHO CTAaOMIILHOMY KadecTBy yciuyr» (Men-
BeneBa, 2019: 597).

XoueTcs cKazaTh, YTO JlaHHAs IpoOIe-
Ma «cTapa KaKk MHp»: HAyYHO-TEXHUYECKUI
nporpecc,  pa3BuUTHE  MH()OPMAIMOHHO-
KOMMYHHMKAI[UOHHBIX ~ TEXHOJOTWH,  OCy-
LIECTBICHUE «UU(PPOBU3ALMM» — 3TO BCE
MPUBOJUT K TOMY, YTO CYIIECTBYIOIAs CHU-
CTeMa MOATOTOBKH U NEPENOArOTOBKU KaIpOB
IIPOCTO HE YCIIEBAET 3@ MPOUCXOIAIIUMU U3-
MEHEHUsIMU. B CBs3M € 9TUM NPEACTaBIAETCS
YMECTHOM CMEHa NapaJurMbl CUCTEMBI 00pa-
30BaHUA: YYCHMK HE ITaCCUBHBIM CIlylIaTelb
Kypca, a aKTUBHBIA YYaCTHHK 00pa3oBaTeib-
HOTO IIpoLecca, NHTErPUPYIOIUI HOBBIE CBE-
JIEHUS B CUCTEMY YK€ UMEIOIIUXCS U UCIIOJIb-
3yIOIIUN UX U CO3JAHMS HOBBIX 3HAHUH U
komnereHui. KoHeuHno, Takas cMcHa HE B
oJHOYache MOXeT npousoiitu. HeoOxomumo
M3MEHEHHE CHCTEMbl B3IUIAJIOB Ha 0Opa3oBa-
HUE U JaX€ MEHTAJIMTETa, a 3TO SBISAETCS
CJIIOKHOM M JJIUTENBbHOM mpouenypou. OnHa-
KO peaJul COBPEMEHHOCTH TAaKOBbI, YTO
«OCTaBaThCSl B CTOPOHE» HE YJIACTCSI HUKOMY.
[ToaTomy u menaroru, u CTy€HTHI, a TEM 00-
nee paboTHUKHU chepbl cepBHca U TypHU3Ma,
OCO3HaBasi BaXXKHOCTh YKPEIUIEHUSI CBOUX KOH-
KYPEHTHBIX MO3MLIMNA HAa PBIHKE, B KOHEUHOM
UTOTe OKAXYTCSI BHIHYKICHHBIMU MPUHUMATh
U HCIIOJIb30BATh HOBBIE TEXHOJIOTMH. DTOMY
TaK)K€ MOXET IOMOYb HCIOJIb30BaHUE IPHU
OpraHu3ali y4eOHOro IMpolecca CHUCTEMbI
MeHekMeHTa kadectBa (Ilarpycosa, 2013).
A Ha ypoBHE OpraHM3aluii CTOMT (OPMHPO-
BaTb CHCTEMY KYyJbTYPHBIX I€HHOCTEH,
BKJIIOYAIONIYI0 LU(POBBIE KOMIIETEHLIUHU, a
TaKk)Ke MOJJEp>KUBAaTh MHHOBATOPOB, MpHUMe-
HSs MOAXOJALIYIO CUCTEMY CTUMYJIMPOBAHUS.

Hcnonp30BaHre OCTAIBHBIX HUHCTPY-
MEHTOB TPAaJULMOHHOIO MapKeTHHIa (ToBap-
Hasl, IEHOBAasl MOJIMTUKA, MTOJINTUKA pacpeie-
JeHus) B LU(POBOM MPOCTPAHCTBE TaKXKe
BO3MOXHO. [Ipu 3TOM mo6sie aeiicTBus 1ud-
POBOr0 MapKETHHIa JIOJKHBI OCYLIECTBIIATH-
csl [0 Tpe/IyIaraeMoi HaMu cxeme (PUCYHOK).

HAVYUHBIH PE3YJIbTAT. TEXHOJIOIT'MM BUSHECA 1 CEPBHCA
RESEARCH RESULT. BUSINESS AND SERVICE TECHNOLOGIES



Hayunbtli peayabmam. Texnosnozuu 6usHeca u cepguca. T.6, Ne 1, 2020
Research Result. Business and Service Technologies, 6 (1), 2020

Crnoco0 nepenauu

/’ uH(opManun \l
Lens Henesas IIpetect
ayJIuTopus /’
/I\ CpenctBo nepena-
I yu1 uHGOpMALUU
I
- ____
Peamuzanusa

Puc. Cxema ocywecmenenusn yugpoeo2o mapkemunza
Fig. The implementation of digital marketing

B mnpencraBieHHON cXxeMmMe Ha TNEPBOM
JTalleé OCYIIECTBISAETCS IIOCTAHOBKA IIEJIN.
JlaHHBIN 5Tan cBsI3aH C TeM, 4TO Liejernoiara-
HUE SBJSIeTCS  00s3aTEIbHBIM  YCIOBHEM
yrpaBieHus; (pakTopoM, ONpeessiioluM pe-
asibHOCTh ynpasienus (CnunkoBa, 2015: 65,
71). Hanuuue nenu roBOpUT O BO3MOKHOCTH
3¢ (GEKTUBHOTO MPOJOIKEHUs AercTBuil. OT-
CYTCTBYIOLIasi WJIM HEBEPHO chopmyIupo-
BaHHas 1IeJIb SIBJSIETCS OCHOBHOM NMPUYMHON
omnOOK U Hey1ad BO Bcel pabore.

Jlanee, xak Mbl ¥ TOBOPWJIM paHbIIE,
HE0OXOUMO OIpe/ieJIeHHE 1IeTIeBOM ayauTo-
pUH, T.e. JIML, KOTOPBIM IepeaaBaeMasi MH-
dbopmarusi MokeT OBITh MHTEPECHA U KOTO-
pble MOTYT >KEJaTeNIbHBIM JUIsl OpraHU3aluu
o0pazoM oTpearupoBaTh Ha cooOmeHus. Jlis
NIPaBUJIBLHOTO BBISBICHUS IIEJIEBOM ayauTO-
puM U mocaeayoumx 3pQPEeKTUBHBIX KOMMY-
HUKAIM{ ~ TEXHOJOTMH  «TPAJUIIMOHHOTO)
MapKeTHHTa TPEAIoNaraloT CerMEHTHPOBa-
HUE pBIHKA, HA OCHOBE Yero JeNaloT BhIOOp
TEX CETMEHTOB, B OTHOIICHUH KOTOPBIX Opra-
HU3anus o0yiafjaeT KOHKYPEHTHBIMH IIpe-
UMYIIECTBAMHU.

CrnenyromumMu JI€HCTBUAMHU  SBIISIOTCS
BBIOOp crmoco0a W CpeAcTBa Tepenadyd WH-
¢opmarmu. Crnioco0 mepenaun UHPOpPMALUU
OTHOCHUTCSI K COACP)KaHUIO OOpamieHus |
npeanonaraer  (GOPMHPOBAHHWE  OCHOBHOM
U U ONpeeeHne MOAXOASIIEro BapruaHTa
oOpareHust (COOCTBEHHO TEKCTa B CIIOBECHOM
W/WIW WLTIOCTPATUBHON (OpME), a CPEACTBO
nepenayn wHPOpPMAIMH HEOOXOAUMO BBHIOU-
paTh C y4eTOM IMPUBEPKEHHOCTHU IEIEeBON

ayJUTOPUU K OIpPEICIICHHBIM HMX pPa3HOBH]I-
HOCTSIM (COIMaNibHBIE CETH, MOOWIJIbHAsI pe-
KJIama, 3JIeKTPOHHAas 1mouTa u T.h.). [Ipu sTom
OTHOIIICHHE TOJTydaTeneld K COOOIIEHUsAM KaK
K B)XHBIM, WJIM KaK K CIIaMy 3aBHCHT OT TOTO,
HACKOJIEKO BEPHO BBIOpaHa IIejeBasi ayIuTo-
pYsl B HACKOJIBKO OHA PACIIONIOKEHA K IPUEMy
COOOLIEHUH B 3TOM CpeJICTBE, HACKOJIBKO OHA
JIOBEpsIET eMy, HACKOJBKO YacTO MOJb3yeTCs
UM. DTO TPaBWIO pPEKIaMbl JCHCTBYEeT M B
OTHOIICHHH U(PPOBBIX MAPKETHHIOBBIX TEX-
HOJIOTHA.

[IpoBeneHune mperecta Mo MEPONPHUSTH-
SM IU(PPOBOrO MapKETHHIa SIBISETCS HE0O-
XOJIMMBIM YCIIOBUEM OTCYTCTBHSI B HHX OIIH-
00k 1 HemoueToB. CocoOBI TaKOTO TECTUPO-
BaHUS JIOCTaTOYHO M3BECTHBI, HATIPUMED, Me-
TOJI CEMaHTUYeCKoro auddepeHmnmana, KoTo-
pBIi sIBISIETCS HanOOJee MPOCTBIM METOJIOM
OTIpeJIeJIeHUs] BO3MOXKHON peaKIuu moTpedu-
Tenell Ha pexiamHoe oOpamienue. Kak mpen-
CTaBJISIETCSI, JJISl HHTEPHET-PEKJIaMbl €T0 JIeT-
KO MO’KHO HCITOJTb30BATh.

B xoxe peanmuzamuu Kakoro-imbo me-
PONPHUATHS MapPKETUHTOBOTO MEPOIPHSTHSI
HeoOXo/uMa OIeHKa ero >gQexTuBHOCTU. B
ciiydae UU(PPOBOTO MapKETHHTa HU3KHE, a
MHOTJIa U HyJIEBbIC 3aTpaThl HE TPEOYIOT HIIH
HE TO3BOJIIIOT PACCUYHUTATh TPATUIHOHHYIO
HKOHOMHUECKYI0 3(P(PEKTUBHOCTh KaK COOT-
HOIIICHHWE pe3ylibTaTa ¢ 3aTpatamu. [loaTomy
OLIEHKA JIOJKHA TPOBOJUTHCS IyTEM OIIpejie-
JICHUST TOTO, HACKOJBKO TIOCTAaBJICHHAS IEINb
JOCTUTHYTA.

HAVYUHBIH PE3YJIbTAT. TEXHOJIOIT'MM BUSHECA 1 CEPBHCA
RESEARCH RESULT. BUSINESS AND SERVICE TECHNOLOGIES



Hayunbtli peayabmam. Texnosnozuu 6usHeca u cepguca. T.6, Ne 1, 2020
Research Result. Business and Service Technologies, 6 (1), 2020

Peanusys mudpoBoli MapKeTHHT, opra-
HU3AIUH JOJDKHBl TMOMHHUTH O TOM, 4YTO
«['maBHOW HEHHOCTBIO MPEANPHUATHS B LH]-
POBOI 5KOHOMUKE SBJISIETCS KJIMEHT, KOTOPBII
CTAaHOBUTCS KIIHOYEBOH (Qurypoil B mpouecce
sKOHOMHUEeCKO nestenbHOCTH» (Kokopes,
2019: 255). D10 mMpaBWIO «TPATUITMOHHOTOY
MapKeTuHra mnpuoOperaer ocoOyr 3Hauu-
MOCTb Ul OpraHu3auuil cdepsl cepBuca U
TypHU3Ma, KOTOPBIE MOTYT MOJy4YaTh CTaOWIb-
HBIHA TOXOJ ¥ IPUOBLIb TOJIBKO B CIy4ae Mak-
CUMAJIbHOTO YJIOBJIETBOPEHUS 3alPOCOB KJIHU-
€HTOB, TaK KaKk MMEHHO 3/1€Ch YeM-TO HEeJO-
BOJIbHBI HEMEIJIEHHO YXOJIUT K KOHKYpPEH-
taM. M 3Ta 0coOEHHOCTh JaHHOH oTpaciu
SKOHOMMKH TPEAOIPENEISIET BBICOKYI OT-
BETCTBEHHOCTh OpraHu3aluil cepbl cepBuca
U TypU3Ma Ipu peanu3aluu HU(pPOBbIX Map-
KETUHIOBBIX IporpamMm. OcyIecTBiss UX Ha
OCHOBE MH(OPMALMOHHBIX TEXHOJOTHH, 1M03-
BOJISIFOIIMX IPOBOAUTH JIIOOblE JEWUCTBUA, B
TOM YHUCIJIE€, BHEIPATHCS B YACTHYIO >KU3HBb
rpaXxaaH, He0oOXOJUMO MOMHUTh O TOM, YTO
HU B KOEM CIIy4ae HeJsb3sl IepeX0AUTh IpaHu-
bl TO3BOJICHHOT0. TOJIBKO HY’KHasi KJIMEHTY
u Gupme nHpopMalMs B HY’KHOE 00€UM CTO-
pOHAaM BpeMsl U MECTO MOXET OBbITh Hampas-
nena. Hukakux npyrux onepauuil. Haue 1mo-
CTpaJaloT HOPMBI MOpaJid, MOTYT JlaXke pyX-
HYThb a3bl oOuiecTBeHHOro ycrpoiictBa. Ho
Torga 3To OyJIeT y»X e COBCeM JApYyroul Mup:
MHUp MallliH U poOOTOB, Oe3 yeroBeka. A mo-
NOOHOTO HU B KOEM Cily4ae JOIyCTHUTh HEJb-
3g. [loaTomMy 0a30Bble IIEHHOCTH 4eJOBeYe-
CKOTO 00II[ECTBA — YECTHOCTb, MOPSAOYHOCTD,
n00poTa, M000Bb U T.J. — JOJKHBI OCTaBaTh-
csi 0a30BbIMHM U B 001IeCTBE HUPPOBBIX TEX-
HOJIOTUH.

JlpyruM BaXHBIM HamNpaBJICHUEM WC-
MOJIb30BaHUS IU(PPOBOIO MapKETUHTA SBIIS-
eTcsi BeO-aHanuTuka opranuzanuu (Kokopes,
2019: 256). D10 CBSI3aHO C TE€M, UTO AHAIUTHU-
yeckass QyHKUUS SBIISETCS INIaBHOM (DyHKLH-
€l MapKeTHHTa, MOCKOJIBbKY JJIsi 0OecreueHust
MOTPEOUTENTHCKOM YIOBJIECTBOPEHHOCTH HEOO0-
XOJUMO HCCIIEI0BAaHUE PBIHKA, & 3TO, B CBOIO
ouepellb, TpeOyeT HAIMUUSA TEXHUYECKUX
BO3MOKHOCTEH y OpraHuszaiuu coouparb, 00-
pabaThIBaTh U MCIIOJIb30BaTh MAPKETUHIOBYIO

nH(popMaInio. DTH BO3MOKHOCTHA CTAaHOBSITCS
MPAKTUYECKH HEOTPAHUYCHHBIMH B YCIOBUSX
nudpoBuzanuu naHHbX. OHIAH B3auMO/ICH-
CTBUE C KJIMEHTAaMH, IMOJIy4YCHUE CBEICHUHU O
TOM, KaKhe MX MOTPEeOHOCTH OKa3aluCh YAO-
BJICTBOPEHHBIMH, a KaKU€ HET, OCYIIECTBIIE-
HUE IUIaTeXeil B pexuMme peajbHOro Bpeme-
HU, HWCIIOJIb30BaHHE WH(MOPMAIMOHHBIX CH-
CTEM TOJAJIEPKKH MPUHATHS PEHICHUA U TeM
0oJiee IKCTIEpPTHBIX CUCTEM — BCE OTO JACT
OpraHu3alysIM, MPUMEHSIOUMM [HUPPOBBIE
TEXHOJIOTHH, JOCTUTaTh BBICOKOU 3(dexTun-
HOCTH U KOHKYPEHTOCIIOCOOHOCTH.
PaccmarpuBas mepcneKTuBbl (PyHKIIHO-
HUPOBaHHUS OpraHu3auuil chepbl TypUCTHUE-
CKUX YCIYT, MOXXHO OTMETUTh, YTO OT IUQ-
POBBIX MpeoOpa3oBaHUN YHTH HE yAacTCs.
Komnanum, sxenarouiue yjaepx aTbCs Ha JaH-
HOM DPBIHKE M TIPEYCIeTh, OyIyT BBIHYKJICHbI
nepecTpanBaTh CBOM TEXHOJOTHUU PabOTHI C
kineHTamu. [Ipyu 3ToOM «IIpeuMyIIecTBOM Ha
PBIHKE TYPUCTUYECKUX YCIYyT OyAyT 00ianarh
KOMITAaHWH, MPEIaraoimne MakCuMaabHO Ka-
CTOMHU3UPOBAHHBII NPOLIECC B3aUMOJIECHCTBUS
¢ mnytemectBeHHuKoM» (boromazosa, 2019:
44). A rpaxnane Poccur B CKOPOM BpEMEHHU
00s13aTeIbHO  MPUOOPETYT  HEOOXOJUMBIE
u(ppoBbIe KOMIIETEHIIUH, TOCKOJIbKY U B
[Iporpamme, u B Apyrux JOKYMEHTaX OTpa-
kKaeTcsi HeOOXOAMMOCTh aKTUBHOTO UX (op-
mupoBanusa. Tak, B [locnanum Ilpesmaenta
@enepansHomy CoOpanuto or 15 sHBaps
2020 roma moaUEepKUBAETCS BAXKHOCTh 00yde-
HUS [UQPPOBOI TPaMOTHOCTU C ACTCKHUX JIET.
Ha permoHanbHBIX YpPOBHSAX MPUHUMAIOTCS
MepBl U B OTHOIIIEHUU TOBBIIICHUS ITUPPOBOI
KOMITIETEHTHOCTH HACEJIEHUS U JOIKHOCTHBIX
mun (OpunuaneHeiii calt MuHUCTEpCTBA. . .,
2020). Bce aT0 maeT ocHOBaHHE HAACATHCS HA
TO, YTO 3asiBieHHbIe B IIporpamme opueHTH-
pBI, B TOM YHCJI€ B 00JIACTH TTOATOTOBKU Ka/JI-
poB Uit 1M(POBOH HKOHOMHKH, OyIyT
YCIIENTHO JOCTUTHYTHI, U CTpaHa BBIMICT Ha
HOBBII KQYECTBEHHBIN YPOBEHb.
3axunwuenue. [lo uroram npoBeneHHO-
0 UCCJIEAOBAHUS CIEAYyeT OTMETUTh, 4YTO
MpOrpecc HEOTBPATUM, MPHU 3TOM HCIOJIB30-
BaHUE MEPOIPHUATHI MUPPOBOTO MapKETHHTA
MOCIIOCOOCTBYET HE TOJILKO POcTy 3P eKTHB-
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HOCTU pabOThl OpraHU3alii, HO U IMOBBILIE-
HUIO KayecTBa >KU3HM HaceleHHs Omaronaps
CO3JIaHUIO OJAaroNnpHsTHBIX YCIOBUH s ca-
MOpeaJIM3allMi 4YeJIOBEKa B COLMAJIBHOM U
npodeccuoHanbHOM cepax. A pocT KauecTBa
JKU3HU — €IMHCTBEHHO 3HAYMMBIN I10KA3aTElb
M0OBIX MporpamMm u mpeodOpazobanuii. Cka-
3aHHOE €IlE pa3 MOJAYEPKUBACT BAKHOCTh UC-
NI0JIb30BaHUS OpraHU3aLUsAMU cepbl cepBUca
U TypusMa Hu(ppoBOro MapKeTHHra KaK Cpe-
CTBa IMOCTOSIHHOTO B3aMMOJCUCTBUS C KIIMECH-
TaMH U «IHOJCTPOWKH» CBOEH paboTHI 1Mox
UX HYXXIbl U IOXeNaHusd. PaBHO Kak u apy-
MMM OpraHu3alusMHy, 3a00TAIIMMUCS O CBO-
€M 3aBTpallHEM [JHE U JeJlarolluM BCE,
YTOOBI OCTABATHCS NEHCTBYIOMIMMU M OJaro-
noayyHsiMu. Tem Oonee B yCIIOBHSX
«udpoI».
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AnnHortanus: poias LSM (local store marketing) B pa3BuTUN phIHKA OBICTPOTO MUTA-
HUS OYEHb Ba)KHA. DTO CHCTEMa MapKETHMHIOBBIX MEPOINPHUSATHI, KOTOpas MOXKET
OBITh UCIIOJIB30BAHA ISl IPABWIBHOTO YIIPABICHUS KOMMYHUKAIIUSIMH, 00eCTIeUeHHS
3¢ (HEeKTUBHOCTH PEeKJIaMbl U B Ka4€CTBE OCHOBBI JUIsI IIPOJIBUKEHUS U COBITOBOM Jesi-
TeNIbHOCTH. B HacTosmiee Bpems peIHOK ObicTporo nutanus B Kazaxcrane cocraBiis-
eT okoJio 280-310 MuuIMOHOB J1oJu1apoB. HecMOTpsi Ha SKOHOMHYECKYIO CUTYAIIMIO,
PBIHOK OBICTPOro MUTaHUs NPOJOHKAET CBOE IMHAMUYHOE pa3BUTHE. EMKOCTB pbIH-
ka coctasisieT okosio 280-310 MmummnonoB 4enoBek. Kpynueimme urpoku — Burger
King u KFC. LSM wurpaer pemaroniyto poib Ha pbIHKE OBICTpOro nutaHus. s
Ka)XJIOTO pecTopaHa JODKEH ObIThb pa3paboTaH M peann30BaH HHIAWBHYaJbHBIH
IUIaH MapkeTHHra u pazButus. B Kazaxcrane nacuurteiBaercst Oonee 29 pectopaHoB
Burger King, u xax/plil pecTopan JOHKEH CO3/1aBaTh KOMMYHHKAIUIO, OCHOBAHHYIO
Ha MECTOIIOJIOKEHUH. BBUIO BBISIBIICHO, UTO PHIHOK ObIcTporo nuranus B Kazaxcrane
HEJ0CTaTOYHO Pa3BUT.

KitoueBble ciioBa: PhIHOK YCIyT OBICTPOTO HMHUTAHUS; MAPKETUHT MECTHBIX Marasu-
HoB (LSM); pecropan; nutanue; KeutepuHr; QacT-Qyn; MapKETHUHIOBBIE HMHCTPY-
MEHTHI

Jas nmrupoBanusi: Manan A. C., Apteik6aeBa A. H. AHanu3 pbiHKa ObICTPOro Mu-

tanus B Kaszaxcrane // Hayunblii pesynbrar. TexHoJiormu OW3HECa W cepBHCA. —
T. 6, Ne 1, 2020, c. 55-64, DOI: 10.18413/2408-9346-2020-6-1-0-6

Introduction. LSM takes restaurants to
a new level of the fast food market. However,
it is negatively affected by underdeveloped
market and the occurrence of many
unexpected problems. The reason for choos-
ing this topic is the achievement of high-
quality communications in the market by de-
veloping LSM. It can also affect the creation
of new jobs in the market and the transfer of
the one to a new level of technology by in-
creasing the quality of the offer (Avrutskaya,
Tarabrina, 2018).

The aim of the work is the
development of recommendations  for
improving local marketing services in the fast
food market.

Materials and Methods. The article
uses methods of marketing research of the fast
food market, consumer surveys and statistical
data analysis.

Results and Discussion. Catering is
one of the sectors of the economy that
produces and supplies food products to a
specific  group of the  population
(Kuzembayev, Kuzembayeva and Smagulova,
2013).

There are several types of catering
depending on the specifics of the service,
assortment and features of the culinary
products.

Let’s consider catering in terms of “In-
dustrial trade” characteristics:

HAVYUHBIH PE3YJIbTAT. TEXHOJIOIT'MM BUSHECA 1 CEPBHCA
RESEARCH RESULT. BUSINESS AND SERVICE TECHNOLOGIES



Hayunbtli peayabmam. Texnosnozuu 6usHeca u cepguca. T.6, Ne 1, 2020
Research Result. Business and Service Technologies, 6 (1), 2020

Production commercial signs

Public catering

Cooking
enterprises

Culinary

Dining room

Fast Frozen Food

Semi-processed
goods warehouses

Eating-houses

Pre-cooking en-
terprises

Canteens

Train restaurants

Cafe

Cafeteria

Puc.1l. Knaccughuxayuna npeonpuamuii 06ujecmeenno2o numanus
no npusnaxy «Ilpomviwnennas mopzoena»

Fig. 1. Classification of catering establishments according to the “Industrial trade” characteristic
Note: From the literature source (Kuzembayev, Kuzembayeva, Smagulova, 2013).

By looking at the statistics, the dynam-
ics of growth in the volume of catering ser-
vices can be observed (Table 1) (Statistich-
eskij sbornik, 2018).

Table 1 illustrates the volume of cater-
ing services for 2012-2017. The volume of
public catering services in the state and non-
governmental sectors and their growth rates
are also indicated. It increased by 2.2 times in

2017 compared with 2012, and 88.61% in
comparison with 2013. The volume has
grown by 74.5%, if compared with 2014.
Moreover, it shows an increase of 29.17% in
comparison with 2016.

The table below shows the dynamics of
changes in the volume of dining rooms, cafes,
restaurants and bars (Table 2).
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Tabnuua 1

Oo0vem ycnyz 00uiecmeeHHo20 NUMaHus

Table 1

The volume of public catering services

Volume of cater- Non-
ing services, to- Governmental The growth rate of
Year governmental . .
tal, thousand sector catering services
sector
tenge
2012 185309,6 737 184572.,6 224,40
2013 220485,10 549 219936,10 188,61
2014 238304,70 659 237645,70 1745
2015 269399,30 1221,30 26 178,00 154,36
2016 32192290 1420,40 320502,5 129,17
2017 415836,9 957,3 447304,5
Note: From the literature source (Statisticheskij sbornik, 2018.
Tabnuua 2
ﬂunamuka U3BMEHCHUA 06’b€Mll 05’beKm08 06u4ecm3eunozo numaHus
Table 2
The Dynamics of changes in the volume of public catering service objects
Number Volume of food Growth
Total, Restau- | Café and Can- and beverage
Year . of seats, . : rates of
unit rants Bars teens . services, mil- .
unit . objects
lion Tenge
2012 17462 1831 9120 6511 1047085 220500,14 97,98
2013 | 20740 1910 10100 8730 1150045 239112,7 116,37
2014 | 23371 1756 12099 9516 1358232 270332,21 131,14
2015 19474 2010 9254 8210 1287269 322598.,40 109,27
2016 | 20560 2014 10210 8336 1566222 360222,74 115,36
2017 19102 2299 7743 6872 1420035 448261,8 107,18
2018 17822 2394 6712 6070 1264711 524823

Note: From the literature source (Statisticheskij sbornik, 2018).

The development of technology has ex-
panded the variety of products and accelerated
the speed of service. In this regard, the num-
ber of fast food service companies or the "fast
food" restaurants as often use nowadays has
increased. In this article, one of the sector of
public catering fast food chains were re-
viewed.

Regarding the history of fast food en-
terprises, one common mistake today is the
conclusion that fast food businesses appeared

in the 20th century. In general, fast food ser-
vice appeared in ancient Rome. In addition,
an analogue of fast food called Bistro opened
in Paris in 1814.

Currently, there are many fast food
chains in the world. Let's look at the exam-
ples:

—burger — McDonald’s, Burger King;

—pizza — Pizza Hut;

—seafood — Red Lobster;

—chicken foods — KFC;
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—beef steak — Sizzler;

—sandwich — Subway;

—pancake — Country Kitchen (Kaotler,
Bowen and Makens, 2007).

The main leaders of the fast-food chain
in the Republic of Kazakhstan are:

—Burger King;

-KFC;

—Hardee's;

—MCDonald's.

The Kazakhstan's fast-food market is
under development. The KFC fast food chain,
which first entered the Kazakhstan fast food
market in 2010, is a leader among others.
Nowadays, the KFC chain has opened 34 res-
taurants in five cities of Kazakhstan (Almaty,
Nur-Sultan, Karaganda, Pavlodar, Shymkent).
In 2011, Hardee's restaurants joined the Ka-
zakhstan fast food market. Hardee's currently
has 13 restaurants in Almaty, Nur-Sultan and
Karaganda cities. Burger King Chain entered
the market in 2012 and today operates 29 res-
taurants in  Almaty, Nur-Sultan, Aktau,
Atyrau, Aktobe, Karaganda, Uralsk and Pav-
lodar. On February 15, 2016, a new player
McDonald's entered the market. There are
currently five restaurants in Almaty and Nur-
Sultan (Statisticheskaja informacija agentstva
«Goody, 2020).

According to Burger King Kazakhstan,
the annual turnover of the Kazakhstan's fast
food market is about $ 245-260 million. The
annual market growth is expected to reach
10-12% in the opinion of company experts
(McCANN Creative Agency, 2020).

20% of Almaty residents aged 18 to 35
visit fast food restaurants once a week, and

25-30% of people eat fast food twice a week
based on Burger King figures. From the
above age group, 47.4% of Kazakhstanis
prefer to spend time in cafes and bars.

Using the Mystery shopping method,
also relying on the 230 people survey results,
we came to the following facts (About “Burg-
erking” Company, 2020):

—Every customer under the age of 40
eats fast food once a year in Almaty.

Over 54% of the population eat
hamburgers per month;

—An average of 25-30 hamburgers are
served to the guest of the target audience;

—The important points of fast food
restaurants are cleanliness (91%), reasonable
prices (69%) and places for guests (63%).

According to the survey “Why do you
like fast food?”, it was established that almost
half of the population (46% of people) buy
fast food because of the taste. In the modern
world, people are busy and often have no time
for eating. Therefore convenience (26%), the
posibility to eat on the go (11%) and fast-food
fullness (5%) attract busy people. As for the
prices, the average hamburger costs 450
tenge, which is an affordable price (9%), and
some may even be cheaper (3%).

To the question "Why people do not
like fast food?" more than half of the popula-
tion (58%) replied that fast food is very harm-
ful. Fast food contains many calories for some
people (18%). Some respondents (9%) noted
a high market price for food. There is also an
opinion that fast food is not convenient for
everyone (6%) and that discomfort leads to
poor quality (5%).
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Why do people like fast food?

5% 3%

11%

m Tasty (46%)
46%  gFast food for the busy (26%)
® Possibility to eat on the go (11%)
® Availability (9%)
B Hearty (5%)
® Cheap (3%o)

Why people do not like fast food?

504 2%1% 1%

® Harmful (58%)
® High-calorie foods (18%)
m Expensive food (9%)
m Discomfort (6%)
® Poor quality (5%)
B Cheap (2%0)
Not tasty (1%)
= Boring (1%)

58%

Puc. 2. Omnowenue nompeoumeneii K pacm-ghyoy
Fig. 2. Consumers’ attitudes towards fast food
Note: From the literature source (4bout “Burgerking” Company)

What is fast food service marketing?
Marketing is not only promotion for sale or
through advertising; it has a deep meaning.
Nevertheless, its main goal is to increase
sales. However, an extensive marketing sys-
tem does not always meet the needs of private
restaurants (Mill, 2009). For example, some
restaurants may suffer from very low sales
from Monday to Friday, while others may

have higher sales on weekends. Therefore,
local marketing or LSM must be developed to
fill such gaps in the marketing system. Local
restaurant marketing is a disciplined market-
ing process for the restaurant clients who are
nearby. The keyword is “Discipline”, because
it is limited in time and money. So it is im-
portant that the marketing efforts are focused
on good results.
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LSM is the local marketing of a particu-
lar restaurant in this case. To explain in more
detail, it is a combination of marketing activi-
ties or services that helps the restaurant inter-
act with the local community and guests (con-
sumers). Three key variables are considered
in LSM: consumer, competition, and restau-
rant characteristic (Yesenalina, 2016).

The main advantage of this tool is that
the process of attracting the customers is
carried out at the local level. This means at
the restaurant level, so customer relations and
communication will be at a high level.
Potential customers are calculated based on
the restaurant location or, if the client is in a
radius of 1.6-8 km, he/she is a potential client
for LSM.

Local restaurant marketing requires
many types of communication. These include

BTL outdoor advertising, promoters’ services,
Stella, Roll, Showbiz, Tale, banner and oth-
ers. The marketing activities of local restau-
rants involve a particular restaurant, its pro-
motion and development (“What is Local
Store Marketing?”).

Each restaurant has its own Trade Area.
It is divided into two types: for pedestrians
and transport users (Nordfalt, 2015).

Pedestrian trade area is calculated in
meters. The smallest and most important area
IS Zone A, the diameter of Zone A trade area
is 120 meters, and the restaurant is withinl-2
minutes walking distance. Zone B is within
240 meters, and the restaurant is 2-4 minutes
away. Zone C is 320 meters , the time range is
4-6 minutes. Last, the largest zone D is 520
meters; it takes 6-10 minutes to get to the res-
taurant.

Puc. 3. Topzosas 30na newtux nompeoumeneii
Fig. 3. Trade Area of pedestrian customers
Note: Developed by the authors

The next important step is to find places
where consumer traffic is generated. Such
places are entertainment centers, stadiums,
theaters, cinemas, parks and other recreation
zones (Kak konvertirovat' veb-trafik v zhivyh
Klientov restorana, 2019). It is necessary to
find target audience among them and direct
the communication channels to this traffic
collector. Generally, Burger King customers

are between 16-35 years old. In this regard,
there is a need to direct communication tools
towards the demographic segment at the age
of 16 to 35 years.

As for the production and structural
processes of outdoor advertising, there are
many types and structures of outdoor adver-
tising. The main of them are discounts related
to promotions, new products and certain
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products. The frequency of advertising cam-
paign updates is 2 months for the international
brand Burger King. The frequency of new
products release is about three months. Con-
sequently, the frequency of change of local
restaurant communications is also from two to
three months. Any advertising action or im-
plementation of a new product should be dis-
tributed throughout Kazakhstan. Therefore,
operational processes are highly important
and directly depend on factors such as time
and logistics. Each promo has its own post
material, they also change in each promo (8
shagov  k  uspeshnomu  planirovaniju
prodvizhenija restorana, 2014). The post ma-
terials include:

» Menu at the checkout, 3-5 items;

* Info board post materials;

* Roll ups, an average about 3 items;

* Tray liners;

* Visuals are developed for each promo
and they change on cash monitors and the
board menu.

* Banners on the windows and walls of
the restaurant, about 3 items.

Television advertising is used to reach
the audience that is a passive Internet user. In
particular, advertising banners are shown on
GAKKU, Muzzone, 31, Hit TV and NTK
channels during a weather forecast transmis-
sion.

The structure of LSM materials primari-
ly relates to the goods sold. The process of
choosing a product that should increase sales
or promotion is based on low sales, new or
target audiences. The next step is calculation
of the cost, analysis of traffic generators and
sales sources. As a result of this process, the
designer and the marketing department must
develop a general LSM material. The follow-
ing step is posting the visual after its readi-
ness. After all the material is be prepared, it is
delivered to the media and advertising agen-

cies. Outsourcing services in this process in-
clude the posting, movement and processing
of communication materials (Sistema loka-
I'nogo marketinga v restorane, 2019).

Nowadays, there are 29 restaurants of
the Burger King Chain in Kazakhstan. If to
consider the fact that advertising campaign
changes at a two-month interval and a new
product at three-month interval, the total LSM
expenses can be evaluated, calculated and
analyzed. In total, the campaign should be
held 6-7 times a year, a new product should
fill the assortment menu with 3-4 items.
Based on these figures, 29 restaurants need a
large amount of LSM communication materi-
als. The changes affect not only the outside of
the restaurant, but also LSM materials inside.
Menus, roll ups, window and wall communi-
cations are changing. In the case of develop-
ing the above described LSM material, it can
be seen that the LSM material changes very
often and the cost is very high (Tarabrina,
2018).

Some types of communications for cus-
tomers — car users — are different. These
include banners, stellas, navigation
advertisements, radio tones and stop banners.
The only thing that does not apply to LSM is
the radio, so it won’t be considered. Some
forms of communication are general to pedes-
trian customers and car users for a local
restaurant. These are banners, intermediate
advertising, steles and tray liners. The
mechanism for calculating the trade area of
consumers — car users — is calculated
differently. The distance of 10 minutes drive
away by car 60 kilometers per hour from the
restaurant to east, west, north and south side
will be calculated. Moreover, such factors as
traffic light waiting time, pedestrian waiting
time and traffic jams should be taken into
consideration.
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Puc.4. Topeoeasa 3ona nompebumeneii Ha MAQUIUHAX
Fig. 4. Trade Zone of customers on cars
Note: developed by the authors

LSM materials for each restaurant are
created on the basis of the Trade Area. The
navigation communications are often used for
car consumers.

Conclusions.Currently, the dynamics of
public catering is growing. As can be seen
from the statistics, the number of services
provided has increased by 119%, or the
number of public catering enterprises has
increased by 105.6%.

In general, the fast food market in
Kazakhstan has a stereotypical concept about
“fast food” as a harmful food product.
However, fast food has found its regular

customers, and there is no doubt that its
expansion will continue.

Market expansion stimulates to seek
new communications. It is known that the
emergence of new subgroups in a new
consumer segment with market expansion is
additional revenue for each company. It needs
to build the proper communication to solve
the problem of attracting these customers.
However, considering each element of
communication separately, it is impossible to
achieve a result. Accordingly, it is necessary
to have a well-designed mechanism. Planning
and developing mechanisms from beginning
to end is the LSM's core work. LSM deals
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with the entire chain, from consumers to
competitors, not only with communications.
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